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In the last decade, the Buyer's Bill 
of Rights h.as become a w1ty of lil'"e 
in our aountry. These rights Include 
information, choice, safety and 
the right to have complaints 
satisfactorily resolved. 
The time hfl$ /lOW come to recog
nize a fifth right-one without 
which consumers cannot gain the 
(uf( benefit of the other fOl1r. 
This is the right to consumer 
education. 
It is my earnest hope that can-

Since the last edition of the G~l;de 
to Federal Consumer Services was 
published five years ago, the num
ber of agencies and services has 
increased. Energy problems, eco
nomic problems, safety problems 
and environmental problems have 
led to the creation of new Federal 
programs to help consumers. My 
office, which has been Involved in 
the creation of many of these new 
Federal consumer programs, co· 
ordinates the Federal response. to 
consumers' rights and continues 
to propose and .encourage' addi, 
tional recognition of consumer 
problems by existing Federal De
partments and Agencies. 

This 1976 edition of the Guide 
to Fadera/Consumel':. Services has 
the answers to such questions as: 
What are the Federal Government's 
benefits and ·services for con
sumers? Which Federal Department 

. or Agency can help me? How do 
• obtain service? 

The right to information, to 
choice, to safety, to redress and to 
education does exist. It exists for 
consumers at all levels-the mar-

sumer education will become an \ Integrel part of regular schoo/ 
instruction, community services , I, 

and educational programs for 
people. out of school. Only in this 
way can we ensure that consumers 
have the assIstance necessary to 
plan and use their resources to ' 
their maximum potential and 
greatest personal satisfaction. 

GERALD R, FORD 
The WhIte House I 

November 19, 1975 ; 
1: 
i 

, 
• 

ketplace-al'ld local, State and Fed.': 
eral Governmetlts. However, while ) 
consumers are entitled to these j 

. rights t some may not know where '\ 
and how to exercise these 'Jghts In ,. 
dealing with the Fede~al Depart· ' 
ments and Agencies. They need a 
guide. •• 

.This publication reflects the 
Federal Governmentts response to 
this need and the President's con-) 
tlnuing reaffirmation of these rights. ) 
Guide to Federal COJ:lsumer Services, 
has bE:len updated and revised to 
list the consumer services of \, 
Federal Departments and Agencies : 

,that are directly concerned with ) 
these issues. 

I hope you will find this Guide. I 

useful to you itl your dealings with 
the Federal. Qovernment. ~ 

VIRGINIA H. KNAUER 
Special Assistant to the'President ~ 
for Consumer Affairs 

and Director 
Office of Consumer Affairs 
Department of Health, ,Education 

and. Welfare 

January 5, 1976 
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.., DEPARTMENT OF 
i .• AGRiCULTURE 

The Department of Agriculture 
... (USDA) is headed by a Secretary, 

a member of the Cabinet, who is . 
appointed by the President; The 
Department is directed by law to 
acquire and disseminate useful 
information on agricultvral sub· 
jects in the broadest sense, includ· 
ing areas Of research, education, 
conservation, marketing, regulatory 

. work and rural developmf3nt. 

FUNCTIONS FOR CONSUMERS 
Agriculture Re~earch SerVice (ARS) 
provides the necessary knowledge 
and technology so that farmers can 
produce efficiently, conserve the en· 
vironment, and meet the food and 
fiber needs of the American people. 
The agency conducts the USDA's 

I basic r9search in human nutrition 
and national dietary levels. T. W. 
Edminster, Administrator; phone: 
202/447.3656. c 

Animal and Plant Health Inspecti()n 
Service (APHIS) conducts regulatory 
and control programs to protect the 
wholes.Qmeness of meat and poultry 

. products for human consumption, 
including meat and ppultry inspec
tion, animal and plant quarantine, 
and disease and pest control pro· 

.. grams. Francis J. Mulhern, Admin· 
istrator; phone: 202/447-3668. 

t· Econb~it:; Research Service (ERS) 
develops and carries out a program 
of research to provide economic 
intelligence for agriculture, agricul· 
ture'related industries, and the pub
lic on all aspects of food production, 
consumption and prices. Quentin 
M. West, Administrator; pli'one: 
202/447-8104. } 

Extension Service (ES), in ·coopera· 
tion with state and coun~y govern
ments, conducts continuing educa~ 

5 

tion programs for youth and adults 
in agriculturalprodllction, home 
economics, family life and related 
subjects. EdWin L Kirby, Admin
istrator; phone: 202/447-3377. 

Farmers Home Administration 
(FmHA) provides credit for those in 
iural America who are unable to get 
credit from .other sources at reason· 
able rates and terms. Frank B . 

\;fJliot, Administrator; phone: 
W02/447·7967. 

Food and Nutrition Service (FNS) 
administers the USDA's various 
food assistance programs, such as 
fOOd stamps and child nutrition pro~ 
grams. Edward J. Heckman, Ad· 
ministrator; phone~ 202/447·8384. 

Forest Service (FS) provides for the 
conservation and wise use of the 
na~ion's forest and land resources, 
includinglecreational us\'Js. John R. 
McGuire, Chief; phone: 202/447-
6661. 

Office of Communications provides 
information on all consumer pro· 
grams of the USDA. Publications on 

o 
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~. DEPARTMENT OF 
AGRICUL lURE 
The Department of Agriculture 

... (US~A) is headed by a Secretary, 
a member of the Cabinet, who is 
appointed by the President. The 
Department is directed by law to 
acquire and disslilminate useful 
information on agricultural sub
jects in the broadest sense, includ' 
ing areas of research, education, 
conservation, marlteting, reg!.llatory" 

. workcand fl,lral development. I) 

FUNCTIONS FOR CONSUMERS 

Agriculture Re!!earch SerVice (ARS) 
provides tha necessary knowledge 
and technology so that 'farmers can 
produce efficiently, {:onserve the en
vironment, and meet the fnod and 
fiber needs of the American people. 

. The agency conducts the USOA's 
I basic research in human nutrition 

and national dietary levels. T. W., 
Edminster, Administrator: phone: 
202/447·3656. 

Animal and Plant Health Inspection 
Service (APHIS) conducts regulatory 
and control programs to protect the 
wholesomeness of meClt and poultry 

, products for human consumption, 
i~cludin~ "7pat and poultry ins~ec
tlon(aOlm~1 and plant quarantine, 
and disease and nest control pro-

.. grams. Francis J. Mulhern, Admin
istrator: phone: 202/447-3668. 

; Economic Research Service (ERS) 
develops and carries out a program 
of research to provide 'economic 
inteliiger,;ce for agriculture, agricul· 
tllre·rel~ted industries, and the pub
lic on all aspects of food production, . 
consumption and prices. Quentin 
M. West, Administrator; phone: 
202/447·8104 •. ' 

Extension Service (ES), in coopera· 
tion with state and county govern-

, ments, conducts continuing educa~ 

tion programs 'for youth and adults 
iti agricultural production, hO!l1e 

o=~conomic$, family life and related 
subjects. E:dwln L i<;lrby, Admin
istrator; phone: 202/447·3377. 
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Farmers Home AdmInistration 
(FmHA) provides credit for those in 
rura!America who are unable to get 
credit from other sources at reason· 
able rates and ter~s. Frank B, 
Elliot, Admin~sftat{)r; (.ihcme: 
202/447·7967. 

Food and Nutrition Service (FNS) 
administers the USDA's various 
food assistance programs, such as 
food stamps and child nutrition pro~ 
grams. Edward J. Heckman, Ad
ministrator; phone~202/44148384. 

Forest Service (FS) prol!ides for the 
conservation and wise use of the 
nation's forest and /i'md resources, 
including/ecreational uses. John R. 
McGuire, Chief; phone: 202/447· 
6661. 

Office of Communications providos 
information on all consumer pro· 
grams of the USDA. Publications on 



DEPARTMENT OF 
AGRICULTURE 
a variety of subjects of interest 
to !';onsumers are available free Oi' 
for a minimal charge. Also avail· 
able are slides, film strips and 
exhibits of use to consumer organi· 
zations. Claude W. Gifford, Olrector. 
Offi!:e of Communications; phone: 
202/44,7·6311. 

Rdral Development Service (RDS) 
coordinates social and economic 
d~velopment programs In rural 
areas of the Nation, including a wide 
range of assistance measures for 
communities of 10.000 population 
or less. Dr. Walter A. Guntharp. Ad· 
ministrator; phone: 202/447·4343. 

Special Assistant to the Secretary 
of Agriculture for Consumer Af· 
fairs coordinates USDA actions on 
problems and issue~ of major im· 
portance to consumers. Contact: 
Nancy H. Steorts, Special Assistant 
to the Secretary for Consumer 
Affairs, Office of the Secretary; 
phone: 2G2f447·3165. 

FOR SERVICE 

Inquiries, complaints or comments 
should be addressed in the follow· 
ing form for each urlit above: name 
and unit). Department of Agricul· 
ture, Washington, DC 20250; or 
call the previously listed numbers 
for service. 

DEPARTMENT OF 
COMMERCE 
The Department of Commerce 
(DOC) is headed by a Secretary; a ... 
member of the Cabinet. who Is . 
appointed by the President. Com· 
merce's pUf!pose Is to foster, serve 
and promote the nation's economic 
development and technological ad· 
vancement. ' 

FUNCTIONS fOR CONSUMERS 
National Bureau of Standards (NBS) 
develops specifications. rating 
schemest and label designs to pro· 
vide information on the energy 
efficiency of major household appli· 
ances. Provides technical assistance 
in developing safety standards to 
reduce risk of injury associated with 
consumer products. Provides con· 
sumer product information for 
beUer purchase decisions. Dr. 
Ernest Ambler, Acting Dir€Jctor. 
National Bureau of Standards, De· 
partment of Commerce, Washington, 

, OC:20234j p·hone: 301/921·3181. 

6 

National FIre Prevention and ContrQI 
Administration (NFPCA) monitors 
residential fire detectors and related , 
equipment; encourages owners and 
managers of certain types of build· 
ings to prepare fire safety effective
ness statements: and assists in the 
development of fire safety standards' 
for consumer products. Conducts 
an education program on methods' 
of fire prevention. Joseph E. Clark,i. 
Administrator, National Fire Pre
vention and Control Administration, 
Department of Commerce, Wash· 
ington, DC 20230; phone: 202/ 
634·7663. 

National Marine Fisheries Service 
(NMFS) is involved with inspection 
and grading, developing standards 
and specifications of quality, condi
tions, quantity, grade and packaging 
for fishery plants, fish and fishery 



products. Conducts a consumer 
.' education program concetning the 

voluntary fishery inspection service 
and provides information on the 
availability of quality fishery prod· 
ucts. Geraid D. Hili Jr., 
National Marine Fisheries Services, 
NOAA, Oepartment of Commerce, 
Washington, DC 20240; phone: 
20:Z/Ei34·1281. 

Patent and Trademark Office ad· 
ministers the Federal trademark 
registration system to protect the 
consumer from confusion and de
ception In brand identification; 
registers certification marKtJ which 
indicate that the products or serv
Ices have met specific standards 
as to quality. accl!racy or safety. 
C. Marshall Dann, Commissioner 
of Patent and Trademark Office, 
Department of Commerce, 
Washington, DC 20231; phone: 
703/557·3268. 

DEPARTMENt OF 
DEFENSE 
The Department of Defense (DOD) 
is headed by a Secretary, a member 
of the Cabinet, who is appointed by 
the President. DOD's main compo· 
nents are the Army, the Navy (in· 
cluding Marine Corps) and the Air 
Force, each of which is headed by a 
Secretary appointed by the Presi· 
clent. The main purpose of the DOD 
is to preserve national security. 

FUNCTIONS FOR CONSUMERS 
DOD conducts product research, 

,-~ sets quality standards, thEm tests 
- and inspects materials it buys to 

insure that standards are met. DOD 

7 

checks the suitability and condition 
of perishable food purchased for 
military resale to military personnel 
and their families and inspects proc
essed foods as needed. The military 
exchange (PX) Quality Assurance 
Program protects consumers' Inter· 
ests through merchandise inspec· 
tions that insure that military ex· 
changes receive and subsequently 
sell quality merchandise to its 
consumers, 
Consumer education is supported 
by the Office of Information of the 
Armed Forces. Information of gen
eral consumer interest is publishod 
by that office for use as appropriate 
by subordinate elemerrts to educate 
consumers-military dependents 
and ethers-in a variety of ways. 

FOR SERVICE 
Robert W. Workman 
Department of Defense 
Room 30281 
Washington, DC 20301 
Phone: 202/697·3402 



DEPARTMENT OF HEALTH, 
EDUCATION AND WELFARE 
The Department of Health, Educa· 
tion and Welfare (HEW) Is headed 
by a Secretary, a member of the 
Cabinet, who is appointed by the 
President. HEW is the Federal 
department of the Executive branch 
most concerned with people and 
thl;! Nation's human needs. HEW's 
major compon~llts are Education 
Division, Office for Civil Rights, 
Office of Consumer Affairs, Office of 
Human Development, Public Health 
Service, Social and Rehabilitation 
Service and Social Security Admin· 
istretion. 

FUNCTIONS FOR CONSUMERS 

.• Education Division 

Consists of three entities: (1) The 
,- Office of the Assistant Secretary for 

Educ.ation; (2) Office of Education; 
and (3) The National Institute of 
Education. 

The Office of Education (OE) pro· 
vides leadersMp and assistance to 
Improve the quality and relevance 
of educational opportunity at every 
level. Through its Office of 
Consumer Education, the specific 
agency responsible for consumer 
services, OE provides support to 
States, local education agencies, 
Institutions. of higher education and 
a variety of nonprofit organiza· 
tions (including libraries) for t.he 
initiation or expansion of 
consumer education pn:ljects. 
Activities for school·age youth or 
the adult consumer may tal<e place 
in formal classrooms or In the 
community. Subject matter covers 
a range of related areas, such as 
economics of the marketplace; lega! 
rights; energy consumption; 
advertising; and medical services, 
such as Medicare and Social 
Security. An interdisciplinary ap· 
proach is encouraged. Emphasis is 

on model programs, dissemination, 
curriculum development and per· .. 
sonnel training for education and 
community persons. Target g\'oups 
include ollingual and bicultural 
mip~oritles, the aging, persons 

.I.!ritering the work force, families 
trying to manage .Iow incomes and 
otherS with special needs. 

8 

The Consumer and Homemaking 
Education Program provides ,funds 
to States on a formula grant basis 
to assist them, and through them 
and local education agencies, In 
developing consumer and home· 
making education programs, Funds 
also are available to higher 
education iristltutions. Activities 
may be formal or informal. A multi· 
disciplinary approach Is empha. 
sized. Pre·service and in·service 
training of teachers, curriculum 
devejopme~t and dissemination of 
materials are inclUded. Instruction 
programs are designed to prepare 
persons at every age level
kindergarten through adult-for 
the dual role of homemaker and 
wage earner. One-third of the 
program's funds are set aside for 
projects aiding persons in eco
nomically depressed areas and 
groups with high unemployment 
rates, such as migt'ant workers, 
Indians, the aged and persons in 
correctional institutions. Publica· 
tions for this program are available 
from State Supervisors of 
Vocational Home Economics 
Education, Department of Educa· 
tion in each State Capital. 

For Service 

Dean Bistline, Director 
Office of Consumer Education· 
Office of Education 
Washington, DC 20202 
Phone: 202/245·0636. 

--_._--



• Office for Civil Rights 
( The Office for Civil nights is reo 
f sponslble for the administration 

and enforci!!mel'lt of departmenbll 
.. policies under Title VI of the Civil 

Rights Act of 1964; Ei<ecutive 
Order 11240, as amended: Title IX 
of the Education AmenQmehts of 
1972; Sections 799A and 845 of .. 
thei-~\lblic Health Service Act: Sec· 
tlon-SM of the Rehabilitation Act 
of 1973: Section 407 otthe Drug 
Abuse Office and Treatment Ac'i. of 
1972; and Section 321 of the Com· 
prehensive Alcohol Abuse and AI· 
coholism Prevention. Treatment and 
Rehabilitation Act of 1970, that 

. prohibits discrimination with re
gard to race, color, national origin, 
religion, mental and physical handi· 
cap and sex. 

For Service 
Inquiries, commehts, or complaints 
should be direct~d to the Regional 
Offices for Civil Rights located in 
Atlantal Boston, Chicago, Dallas, 
Denver, Kansas City, New York, 
Philadelphia, Sao Francisco <lnd 
Seattle. Other comments can be 
directed to: 
Louie Mathis 
Public Affairs Director 
Offiqe for Civil Rights 
Wasl-,ington, DO 20201 
PhOne: 202/245-6700. 

<:.i) 

• Office of Consumer Affairs 

The Offic~' of Consumer Affairs 
(OGA), headed by a Director, who 
is. also the Special Assistant to the 
President for Consumer Affairs, 
advises the President and the Sec
retary of HEW on matters of con
sumer inter($st. coordinates all . 
Federal activities in the consumer 
field al'ld seeks ways to aid and 
protect the consumer. 
To do this, OCA: (1) conducts in
vestigations; conferences and 
surveys on, the problems of con
sumers; (2) handles consumer 
complaints; (3) encourages and 
coordinates resear·ch, consumer 
education pro~rams and the ~evel· 
opment and dissemination of 
information to conSUmers; (4) 
assists State ~nd local governments 
in the p~omotlon and protection 
of consumer interests; (5) condUcts 
regional meetings with State offi· 
cials, consumer groups and 
individuals to discuss common 
problems and possible solutions: 
(6) gives special emphasis to the 
coordination of consumer programs 
to. assist those with limited in
comes, the elderly, the 
disadvantaged and memlwrs of 
minority groups. . . 

For Service 
Virginia H. Knauer, Director. 
Office of Consumer Affairs 
Washington, DC 20201 
Phone: 202/245·6164. 



DEPARTMENT OF HEALTH, 
EDUCATION AND WELFARE 
-Office of Human Development 
The Office of Human Development 
(OHC) organizes HEW's planning 
and resources for certain groups of 
"vulnerable" Americana with 
special needs: children and youth, 
the aged, physically and mentally 
disabled persons, Nattlte Ameri· 
cans and persons living !n 
rural areas. Programs serving 
these groups, formerly scattered 
throughout the Department, have 
been consol/datec:\ into 13 OHD 
units. Seven units are offices, com· 
mittees or councils that do not 
grant funds but are responsible for 
policy developmen~ for certain tar· 
get groups. These units are: Office 
for Handicapped Individuals, Presi· 
dent's Committee on Mental Re· 
tardationt Office of Rural Pevelop
ment, Office of Manpower, Office of 
Volunteer Development, Office of 
Veterans Affairs and Federal 
Council on the Aging. Six units 
grant funds to assist certain groups 
of Americans. These units are: 

(l) A·;tministration on Aging (AoA) 
provides a strong central focus and 
responsibility within the Federal 
Government on all matters of 
concern to older people. AoA 
administers grants to States for 
planning, coordination and provi· 
sion of community services, 
including nutrition programs; grants 
to organizations, institutions and 
individuals for research and 
demonstration projects; and grants 
to public and nonprofit organiza
tions for training. It operates a 
central clearinghouse of informa
tion on services and opportunities 
available .. to the elder~y and provides 
program guidance C{hd materials 
t~ professional and lay leaders for· 
use in conducting consumer 
education programs for older 
peClple. 

10 

For Service 
Virginia Douglas 
Office of Public Inquiry 
Administration on Aging 
Washington, DC 20224 
Phone: 202/245·0230. 
(2) Developmellt Disabilities Office 
(000) assists State a01:f.local 
public agencies and private non
profit organizations 'serving persons 
who have a disability resulting 
'from mental retardation, cerebral 
palsy, epilepsy, autism or severe ' 
dyslexi? that originates before age • 
18 ai\d is a subl'tlo'\ntial handicap. , 

For Service 
Apply to State Developmental 
DisabiHties Offices or contact: 
Francis Lynch, Development Dis· 
abilities Office, 3070 Switzer 
Buildingj Washington, DC 20201; 
phone: 202/245·0335. 
(3) Office I)f Child Development, 
(OCD) consists of the Office of the 
Director, the Head Statt Bureau 
and the Children's Bureau. In each 
of 10 HEW regional offices, a 
Director for OCD supervises a 
staff carrying out Head Start and 
Children's Bureau projects in the 
area. OCD serves as a point of 
coordination for Federal programs 
for children and families across 
the Nation, with emphasis on the 
first five years of life and on 
children who are "at risk" because 
they have special problems. 

For Setvice 
For information about OCD services 
and publications, Head Start 
Bureau and Children's Bureau 
programs, activities of the National 
Center on Child Abuse and Ne!:lect, 
or the Education for Parentholld, 
write to Saul R. Rosoff, Acting 
Director, Division of Public ~ 
Education, Office 9f Child DElvel-



lS . " 
opment, P.O. Box 11.82, Washing' vocational rehabilitation agency or 

"'1/ ton, DC 20013; phone: 202/755· contact the Director of Rehabilita· 
7547 or 202/755.·7124. tion, State Capitol of their State. 

(4) OIfice of Native American For furth!i!r l(iformalion contact: 
~ Programs (ONAP) Msists American Albert Rbtundo, Project Grants anti 

Indians, Alaskan Natives and Management Division, 

Natlv~ Hawaiians to at,tain social Rehabilitation Services 

and economic seif.sufflclency Administration 

through a polley of self·determina· Washington, DC 20201; 
tlon. ONAP serves as the principal phone: 202/.245.0474. 
allvlsor t9 the Secretary of HEW For .fluthel' information on any unit 
on matte~s relating. to Depart· 
mental programs and activltl&s 

of the Office for Human Develop· 

concerning Native Americans. 
.. ment, contact Calvin Nophlin, 
Special Assistant for Consumer 

For Service Affairs, Office of Human Develop-
g~orge Biut! Spruce, Director ment, Washington, DC 20201; 
Offic6='of Native American Progt~m$1 phon~1 202/245·2754. 
Washington, DC 20201 

,. 

Phone 202/245·0942. • Public Health Service 
(5) Office of Youth Development 
(OVD) assists Stat~s, localities and (PHl?) consists of six operating 
private nonprofit organizations in ag(-,icies that directly affect con-
providing temporary shelter care sumers. In addition, the As~istant 
and counseling services to- youth Secretary for Health supervises the 
under the age of 18. It awards Office of Nursing Hont~ Affalr.s, 
grants to States, localities and the Office of International Affairs 
nonp~ofit organizations for' three and the Offj~e 01 Population Affairs. 
principal reasons: (I) til provide (1) Alcohol, Orug Abuse and 
tempo~ry shelter care, (2) to 
provide aftercare services MO Mental Health Administration 

(3) to provide counseling. (ADAMHA) is the leading Federal 
partner in the national effort to 

For Service prevent and treat alcohol abuse 
National Runaway Switchboard: and alcOholism, drug abtlseand 
800/621.4000. mental and emotional illness. 
JameS A. Hart, Commissioner Mildred K. Lehman, Director, 
Office of Youth Development Office of PlIblfc Affairs, 
Washington, DC 20201 Alcohol, Drug AbUse and Mental 
Phone: 202/245·2870. Health Service, 5600 ,Fishers Lane, 

.' Rockville, MO 20852; phone: 
(6) Rehabilitatioll Servil:es 301/443·3783. 
Administration (RSA) provides 
Federal support for th\:3 State and (2) Center for Disease COl'ltrol 
Feder'sl program of vocational (CDC) provides leadership ~nd 

rehabilitation serving physically and direction to programs ,and actlvltias 
mentally handicapped citizens, with d.,Elsigned to Improve the health of 
speCial priotity to persons with ti'le people of the United States. 
SElIj~re disabilities. Donald A. Berreth. Director, Office 

\) For Service 
of Public Informatloni Center for 
Disease Control, 1600 Clifton Rd., 

Dfsabled persons shoufd apply to N.E., Atlanta, GA 30333; phone: 
the local office of their State 404/633·3311, ext. 3286. 
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DEPARTMENT OF HEALTH, 
EDUCATION AND WELFARE 
(3) Food and Drug Administration 
(FDA) protects consumers by 
enfor'cinglaws and regulations to 
prevent distribution of adulterated 
or misbranded foods, drugs, medi
cal devices, cosmetics and 
veterinary products. JOT1O T. 

• Walden, Assistant Q:bmmissioner 
for Public Affairs, Fdlod and Drug 
Administration, 5601) Fishers Lane" 
Rockville, Mb 2085~21 phone: 
301/443-4177. 
(4) Health Resources Administra
tion (HRA) identifies. develcips and 
make,s use of the Nation's health 
resources. Morton A. Lebow, 
Administrator 'for Communications, 
Health Resources Administration, 
5500 Fishers Lane, Rockville, MD 
20852; phone: 301/443-1620. 
(5) Health Services Administration 
(HSA) works to reach uriderserved 
populations; improves quality of 
health care; fosters eff~ctlve and 
tifjcient health service delivery; 
and provides services to certain 
defined populations. George Bregaw, 
Associate Administrator for ,0 

Communications and Public Affairs, 
Health Services Administration, 
5600 Fishers Lane, Rockville, MD 
20852; phone: 301/443-2065. 
(6) National Institutes of Health 
(NIH) works to improve human 
health by acquiring new scientific 
knowledge. Irving Goldberg, 
birector, Office of Information, 
National Institutes of Health, 9000 
Rockville Pike, Bethesda, MD 
20014; phone: 301/496-5787. 

For Service 
--

Inquiries, complaints or comments 
should b~ addressed to any of the 
previously listed offices, or to: John 
Blamphin, Director, Office of Public 
Affairs, ~J.S. Pubiic Health Service, 
5600 Fishers Lane, Rockville, M.P 

'. )1 

!I 

20852; phone: 301/443:2155. 
'Specific inquiries should include 
the name of the agency concerned. 

., Social and Rehabilitation 
Service 

T/;Ie Social and Rehabilitation 
Service (SRS) helps the States to 
provide monetary, medital and 
social services to people in need . 
SRS works with the State and 
local governments and with private 
and VQlurltc~J'Y, agencies through, 10 
regional officc$. SRS has three' 
component ag~ncies: Assistance 
Payments Administration, Com· 
munity Services Administration and 
Medical Services Administration. 

(1) Assistance Payments Admin
istration (APA) makes grants to 
States i(; assist them in providing 
cash payments to needy families 
with dependent children. APA is 
responsible for assistance to aged1 

blim~ and dis~bled persons in 
Gua!i<l, Puerto Rico and the Virgin 
Islands and to ill and destitute 
American citizens returned from 
f()reigr, countries. It requires appli. 
cante and recipients to enroll in. 
the. Work Incentive Program (WIN) 
-with exception specified in the' 
law-to gain guidance and assist· 
ance in getting a job or in being 

'_0 trained for a job. 

for Service 

,Needy parent!} or cal'etal<ers of 
children under 16 (or under 22 if 
attending school full time) should 
ask at their local welfare agency, 
about their eligibility for financial 
assistance under Aid to Families 
with Dependent Children (AFDC). " 
John A. Svahn, Commi;~sioner, ' 
Assistance Payments ltdmihistra· 

, tion, Washington, 'DC 20201; 
phone: 202/245·8502. 
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(2) Community Services Admin
istration (CSA) is responsible for 
joint Federal and State, social 

... 



" s;~rvices programs that serve 
children, families, aged and handi· 
capped individuals and others who 
mayor may not be receiving public 

.. assistance. 

Fo!' Service 
Tho~e with problems that might 
be eased or solved by social 
services assistance should call or 
write their local welfare or social 
services office. John C. Young, 
Director, Community Services Ad· 
ministration, Washington, DC 

. 20201; phone: 202/245·1724. 

(3) Medical Services Administra
tion (MSA) supervises the expendi· 
ture of Federal funds in joint 
Federal and State programs (Medi· 
caid) of medical assistance to wei· 
fare recipients, most recipients of 
Supplemental Security Income and, 
at State's option, other low·income 
people. 

I 

For Service 
To inquire about eligibility for 
Medicaid or Early and Periodic 
Screening Diagnosis Treatment 
(EPSDT) or both, contact your 
welfare agency. Eligible persons 
receive services from physicians, 
dentists and hospitals that have 
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agreed to care for Medicaid 
patients. M. Keith Weikel, 
Commissioner, Medical Services 
Administration, Washington, DC 
20201; phone: 202/245:0377. 

• Social Security Administration 

The· Sodal Security Administration 
(SSA) provides monthly benefits 
to insured persons and their 
dependents in the event of retire· 
ment, disability or death and pro· 
vides health insurance (Medicare) to 
persons 65 and dver (to some under 
age 65 ' who are disabled.) SSA 
administers a Federal program of 
cash assistance payments to the 
needy. aged, blind and disabled. 

For Service 
For information and service, call 
any of the 1,300 Social Security 
offices listed in local telephone 
directories. If there is no office in 
your community, consult the local 
post office for the schedule of 
visits of Social Security represent· 
atives. For further information and 
service, contact: Hal Glatter, Direc
tor, Division of Public Inquiries, 
Social Security Administration, 
6401 Security Boulevard, Baltimore, 
MD 21235; phone: 202/594·7705. 



DEPARTMENT OF . 
HOUSING AND URBAN 
DEVELOPMENT 
The ::lepartment of Housing and 
Urban Development (HUD) is 
headed by a Secretary, a member of 
the Cabinet, who is appointed by 
the President. HUD provides assist
ance fer housing and for the 
development of the Nation's com- ' 
munities. 

FUNCTIONS FOR CONSUMERS 

Crime Insurance enables business
men and residents of houses and 
apartments to purchase burglary 
and robbery insurance in States 
where crime insurance is difficult 
to obtain or not affordable in the 
private market. 

Community Development Block 
Grants. Citizen participation in 
determining direction of 10CQI ef
forts is required by HUD before a 
grant can be approved to develop or 
renew a block within an urban com
munity. 

Emergency Homeowners Relief. 
The Secretary has standby authori· 
ty to insure or make loans to home
owners to defray mortgage expenses 
so as to prevent widespread mort
gage foreclosures and distress sales 
of houses' resulting from the tem
porary loss of employment and 
income. 

Fair Housing,3nd Equal OPliortunity. 
HUD investigates complaints of dis
crimination and attempts to resolve 
them thrb).mh conciliation. Any per
Con 'aggrjeve,d b~' a discriminatory 
hous,ing Ptaetic(/may file' a com- :) 
plaint with HUD. 

Flood Insurance is available in eli
gible communities for one- to four
family residential properties and 
small business properties for which 
the insured ownerwill pay a subsi-

dized rate and the Government will 
pay the difference between that rate 
and the full premium rate. 
Housing Assistance. HUD insures 
mortgages to finance the construc
tion, purchase or improvement of 
one- to four-family houses for low
and moderate-income families, in
cluding those people displaced by 
HUD-assisted programs and natural 
disaster. HUD-insured~ Iow-interest 
loans may be used to buy mobile 
home units or condominiums or to 
buy a house or membership in a 
cooperative housing project de
signed for occupancy by low-income 
families. HUD also inQures mort
gages to finance tM repair, reha
bilitation, construction or purchase ' 
of housing' in older, declining neigh
borhoods and urban renewal areas. 
HUD requires subsidized project 
owners to notify tenants of their 
intention to request a rental in
crease from HUD and to provide a 
30-day comment period. HUD pro
vides'special housing programs to 
give more and better assistance 
to the elderly and handicapped. At 
all HUD field offices, free counsel
ing services are provided to people 
who need help in solving their 
housing problems. 

Interstate Land Sales Registration. 
HUD requires that developers of ' 
subdivisiol1s file a statement of rec· 
ord with HUD and furnish a printed 
pl'operty report to the consumer at 
least48 hour~ before signing an ' , 
agre,ementto 'buy qr lease {;updlvi- ' 
siqn property •• : " • 

Minimum Property Standards pro
vides a sound technical basis for 
the planning and design of housing 
under HUD programs, defining the 

.' 

minimum level of quality accept· € 

able to HUD. Standards for carpets 
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were developed to increase the 
quality standards for material used 

, in carpeting. HUD also has 
developed the Mobile Home . 
Construction and Safety Standards 
to reduce-the number of personal 
injuries and deaths and the amount 
of insurance costs and property 
damage re,sulting from mobile hom~ 
accidents and to improve the quality 
and durability of mobife homes. 

Mortgage Credit Assistance for 
Homeownership provides mortgage 
insurance to finance homeowner· 
ship for'low· and moderate-income 
families whose credit history does 
not qualify them for insurance 
under normal standards. 

Real Estate Settlement Procedures. 
HUD is authorized to assure that 
consumers are provided with bet· 
ter and more timely information on 
the nature and cost of closing and 
settleljpent of housing purchases. 

, :' " 

Structural Defects Repairs. HUD 
provides for Federal reimbursement, 
in certain circumstances, for the 
repair of defects. affecting safety 
and habitability of certain HUD·in· 

- sured houses in older, declining 
urban neigh.borhoods. 

FOF SERVICE 

Individuals with complaints and 
inquiries relating to Fair Housing 
and Equal Opportunity may call the 
following toll·free number: 800/ 
424·8590. All other correspondence 
and telephone calls may be directed 
to the nearest HUD field or regional 
office or to Charles Field, Office of 
Policy Development and Research, 
Department of Housing and Urban 
Development, Washington, DC 
20410; phvne: 202/755·5521. 

DEPARTMENT OF 
THE~ INTERIOR 
The Department of the Interior is 
headed by a Secretary, a member of 
the Cabinet, who is appointed by 
the President. Interior's main pur· 
pose is to appraise, manage, 
conserve and develop the Nation's 
public land, park, mineral, water, 
wildlife and energy resources and 
to protect the environment. 

':'FUNCTIONS FOR CONSUMERS 

Bureau of Land Manageme1nt 
administers public lands primarily 
in the western States and Alaska, 
which offer recreational opportuni· 
ties. Bureau of Land Management, 
Washington. DC 20240; phone: 
202/343-5717. 

Bureau of Outdoor Recreation 
provides finatlcial grants for 
recreational development and 
coordinates recreational planning. 
Bureau of Outdoor Recreation, 
Washington, DC 20240; phone: 
202/343-5726. 
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DEPARTMENT OF 
THE INTERIOR 
Fish and Wildlife Service conserves 
migratory bird resources and other 
typ~s of wifdlife refuges. Fish and 
Wildlife Service, Washington, DC 
20240; phone: 202/:343·5634. 

Geological Survey prepares and 
sell topographic, geologic and 
hydrologic maps. Standard topo· 
graphic quadrangle maps of the 
United States are issued by the 
survey and used by agencies at. all 
levels of government and by the 
public, as well as Industry for 
many purposes. Geological Survey, 
National Center, Reston, VA 22092; 
phone: 703/860·7444. 

Indian Arts and Crafts Board pro· 
vides guidance for purchasers of 
authentic Indian and Eskimo arts 
and crafts. Indian Arts and Crafts 
Board, Washington, DC 20240; 
phone: 202/343·2773. 

Nationwide Environmental Aware
ness and Improvement Program 
provides materials and services to 
individuals, Qrganizations, and 
schools. Write to, Johnny Horizon, 
Washington, DC 20240; phone: 
202/343·6101. 

National Park Service maintains a 
network of 300 natural, historical, 
and recreational areas for publ!c 
campsites; lectures and tours by 
professional guides; boating and 
swimming facilities; and fire 
prevention and police protection. 
National Park Service, Washington, 
DC 20240; phone: 202/343·7394. 

FOR SERVICE 
Inquiries, complaints or comments 
should be addressed to the pre· 
vlously listed units or contact: 
Lena Beauregard .. , Departmental 
Consumer Liaison, Department of 
the Interior, Washington, DC 20240; 
phone: 202/343·6007. 
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DEPARTMENT OF ~USTICE 

The Department of Justice is h'eaded 
by the Attorney General, a member 
of the -Cabinet, who is appointed 
by the President. The Department is 
the principal law enforcement arin '.\ 
of the Federal Government. Through 
its prosecuting divisians and the 
94 local United States Attorneys' 
offices, It enforces Federal statutes 
through criminal and civil prosecu· 
tions in Federal courts. The Federal 
Bureau of Investigation is the De
partment's principal investigating 
arm. 

FUNCTIONS FOR CONSUMERS 
Enforces Federal laws for consumer 
protection through cases referred to 
it by other Federal agencies, such 
as Federal Trade Commission, Food 
and Drug Administration, Consumer 
Product Safety Commission, PQl)tal 
Service, Department of Agriculture 
and Securities and Exchange ' 
Commission. 
Enforces antitrust laws aimed 'at 
preventing restraints of trade and 
preventing mergers and other con· 
centrations of economic power that· 
may lead to monopoly and unfair 
pricing. 

FOR SERVICE 
Alleged violations of consumer pro
tection laws may be reported in 
writing to Charles R: McConachie, 
Acting Chief, Consumer Affairs 
Section, Antitrust Division, Depart
ment of Justice, Washington, DC 
20530; phone: 202/739·4173. 

" 
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DEPARTMENT OF LABOR 
The Department of Labor (DOL) is 
headed by a Secretary, a member 
of the Cabinet, .who is appointed by 
the President. The Department's 
main purpose is to promote and 
develop the welfare of wage earners 
and to improve their opportunities. 

FUNCTIONS FOR CONSUMERS 
Bureau of International Labor 
Affairs (aILA) represents the inter
ests of Americar'l workers in trade 
and tariff matters and administers a 
trade adjustment assistance pro
gram for workers adversely affected 
by import competition./Phone: 
202/523-6259. 

Bureau of Labor Statistics (BLS) 
collects, analyzes and publishes 
data relating to wages, prices, pro
ductivity, employment and the per
formance of the Nation's economy. 
Publishes a monthly Consumer 
Price Index. Phone: 202/523-1913 .. 

Employment and Training Adminis
tration assists the unemployed or 
those seeking new or improved em
ployment opportunities by providing 

training, placement services and un
employment compensation through 
a Federal and State system. Phone: 
202/376-6905. 

Employment Standards Administra
tion enforces laws and regulations 
by setting employment standards. 
providing workers' compensation to 
those injured on their jobs and re
qUiring Federal contractors to pro
vide equal employment opportunity. 
Also seel~s to upgrade the status of 
working women, minorities and the 
handicapped. Phone: 202/523-
8743. 

Labor-Management. Services Admin
istration: Enforces laws affecting 
certain activities of unions and pri· 
vate pensions and welfare benefit . 
plans as well as veterans' reemploy
ment rights. Also works to improve 
labor and management relations. 
Phone: 202/523-7408. 

Occupational Safflty and Health 
Administration (OSHA) sets and 
enforces job safety and health 
standards for workers. Trains em
ployers and employees in proper 
occupational safety and health prac
tices. Enforcement through regional 
and field investigations. Phone: 
202/523·8151. 
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FOR SERVICE 
Inquiries, suggestions or comments 
should be directed to (1) regional 
or local offices of the respective 
units; or (2) to the Office of In for
mation, (name of the 'respective . . 
unit), Department of Labor, Wash· 
ington, DC 20210: phone numbers 
previously listed; or (3) John W. 
Leslie, Director, Office of Informa· 
tion, Pu~lications & Reports, De
partment of .Labor, Washington, DC 
20210; phone: 202/523·7316. 

,; 



DEPARTMENT OF STATE 
The Department of S~ate is headed 
by a Secretary, a member of the 
Cabinet, who is appointed by the 
President. State formulates and 
executes the foreign policy of the 
United States. 

FUNCTIONS FOR CONSUMERS 

The Department issues passports 
to U.S. nationals for use in travel 
to foreign countries. All first-time 
passport applications must be made 
in person before a Department of 
State Passport Agent, before a clerk 
of a Federal Court; clerk of any 
State court of record; a judge or 
clerk of any probate court; or cer
tain postal employees as designated 
by the Postmaster of selected past 
offices. Passport agencies are in 
Boston: Chicago; Honolulu; Los 
Angeles; Miami; New Orleans; New 
York; Philadelphia; San Francisco; 
Seattle; ~nd Washington, DC. A per
son who has been issued a passport 
in his own namewithin the past 
eight years may, under certain cir
cumstances, obtain a new passport 
by mail. 
The Coordinator of Consumer Affairs 
is responsible for consumer pro
grams and issues and also serves 
as State's liaison with consumer 
groups. 

FOR SERVICE 

Passport Office 
Department of State 
1425 K St., N.W. 

. Washington, DC 20524 
Phone: 202/783·8200 

Joan Braden 
Consumer Affairs Coordinator 
Department of State 
Washington, DC 20520 
Phone: 202/632·9818 

.. , 
\\ 
!I 
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DEPARTMENT OF 
TRANSPORTATION 
The Department of Transportation 
(DOT) is headed by a Secretary, a 
member of the Cabinet, who is ap· 
pointed by the President, DOT's 
purpose is to foster the develop· 
ment and maintenance of a safe, 
efficient,and effective national trans· 
portation system. 

FUNCTIONS FOR CONSUMERS 

Coast Guard enforces Federal laws 
, on the high seas and navigable 

waters of the United States. 
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The Coast Guard Auxiliary, a 
nonmilitary organization, provides, 
upon request, courtesy examina
tion of boats for compliance with 
standards and requirements and 
offers courses in small boating. 
Capt. M. C. Wood, Chief, Informa
tion and Administrative Staff: 
phone: 202/426·1080. 

Federal Aviation Administration 
(FAA) establishes safety standards 
fot air operation. Conducts research 
into all phases of aviation safety. 
Fred Pelzman, Chief, Community 
and Consumer Liaison Division; 
phone: 202/426-1960., 

Federal Highway Admini:ltrGtion 
(FHWA) is concerned with improve· 
ment and development of the total 
operation and environment of high· 
way systems. H. Lee Mertz, Asso
ciate Administrator for Planning; 
phone 202/426·0585. 

Federal Rairrc£d Administration as· 
sures safe, efficient and progres
sive railroad system and oversees· 
operation of th~ Alaska Rail· 
road. Beverly S'jJverberg, Public 
Information Specialist; phone: ~ 
202/426·0881. 



.. National Highway Traffic SI~fety 
Administration (MHTSA) Works to 
reduoe highway deaths~ injuries and 
property losses through: (1) en· 
forcement of F.ederal perliormance 
standards for cars, motol'cycles, 
small trucks and vehicle equipment; 
(2) invl?stigation of reported safety~ 
rerated defects and the enforce
ment of laws requiring the recall 
and free remedy of such defects; 
(3) deVlilopment of various highway 
safety standards that are desig. 
nated by NHTSA for each State's 
adoption and enforcement. Gilbert 
Watson, Chief, Consumer Services; 
phone: 202/426·0670. 

Office of Consumer Affairs seeks 
(1) to determine consumer nfleds 
and concerns for al! forms of trans
portation and to inject these into 
the policy-making and decision' 
making process throughout the 
Department and (2) to provide 
information to consumers that 
will enable them to become 
more knowledgeable buyers and 
usars of transportation. Ann Uceel/o, 
Director of Consumer Affairs; 
phone: 202/426-4518. 

Urban Mass Transportation Admin
istration (UMTA) ,assists communi· 

. ties throughout the country in meet
ing their residents'needs for safe 
and efficient ma$S transit systems. 
Ronald Kane, Director, Public 
Affairs; phone: 202/426.4043. 

FOR SERVICE 
For complaints, information or com
ments on a specific form of tr~ns
portation, writ~ to the ~ppropriate 
unit, Department of Transportatioll, 
Washington, DC 20590 (FAA's Zip 
code is .20591); or call the 
previously listed numbers. 

, DEPARTMENT OF 
THE TREt\SURY 
ihe 'Department, of the Treasury 
is headed ,by a Secretary, a member 
of th6 Cabinet, appointed by the 
presldent. The Treasury is respon
sible for the fiscal operations of 
the Federal Government. 

FUNCTIONS FOR CONSUMERS 
Alcohol, Tobaci:lii,ilnd Firearms 
Monitors content, labeling and re
use of alcoholic beverage containers 
and classification and labeling of 
tobacco products. Enforces and 
administers regulations for firearms 
and explosives. Comments, in
quiries or complaints should be 
directed to regional offices or to 
Rex D. Davis, birector, Bureau 
of Alcohol, Tobacco & Firearms, 
Washington, DC 20226;. 
phone: 2021961-7511. 
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DEPARTMENT OF 
THE TREASURY 
Internal Revenue Service (IRS) 
Provides taxpayer assistance. 
(Check your tax form for the 
address of offices or check your 
phone directory for local IRS 
numbers) Offers education courses 
and bilingual assistance. 
Other problems-not personal tax 
preparation problems-can be 
directed to district and regional 
directors of IRS or to: Stanley 
Goldberg, J.)irector, Taxpayer 
Service Division, Internal Revenue 
Service, Washington, DC 20224; 
phone: 202/964-4-115. 

Comptroller of the Currency 
OVersees the 4,600 national 
banks and controls a staff of 
2;000 bank examiners who are 
responsible for auditing banks to 
insure financial solvency" and to 
protect the banks' depositors. 
Consumers may contact regional 
administrators or contact: Hugh 
Eagleton, Consumer Affairs Spe· 
cialist, Office of the Comptroller of 
the Currency, Washington, DC 
20219; phone: 202/447-1600. 

U.S. Customs Clears all persons 
and merchandise entering. the 
United States. Public Informa· 
tion, U.S. Customs, Washington, 
DC 20229; phone: 202/964-5286. 

U.S. Savings Bonds Promotes the 
sale and retention of U.S. Savings 
Bonds. Information on lost or 
destroyed bonds or general, in· 
formation may be obtained from 
U.S. Savings Bonds, Washina~/lt'j, 
DC 20226; phone: 202/634·5377. 
Local banks and regional U.S, 
Savings Bonds offices can also be 
of assistance. 

CIVIL AERONAUTICS 
BOARD 
The Civil Aeronautics Board (CAB) 
is an independent regulatory agency 
composed of five members who are 
appointed by the President to stag· 
gered six year terms. The Chairman 
and Vice Chairman are designated 
annually by the President. The 
Board regulates the economic as· 
pects of air transportation services. 

FUNCTIONS FOR CONSUMERS 

Office of the Consumer Advocate 
(DCA) handles consumer complaints 
against airlines, attempts to resolve 
consumer problems by contact with 
company involved, publishes month· 
Iy statistical reports detailing com· 

.,- plaints received bll the Office ar~J 
participates in selected Board pro· 
ceedings as an advocate of air 
transportation consumers. 
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FOR SERVICE 

Jack Yohe, Director 
Office of the Consumer Advocate 
Civil Aeronautics Board 
Washington, DC 20428 
Phone: 202'/382-7735 



COMMISSION ON 
CIVIL RIGHTS \ 

Ii 

:'ihe <Commission on Civil Rights~ c, 

(CCR) is an independent agenCy 01'\ 
the Federal Government. It has'. 
six citizen members and a Staff 
Director, all appointed by the 
President. 

"FUNCTIONS FOR CONSUMERS 
The Commission's purpose is to 
encourage construCtive steps toward 
equal opportunity for minority 
groups and women. It conducts fact· 
finding hearings, research and 
investigations relating to the denial 
of equal protection of the laws 
because· of race, color, religion, 
sex or national origin. Topics of 
interest to consumers include: 
voting rights, employment, educa· 
tion, housing, administration of .< 

justice and the Federal. effort to 
further equal opportunity. 
The Commission sponsors national, 
regional and State conferences. It 
collects, compiles, publishes and 
disseminates information concern· 
ing civil and women's rights prob· 
lems, the laws relating to them and 
various procedures for resolvirtg 
such problems. 
It reports findings of facts and 
makes recommendations. It has no 
enforcement authority, but it 
refers eomplaints to agencies with 
enforcement responsibility. 

FOR SERVICE: 
Joseph Swanson 
Office of Information and Publica· 
trons 
Commission on Civil Rights 
Washingtoh, DC 20425 
Phone: 202/254·6600 or 
202/254-7381 

CONSUMER PRODUCT 
SAFETY COMMISSION 
The Consumer Product Safety Com
mission (CPSC) is an independent 
regulatory agancy, directed by 
five Commissioners, who are ap· 
poin~ed by the President. CPSG's 
purpose is to protect the consumer 
against unreasonable risks asso
ciated with consumer products; ~() 
assist consumers in evaluating the 
comparative safety of consumer 
products; to develop unifOrm safety 
standards for consumer products 
and minimize conflicting State and 
local regulations; and to promote 
research and investigations iflio 
product-related deaths, illnesses 
and injuries. 
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FUNCTIONS FOR CONSUMERS 

Sets and enforces mandatory safety 
standards for consumer products. 
Bans, in certain instances, haz
ardous products or takes other 
action to remove dangerous prod
ucts from the marketplace. 
Conducts information and education 
programs to raise consumer 
awareness and to change behavior 
concerning product safety. Operates 
the National Electronic Injury 
Surveillance System that monitors 



CONSUMER PRODUCT 
SAFETY COMMISSlON 
119 hospital emergency rooms 
nationwide for injuries associated 
with consumer products. Deals with 
over 10,000 consumer products-
from architectural gla~s, stairs and 
power tools to stoves, ladders and 
lawnmowers. CPSC also has au
thority over the Federal Hazardous 
Substances Act, the Flammable 
Fabrics Act, the Poison Prevention 
Packaging Act and the Refrigerator 
Safety Act. 

FOR SERVICE 

CPSC invites consumers to partici· 
pate in the standards·setting pro· 
cedures. A weekly Public Calendar 
Which lists meetings between 
CPSC staff·outslders, hearings and 
other notices of public interest can 
be obtained from the Office of the 
Secretary. Consumers can have 
their names placed on the Con· 
sumer Roster in the Office of the 
Secretary, from which volunteers 
are selected to participate in 
CPSC activities. Consumers are 
encouraged to volunteer as Con· 
sumer Deputies to assist in 
surveys to identify unsafe products 
in stores. Consumers can submit 
petitions to the Office of the 
Secretary to bGgin proceedings to 
issue, amend or revoke a con· 
sumer product safety rule. 
To report complaints about the 
safety of a .consumer product, 
product-related injuries, consumers 
can call toll·free: 800/638·2666 (in 
Maryland: 800/492·2937). In: 
qulrles should be addressed to: 
William V. White, Director, Bureau 
of Information and Education, 
Consumer Product Safety Commis
sion, Washington, ~C 20207; 
phone: 301/492.6504. 

,ENERGY RESEARCH 
AND D~VElOPMENT 
ADMINISTRATION 
The ~nergy R9~earch and Develop. 
ment Administration (ERDA) is an 
independent agency, headed by an 
Administrator, who Is appointed . 
by the President. ERDA has the .!@ad 
iole in the conduct of thE) national . 
energy Research Development and 
Demonstration (RD&D) program, In· 
cluding planning, reporting on prog· 
ress and working with the private 
sector to enlist the Nation's tech· 
nological resources in the pro
gram's achievement. 

FUNCTIONS FOR CONSUMERS 
Conducts research to improve 
energy efficiency characteristics 
(1) of residential and commercial 
buildings (new and existing), (2) 
of heating and cooling equipment 
and systems and (3) of hqusehold 
appliances. Research objectives also 
include enhanced recovery of petro. 
leum and naturar gas; increased 
use of coal and nuclear energy; and 
advanced energy systems develop· 
ment,. in such areas as solar energy 
and biomass, which is "that part of 
a given habitat of living matter." 
National. goal is to make the 
United States independent of 10r· 
eign energy sources technology, by 
placing tnoJe emphasis on non· 
petroleum energy reserves and by 
using all energy sources more effi· 
clently while employing techniques 
that arG environmentally acceptable. 

FOR SERVICE 
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A JIst of the Operations Offices, 
Research Centers and National 
Laboratories may. be obtained upon 
request. Inquiries and comments, 
requests for general information 
and materials may be directed to 
offices and laboratories in the field 
and to the ERDA Office of Public 

. ' 



--_._-----

Affairs. Barry McGarry, Assistant 
Director, Public Services, Office 
of Public Affairs, Energy Research 
and Development Administration, 
Washington, DC 20545. Phone: 
202/376·4074. 
Comments on specific energy tech· 
nologies and programs should be 
directed to the respective Assist· 
an~ Administrators listed below, by 
uSing the following address: Energy 
Research and Development Admin· 
istration, Washington, DC 20545. 

Assistant Administrators for 
RD&D Programs: . 
Richard W. }~oberts, Assistant 
Administrator for Nuclear En~lrgYi 
phone: 202/376·4778. 
Phillip C. White. Assistant Admin· 
istrator for Fossil Energy; phone: 
202/376·4652. 
James L. Liverman, Assistant 
A$:Iministrator for Environment and 
Safety; phone: 202/376·4185. 
John M. Teem, Assistant Adminis· 
trator for Solar, Geothermal and 
Advanced Energy Systems; phone: 
202/376·4100. 
Alfred D. Starbird, Assistant Ad· 
ministrator for National Security; 
phone: 202/376·4078. 
Austin N. Heller, Assistant Admin· 
Istrator for Conservation; phone: 
202/376·4934. 

Assistant Administrators for 
Support and Administration: 
Robert W. A. LeGassie, Assistant 
Administrator for Planning and 
Analysis; phone: 202/376·4337. 
Nelson F. Sievering Jr., Assistant 
Administrator for International 
Aff<'lirs; phone: 202/376·4110. 
R. G. Romatowski, Assistant Ad· 
mlnistra~or for Administration; 
phone: 202/376·4220. 
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ENVIRONMENTAL 
PROTECTION AGENCY 

.) 

The Environmental Protec.tlon Agen· 
cy (EPA) is an indElpendent agency 
headed by an Administrator, who 
is appointed by the President. EPA 
has established program offices and 
research laboratories, under the di· 
rection of Assistant Administrators, 
and regional offices, headed by 
Regional Administratol's, to abate 
and control pollution systematic~lIy, 
by proper Integration of a variety 
of research, monitoring, standard' 
setting and enforcement activities. 

FUNCTIONS FOR CONSUMERS 
EPA's enforcement, standard set· 
ting, monitoring and rellearch activi
ties relate directly to the interests 
of consumsrs. The activities and 
functions includ~: (1) developing 
regulations for all' pollution control, 
national standards for air quality 
and emission standards for hazard· 
ous pollutants; (2) identifying and 
regulating noise .$ources and estab· 
lishing control methods; (.3) main· 
taining a national surveillaMe and 
inspection progrum for measuring 
radiation levels in the environment; 
(4) performing technical assistance 
for development, management and 
operation of solid waste manage· 
ment activities and for analysis on 
the recovery of useful energy and 
resources from solid waste: (5) de::., 
veloping regulations for water pol· . 
lution control and y.rater supply, 
water quality standards and effluent 
guidelines: (6) regulating pesticides 
and their use to assure !lUman safe
ty; (7) establishing tolerance levels 
for pesticides that occur In or on 
food; (8) monitoring pesticide resi· 
due levels in food and humans. 
These functions are performed 
through technical assistance, guld. 
ance and support: training: grants; 



-ENVIRONMENTAL 
PROTECTION AGENCY 

technical and public information 
materials and programs; legal and 
regulatory processes; and legal pro
c~edirlgs, such as conferences and 
public hearings. 
Enforcement actions are under
taken through the Department of 
Justice. • 

FOR SERVICE 

Requests for information on how 
to obtain EPA's services may be 
addressed to: Patricia L. Calln, 
Director, Office of Public Affairs 
Environmental Protection Agency 
Washington,. DC 20460; phone: l 

202/755-0700. 

EQUAL EMPLOYMENT 
OPPORTUNITY 
COMMISSION 
The Equal Employment Opportunity 
Commission (EEOC) is an inde
pendent Federal agency, headed by 
five Commissioners, who are ap
pointed by the President for five
year terms. The President desig
nates one as Chairman. EEOC Is 
responsible for guaranteeing equal 
opportunity for employment without 
regard to race, color, sex, religion 
or national origin. EEOC has jur
isdiction over private employers 
and unions with 15 or more 
employees or members, agencies 6f 
State and local governments and 
public and private educational insti
tutions, but not Federal ,agencies. 

FUNCTIONS FOR CONSUMERS' 

Receives a charge alleging employ
ment discrimination. Investigates 
the charge of discrimination to 
gather facts to determine the 
employer's practices. If facts show 
probable cause to believe that dis
crimination exists, EEOC then 
attempts to persuade the employers 
to voluntarily eliminate that dis
crimination. If conciliation attempts 
fall, EEOC then files suit in Federal 
courts. 

FOR SERVICE 

If. p~rsons feel they have been 
discriminated against in an employ-
.men~ situation, thElY should contact 
the nearest districf office of the 
EEOC or contact: 
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Equal Employment Opportunity 
Commission, Wasltlngton, DC • 
20506j phone: 202/634-7040. 
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FEDERAL. 
COMMUNICATIONS 
COMMISSION 
The Federal Communications Com-

. mission (FCC) Is an Independent 
regulatory agency of seven Commis
sioners apPointed by the President. 
The FCC was created to regulate 
interstate and foreign communi· 
cations by radio and televiSion 
broadcasting, telephone, telegraph 
and 2-way radio operations; cable 
television operation; and satellite 
comqtunication. 

FUNCTIONS FOR CONSUMERS 
Regulates the number and type of 
radio and TV stations and cable 
television-also known as commu
nity~ntenna television services 
(CAlV)-and licenses Individual 
users. Sees that holders of licenses 
to operate radio and TV stations are 
responsive to needs of consumers In 
their geographic areas, that their • 
broadcasts do not present one side 
only to public controversial issues 
to the exclusion of others, that their 
broadcasts observe reasonable 
standards as to length, number and 
loudness of commercials and that 
their $tations avoid broadcast of 
misleading advertising. 
Regulates common carriers-the 
legal term for telephone companies 
-that provide Interstate and for
eign communications '1ia wire, 
radio, cable or satellite to assure: 
(1) adequate facilities and (2) rea
sonable rates. Approves or disap· 
proves rates filed for such services 
and makes inqUiries on all com
plaints by the public about rates. 
practices or service. FCC does not 
have responsibility for telephone 
companies operating entirely In one 
state. 
Grants licenses for other radio 
services, such as marine and 
aviation safety, pOlice and fire, 
business radio and the citizens 

radio service. Insures that these 
licensees observe regulations 
concerning their operation. 

FOR SERVICE 
Complaints concerning broadcasting 
stations should be directed to the . 
Complaints Division, Broadcast 
Bureau; phone~ 2021632,7048. 
Cable television complaints to the 
Cable Complaint Service of the 
Special Relief and Microwave Divi· 
s/on, Cable Television Bureau' 
phone: 202/632-9703. Com~on 
carrier complaints to the Com
plaints and Services ·Standards 
Branch, Common Carrier Bureaui 
phone: 202/932-7553. 
However. complaints about par
ticular broadcast programs 01' prac
tices should b& made initially to 
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the stations or firms involved. The 
Commission's Field Operations 
Bureau ~aintains offices open to 
the public in 28 cities where cam
p/Dints may be filed and applica
tions for radio licenses, commercial 
licertses and other Information 
concerning the FCC may be 
obtained. 
For Information about Commission 
actions cont(;!ct: Samuel Sharkey 
Director, Office of Public Inform;
tion, Federal Communications Com
mission, Washington, DC 20554; 
phone: 202/B32-7260. 



FEDERAL DEPOSIT 
INSURANCE CORPORATION 
The Federal Deposit Insurance Corp. 
(rOlC) is an independent agency 
headed by a board of three Direc
tors, including two appointed for six
year terms by the President. The 
Qomptr'o/fer of the Currency (also a 
Presidential appointee) serves on 
the board ex-officio as the third 
member. FDIC's purpose is to pro
tect depositors in the nation's 
bartks, to help maintain confidence 
in the banking system and to pro
mote,safe and sound banking , 
practices. FDIC acc;:omplishes these 
purposes through the regulation . 
and supervision of state-chartered 
non-member banks under its direct 
jurisdiction. . 

FUNCTIONS FOR CONSUMERS 

FDIC has an Office of Bank 
Customer Affairs to serve and 
protect the interests of bank 
customers in State-chartered banks 
supervised and. examined bi' the 
FDIC, This office receives all bank 
customer complaints and inqUiries 
sent to FDIC and is responsible 
for prompt investigation and 
appropri~te disposition of eom· 
plaints. In addition, if deemed 
necessary, the FDIC Board of . 
Directors proposes regulations and' 
policy statements applicable to !/ 
nonmember banks./n such areas ~~s 
equal credit oppoltunity, fair ,)J 

housi,ng lending, bank advertising 
practices and real estate settlt\mi3nt 
practices. . 
On the recommerldatior. of the 
Office of Bank Customer Affairs, the 
F~IC Boapi of Directors m'!y in- . 
stltute formal enforcement actions 
against nonmember banks where 
previous efforts at voluntary com
pliance with the requirements of 
"consumer legislation" O\' bank 
customer regulations and policy 
statements hava been unsuccessful. 
Special investigations and s~;rveys 
related to bank custnmer matters 
undertaken by FDIC are under the 
supervision'of the Office of Bank 
Customer Affairs. • 

FOR SERVICE 

~omplaints atld Inquiries regard-. 
Ing State-chartered nonmember I: 

banks should be directed to . 
Stephen C. Hansen, Acting Director 
Office of Bank Customer' Affairs ' 
Fed:r,al Deposit Insurance Corp.,' 
Wasnlngton, DC 20429; phone: 
202/389-4637. 
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FEDERAL ENERGY 
ADMINISTRATION 
The Federal Energy Administration 
(FEA) is an independent agency, 
headed py an Administrator, who is 
appointed by the President. FEA 
is responsible for assuring energy 
conservation and the fair and effi
cient distribution of energy 
resources in the United States. 
FEA assures that the public has 
access to theselrenergy resources 
at reasonable prices and in ' 
sufficient quantities. 

FUN~TIONS FOR CONSUMERS 
AlthOugh it is extremely interested 
in hearins.; from consumers regard
ing their opinions on enflrgy issues 
and related matters, FEA has very 
Ilmited jurisdiction to deal with 
individual consumer problems, and 
can do so only when the problem' 
involves the violation of a Federal 
statute. In all other cases, the 
consumer will be referred to an 
agency or private organization that 
is capable of offering assistance 
or appropriate information. 

FOR SERVICE 
To state a problem, request infor
mation, make comments or sug
gestions or to receive a referral, 
~ontact: Hazel Rollins, Director, 
Office of Consumer Affairs/Special 
Imp~zt, F2deral Energy Administra
tion, Washington, DC 20461( phone: 
202/254-7546. 
Federal Energy Information Center: 
202/961-ap85 

.' 
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FEDERAL -HOME LOAN 
BANK BOARD -
Thef!'ederal Home Loan Bank, 
Board (FI-ILBB) is an independent 
Federal agency directed by 3 mem
bers who are appointed oy the 
'President, one of whom is desig
nated by the President to be 
Chairman and Chief Executive 
Officer. The FHLBB is responsible 
for the operation of the Federal 
Home Loan Bank System, Federal 
Home Loan Mortgage Corp. (Fannie 
Mae) and Federal Savings and 
Loan Insurance Corp. (FSLlC). 

FtJNcrrONS FOR CONSUMERS 

Protects savers in FSLlC-insured 
savings and loan i3ssociations 
against loss up to a maximum of 
$40,000 for credit available through 
Federal Home Loan Banks •. Insur-

. ance of accounts->-(l major factor 
in obtaining and keeping accounts 
-can be terminated or withheld. 
Cease and· desist orders may be 
issued to stop unsound practic~s. 
Association officers may be removed 
for cause. 
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FOR SERVICE 
To obtain service or register a 
complaint, after trying at your local 
savings and loan associations, 
write to: Robert S. Warwick, Office 
of Housing and Urban Affairs, 
Federal Home Loan Bank Board, 
Wa"hington, DC 20552; phone: 
202/376-3262. 

(: 



FEDERAL MARITIME 
COMMISSION 
The rederal Maritime C(:lmmission 
(FMC) is an independent regulatory 
agency made up of five Commis· 
sioners, one of whom is designated 
by the President as Chairman. FMC 
regulates ocean transportation in 
the: foreign and domestic offshore 
commerce of the United States. 

FUNCTIONS FOR CONSUMERS 
Assures that all ca~go will move as 
quickly, efficiently and economically 
as possible. 
Guards against and investigates 
cases of discrimination, excessively 
high or low ratel) and various other 
illegal activities. 
Assures financial responsibility of 
passenger vessels to protect pas· 
sengers embarking at United States 
ports for failure to perform a voyage 
or for personal injury or death. 
Assists in environmental protection 
by determining the financial respon· 
sibility of vessel for the cost of 
cleaning up discharges of oil or 
hazardous substances in the waters 
. of the United States. 
Regulates and licenses ocean 
freight forwarders, who provide for 
the tr,!nsportation of (1) commer· 
cial cargoes sold and bought by 
consumers and (2) private cargoes, 
such as household goods shipped 
by consumers. 

FOR SERVICE 
Any person needing aid or informa· 
tion regarding claims or complaints 
involving excessive charges, failure 
to fulfill shipping commitments or 
possible illegal activities, should 
contact: Albert J. Dennis, Office of 
Public Information, Federal Mari~ 
time Commission, Washington, DC 
20573; phone: 202/523·5764. 

FEDERAL POWER 
COMMISSION 
The Federal Power Commission 
(FPC) is an independent regulatory ,)~.,; 
agency of five Commissioners, 
headed by a Chairman who 
is appointed by the President. 
The FPC's purpose is to regulate 
interstate electric power and natural 
gas industries. 

FUNCTIONS FOR CONSUME~S 
.Regulates the wholesale rates and 
service of natural gas by natural 
gas producers al1d by interstate 
pipeline companies and regulates 
wholesale sales of electric energy 
by public utilities. 
Allocates natural gas among inter· 
state pipeline customers during 
periods of supply shortages. 
Issues certtficates that permit con· 
struction of interstate gas pipeline 
facilities for wholesale or direct 
sales of natural gas. 
Regulates the import and export 
of natural gas-including liquefied 
natural gas-and electric energy. 
Licenses non·Federal hydroelectric 
projects th@t can improve or 
develop waterways and waterpower 
for other uses and stili prote~t the 
environment while meeting con· 
sumer needs for electrical service .. 
Requires, within its authority to 
issue a license for construction, 
the development of recreational 
facilities for consumers at non· 
Federal hydroelectric projects. 
Promotes Interconnection and coor
dination of electric systems to 
assure adequ~te and reliable 
electric service wltilgreatest possi
ble economY,"utilization and conser
vation of natural resources. 
Subject to FPCjur1sdiction, a com. 
pany may be tlrdered upon request 
or in an emergency to supply 
electricity' or gas needed for local 
service to consumers. 
Approves or disapproves mergers, 

,-



consolidation or acquisitions of 
electric utilities and the acquisition 
of interstate natural gas pipeline 
facilities. Requires by regulation 
and audits a uniform system of 
accounting and reporting by elec
tric and natural gas pipeline 
utilities. 
Publishes reports and statistics to 
provide Congress and industry 
with standards for measuring per
formance and to provide impartial 
information to consumers. 

FOR SERVICE 

Consumers may file complaints 
by letter with supporting material 
or file other comments directly to 
the FPC. Complaints relating to 
retail rates and service beyond the 
jurisdiction of the FPC should be 
taken up with local or State regu· 
latory agencies. Consumers and 
consumer groups may intervene in 
FPC proceedings, including those 
for licensing hydroelectric power 
dams, electric and gas rate cases 
and construction of natural gas 
pipeline facilities. For further infor· 
mation, contact: William L. Webb, ' 
Office of PubliC Information, Federal 
Power Commission, Washington l DC 
20426; phone: 202/275·4006. 
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FEDERAL RESERVE 
SYSTEM 
The Federal Reserve System, (FRS) 
comprises the Board of Governors, ' 
(also known as "the Fed"); the 
federal Open Market Committee; 
12 Federal Reserve Banks and 
their;25 branches; and some 5,800 
bMk~, and their branches, which 
are members of the system. The 
selfen Governors of the Board of 
Governors are appointed by the 
President. The FRS serves as the 
Nation's central bank, whoroe main 
responsibilities are to regulate the 
flow of money and credit arid to 
perform supervisory services and 
functions for the public, the U.S. 
Treasury and the commercial banks. 

" 

FUNCTIONS FOR CONSUMERS 
The Board of Governors is respon· 
sible for issuing regulations' 
implementing several titles of the 
Consumer Credit Protection Act 
to, prohibit discrimination in credit 
transactions on the basis of sex 
or marital status. Anothftr title is 
the Truth in Lending Act~' relating 
to consumer credit cost disclosures. 
The board also has responsibility 
for writing rules relating to unfair 
or deceptive acts or practices by 
banks. Generally, the responsibility 
for enforcement of these regula
tions is split among 9 Federal 
agencies. The Board's specific 
responsibifity for enforcement is 
limited to State chartered banks 
that are members of the FRS; In 
addition, the Board has responsi· 
bility for enforcement· of the Fair 
Credit Reporting Act among these 
same banks. 

fOR SERVICE 
Frederick Solomon 
Office of Saver and Consumer Affairs 
Federal Reserve System .. ' 
Washington, DC 20551 
Phone: 202/452-3000. 



FEDERAL TRADE 
COMMISSION 
Th'e' Fedsral Trade Commission 
(FTC) is an independent lawen· 
forcement agency. The President 
appoints its five Commissioners, 
and designates one as the Chair· 
man. The FTC's mission is to pro· 
mote free and fair competition in 
the American marketplace by en· 
forcing the antitrust laws and other 
statutes. 

fUNCTIONS FOR CONSUMERS 
Enforces antitrust laws. Acts to 
curb deceptive adVertising, pack. 
aging and selling. Assures truthful 
labels on wool, fur Clnd textile 
products. Requires proper disclo· 
ures in credit transactions. 
In performing these functions, 
the FTC (1) monitors television, 
radio and printed advertisements 
for possible deception and fraud; 
(2) investigates complaints on false 
advertising, oral misrepresentation, 
misbranding, restraint of trade and 
unfair business practices; (3) 
holds industry conferences and 
issues advisory opinions and guide· 
lines designed to achieve voluntary 
observance of the law through 
improved business practices; (4) 
makes economic studies of anti· 
competitive practices where they are 
found to exist. 
Consumer ed.lltatiol'i activities are 
conducted primarily through the 
FTC's 1l regional offices. 
Consumer protection specialists 
provide guidance to business, 
consumers, consumer, groups and 
state and local officials as to the 
requirements of the laws prohibiting 
false advertising, misrepresentation 
and other deceptive acts and • , 
practices and unfair restraints of 
trade. 
Anyone accused by the FTC of 
using an unlawful' practice may 
agree to a consent order and stop 

the practice without admitting any 
violation of law. If an agreement 
to a consent order is not made, the 
FTC may issue a formal complaint 
and hearings would be held before 
an administrative law judge who 
makes an initial decision. A re
spondent may appeal an adverse 
deci$iQn to the full Commission. The 
FTC's decision, in turn, may be 
appealed to the cO,urts. Violation 
of an FTC order carries a potential 
$10,000 fine for each violation 
each day. The FTC is a(;thorized 

. to act in the interest of the public 
to require discontinuance of 
practices that violate' the laws it 
administers. 
While the FTC is not empowered 
to seek refunds or adjustments In, 
individual consumer matters, the 
Magnuson·Moss Warranty· Federal 
Trade Commission Improvement 
Act of 1975 authorizes the FTC to 
obtain consumer redress. Redress 
means, in part, the refund of money 
lost, suit for damages, legal ' 
termination of contracts or refor
mation or rewriting contracts. 
The FTC may adopt Trade Regu· 
lation Rules (after appropriate 
public hearings) that have the fOl'ce 
of law. The FTC also has the 
power to obtain civil penalties and 
consumer redress. in situations 
other than violations of a specific 
trade regulation. 

fOR SERVICE 
", 

Anyone can file a complaint with 
the FTC. As much supporting 

, evidence as possible should accom· 
pany the complaint, which should 
be directed to: Charles, A. Tobin, 
Secretary, Federal Trade Commis
sion, Washington, DC 20580; 
phone:, 202/523·3383. Other in
quirie~ or comments should be 
addressed also to MI'. Tobin. 
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GENERAL SERVICES 
ADMINISTRATION 
The General Services Administration 
(GSA) is a nonCabinet agency 
directed by an Administrator, who 
is appointed by the President. GSA 
is the centralized purchasing and 
real estate agency for the Federal 
Government. GSA stockpiles 
strategic and critical material(i for 
use in national emergencies; dis· 
poses of surplus land and 
personal property to organizations 
and consumerSj coordinates the 
Federal Government's civil emer· 
gency preparedness program: runs 
the Federal data processing and 
telecommunications programs; pub· 
Iishes the Federal Register of pro· 
posed and final- regulations; and 
distributes Federal information -for 
consumers. 

FUNCTIONS FOR CONSUMERS 

Consumer Information Center 
(CIC) works with other Federal 
agencies to determine· what infor· 
mation is available that will be 
useful to consumers and makes 
,ecommendations. for new publica· 
tions of consumer interest. This 
information js listed in a quarterly 
catal~I5' Consumer Informaton. The 
catalog lists approximately'250 
booklets; some. are free. The listings. 
change seasonally alld as new 
information develops. Topics in· 
clude automobiles, children, con· 
sumer protection, food, health, 
nutrition, hQusingj gardening, 
recreation and. travel. Single copies 
of the catalog are free to individual 
consfJmers. Bulk quantities are 

. free. to .educators and consumer 
groups. ele also provjdes inform~· 
tion through press releases to 
newspapers and magazines, thrQugh 
monthly scripts for broadcasters 
and through occasional public 
service announcements to radio and 
television stations. 

Federal Information Center 
(Fie) provide information to con· 
sumers on all aspects of the
Federal Government. FIC offices 
are located in 37 cities around the 
country, Consumers in these 37-

..... plus 37 other cities (see page 38) 
-cities can get information by 
making a local phone call. The FIC 
information service helps con· 
sumers to locate the right agency 
-ueually Federal, but sometimes 
State and local a~encies-for help 
with their problems. The FICoftices 
distribute some free consumer 
publications. 
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FOR SERVICE 

Mary Arsenoff 
Consumer Information Center 
Washington, DC 20469 
Phone~ 202/254-8820. 
For a free Consumer Information
Catalog, write Consumer Informa
tion Center, Pueblo, CO 81009. 

Donald R. Knenlein 
Federal Information Centers Staff 
Washington, DC 20405 
Phone: 202/343·7761.. 

Dial·a-Regulation: 202/523·5022 



· GOVERNMENT INTERSTATE COMMERCE 
PRINTING OFFICE COMMISSION 
The Government Printing Office The Interstate Commerce Commis-
(GPO) is part of the Legislative sUm (ICC) is an independent regu-
Branch and is headed by the Pu/;>lic latory agency in the Federal Gov-
Printer, who is appointed by the ernment that reports directly to }\ 

\ , 
President. GPO's purpose is the Congress but WOOS\; 11 Commis-
printing and binding of publications sioners are appointed by the Pres-
for the Congress and other Federal ident, who designates one member 
Government departments and as Chairman. ICC regulates oper-
agencies. atlns certification, rates, finance 

and control of interstate railroads, 
FUNCTIONS FOR CONSUMERS trucks; buses, barges; ships, oil 

pipelines, express delivery cOql' 
Sells 24,000 books and pamphlets panies and freight forwarders. '\, ! 
through the Superintendent of 

FUNCTIONS FOR CONSUME~\J! Documents. 
Operates 24 bookstores throughout 
the country. Seeks to ensure that regulated car-
Supplies 1,183 Depository Libraries riers provide consumers with ade-
with copies of Federal Government quate transportation service at 
p~blications for public use, reasonable charges under fair and 

equitable conditions. 
FOR SERVICE Requires carriers to maintain 

All inquiries and orders should be 
proper insurance tor the protection 
of the public. 

addressed to the Superintendent of' Of direct concern to consumers are 
Documents, U.S. Government Print- ICC rules for moving household 
ing Office, Washington, DC 20402. goods, complaint procedures for 
Information on the price and avail· railroad and bus passengers, public 
ability of publications may be ob·. disclosure of carriers' rates an~ 
tained from the order desk by fares, discontinuance of rail pas-
telephone: 202/783.3238. senger service, abandonment of '" 
Complaints or inquiries on orders tracks and settlement of loss and 
for publications or subscriptions damaz~ Claims. 
should be addressed to the Custo-
mer Information Branch Services 

· Section, Government Printing Office, FOR SERVICE 
Stop $SOs, Washington. OC 20401; For consumer information contact! 
phone: 202/275·3050. Warner L. Baylor, Director, 
All inquiries, complaints or sugges· Public and Consumer Information 

· tions relating to the overall GPO Office, Interstate Commerce Com· 
operation should be addressed to misSion, Washington, DC 20423; 
David H. Brown, Special Assistant phone: 202/343-4761. TolI·free 
to the Public Printer, U.S. Govern- hotline: 800/424-9312. 

(: ment Printing Office, Stop P, Wash· Raport complaints to ICC headquar< 
ington, DC 20401; phone! 202/ ters in Washington, DC, or to field 
275·2958 .. offices in principal cities throughout 

the country. 
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I· LIBRARY OF CONGRESS 
The Library of Congress is part 
of the Legislative Branch although 
the Librarian of Congress ;s ap
pointed by the President. The Li· 

" brary is a ~esearch arm for Con
gress, but it has become recognized, 
as a National Library because its 
services have been extended to 
other l)ranches of the Federal Gov
ernment, to other libraries here, and 
abroad, to the scholarly world and 
to the public. 

FUNCTIONS FOR CONSUMERS 

Books and other reference mate· 
rial are available {or use by the 
f.1ublic in the Library's 16 reading 
rooms. 
When consumers cannot obtain a 
certain book in a local library, 
the local library may borrow the 
book from the library of Congress 
through the inter-library service. 
The Division tor the Blind and 
Physically Handicapped, in cooper
ation with 54 regional libraries, ad
ministers a national program sup
plying Braille and IItalkinglt (re-, 
corded) books and recorded tape 
cassettes to those who cannot read 
convelltional print. 
ConSumers may register their per
sonal creative works (such as bool<s 
and music) with the Library's Copy
right Office. 
The Science and Techoology Divi
sion answers brief technIcal in
quiries entailing a bibliographic re
sponse. This division also provides 
free referral service through its 
NatiQnal Referral Center ~or Science 
and Technology by directing those 
who have a questil~tl concerning a 
particular subject to organizatiol1s 
or individuals that can provide the 
answer. 
The General Reference and Bibliog· 
raphy Division answers written in~ 
quiries, insofar as the pressures on 
staff permit, to consumers who 

have exhausted local, state and re
gional reference sourCeS. 
Consumers requiring services that 
cannot be provided by the Library 
will be supplied with the names of 
private researchers who can do the 
work on a fee basis. 
Other activities include a continu
ing series of exhibitions, literary 
programs and concerts that the 
public may attend free of charge. 
Some of its literary and musical 
programs are broadcast in other 
cities. 

FOR SERVICE 
Guides to the Uise of the Library 
and informatioll on its services may 
be obtained from the Publications 
Distribution Unit, Central Services 
Divishm, Library of Cpngress, 
Washington, D.C. 20540; phone: 
202/426·5522. 
Division for the Blind and Physically· 
Handicapped, 1291 Taylor St.. 
N.W., Washington, DC 2,0542; 
phone: 202/426.5106. , 
Copyright Office, Crysti;l~'Mall, 1921 
Jefferson Davis Highway, Arlington, 
VA 20559; phone: 917/557-8700. 
General Reference and Bibliography 
Division, (state reference tQpic; 
such as' U.S, History), Library of 

• Congress, Washington, DC 20540; 
phone: 202/426-5687. 

33 

'i"'C:;o.' _____________ -=---_"--_ 



NATIONAL CREDIT UNION 
ADMINISTRATION. 
The National Credit Union Admin
istration (NCUA) is an independent 
regulatory agency, headed by an 
Administrator, who is appointed by 
the President. NCUA serves as the 
governing agency fOl all Federal 
chartered credit unions, which are 
privately owned, cooper-ative 
associations organized for the 
purpose of promoting thrift among 
their members and creating a 
source of credit. 

FUNCTIONS FOR CONSUMERS 
Grants Federal charters to qualified 
groups and supervises and ex· 
amines established Federal credit 
unions throughout the country. 
Insures accounts of all Federal 
credit unions and of those state 

> chartered credit unions that want 
such. coverage. 

FOR SERVICE 
For information about forming a 
credit union and getting a Federal 
charter and for other questions, 
complaints or comments, contact 
National Credit Union Administra
tion, Washington, DC 20456; 
phone: 202/254·9800. 

PENSION BENEFIT 
GUARANTY CORPORATION 
The Pentlion Ben!ilfit Guaranty Cor
poration (PBGC)-ls a Federal Gov· 
ernment corpor.atlon gQverned by a 

. Board of Directors consisting of the 
Secretaries of Labor (the Chairman), 
Commerce & Treasury. An advisory 
committee advises PBGC on pOlicies 
and procedures related to appoint
ment of trustees, investment of 
monies and whether terminating 
plans should be liquidated or con· Cj 
tinued. The committee, which Is 
appointed by the President, Is com
posed of two labor, two business 
and three public members. 

FUNCTiONS FOR CONSUMERS 
PBGC insures basic vested benefits 
-within statutory Iimits-of par
ticipants in defined benefit;\~enslon 
plans (plans containing a f6rmula 
by which any participant can calcu
late what he will receive when he 
retires-such as $10 a month for 
life times the nllmber of years he 
worked for a company). 
PBGC can seek the appointment of 
a trustee for a plan that appears 
financially unsound. 
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PBGC advises consumers who are 
interested in establishing Individual 
Retirement Accounts (IRAs). 0 

FOR SERVICE 
Murray· Geller, Director 
Office of Communications 
Pension Benefit Guaranty Corp. 
2020 K St., N.W. 
Washington, DC 20006 
Phone: 202/254·4817. 
In addition, inquiries are handled 
for PBGe at area offices of the 
Department of Labor and Its 
Labor-Management Services 
Administration. 



POSTAL RATE 
COMMISSION 
rhe Postal Rate Commission (PRC) 
Is an independent regulatory agency 
with a permanent live-member 
board appointed by the President. 
One of the Commissioners is desig· 
nated Chairman by the President. 
It is not a part of the Postal Service. 
The major responsibility of the PRC 
is to submit recommended decisions 
to the Postal Service for po~tage 
rates and fees and mail classifi· 
cations. ' 

FUNCTIONS FOR CONSUMERS 
Conducts administrative hearings 
on requests by the Postal Service 
for changes in postal rates, fees 
and mail classifications. Issues de· 
cisions 'on the basis of these hear· 
ings. Is empowered to investigate 
changes in mail services proposed 
by the Postal ServiQe as well ClS 
certain complaints initiated by mail 
users concerning postal rates and 
services. Mail users, consumer rep· 
resentatives and the Postal Service 
itself are entitled to present their 
own cases and to challenge those 
presented by other parties. 

FOR SERVICE 
Ned Callan, Director 
Office of Information 
Postal Rate Commission 
Washington, DC 20268 
Phone: 202/254·5614. 

POSTAL SERVICE 
The Postal Sew Ice (PS) is ~ rlon
Cabinet agency of the Executive 
l3ranch, headed by the. Postmaster 
General, who is elected by a Board 
of Governors. The Board of Govern
ors is appointed by tlie President. 
The Postal Service's rnliin purpose 
is to provide mail service. 

FUNCTIONS fOR CONSUMERS 
Provides mail. 
Operates the Office of Consumer 
Advocate to assist customers with 
mail problems. . 
Provides insurance for valuables 
sent through the mail. 
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Sells U.S. Savings Bonds in small 
communities wher~ no other facili· 
ties are available. 
Selts postal money orders. 
Sells food stamps where necessary. 
Processes passport applications. 
Protects postal customers from 
dangerous articles, contraband, 
fraud and pornography. 
Operates the Postal Inspection 
Service to enforce postal laws, thus 
protecting postal clIstomers from 
dangerous articles, contraband, 
fraud and pornography. 
Through Its Consumer Protecf!on 
Program, the Postal Inspection 
Service acts to resolve unsatisfac
tory mail order transactions even 
where no fraud has occurred. 

FOR SERVICE 
Contact local post offices and post
al stations. Report unresolved mail 
service ccmplaints to: Thol'flas 
Chadwick, Consumer Advocate, U.S.' 
Postal Service, Washington, DC 
20260; phone: 202/245·4514. 
Report suspected postal,violations, 
including failure to receive ordered 
merchandiset to your local post 
office or the Chief Postal Inspector, 
U.S. Postal Service, Wa~hington, 
DC 20260; phone: 202/245·5445. 



SECURITIES AND 
EXCHANGE COMMISSION 
The Securities and Exchange,Com. 
mission (SEC) is an independent 
regulatory agency comprised of five 
Commissioners and headed by a 
Chairman, all of whom are 
apPointed by the President for 
staggered five·year terms. SEC's 
purpose is to regulate the issuance' 
and trading of securities (stocks 
.. nd bonds). 

f'UNCTfONS FOR CONSUMERS 

Protects the public in the Invest· 
ment and trading of securities by 
(1) requiring disclosure of infor· 
mation by companies having pub· 
Iicly held securities, (2) overseeing 
the operations of the securities 
markets and (3) taking enforcement 
action through court actions or ad· 
ministrative proceedings or both. 
~evlews complaints about stock 
and bond sales (not the value of 
securities or market fluctuations) 
and provides assistance in the 
Identification of possible corrective 
actton. 

FOR SERVICE 
Complaints may be submitted to: 
Frank Donaty Jr., Office of Investor 
Services, Securities and Exchange 
Commission, Washington, DC 
20549; phone: 202/523·5516. 

Complaints may also be submitted 
to the Commission's regional of· 
fices. Consumer education 
pubilcatlons and all other 
printed information may be ob· 
tained from: James Rosenfeld, 
Office of Public fnformation, Securi· 
ties and Exchange Commission, 
Washington, DC 20549; phone: 
202/755·4846. 

SMALL BUSINESS 
ADMINISTRATION 
The Small Business Adminlsratlon 
(SBA) is an independent agency, 
headed by an Administrator, ap· 
pointed by the Presidm)'t'SI3A was 
created to aid, counsef, assist and 
protect the interests of small busl· 
ness, usually owned and operated 
by individuals, to preserve free, 
competitive enterprise. 

FUNCTIONS FOR CONSUMERS 
Insures that small business con
cerns receive a fair share of 
government contracts, subcontracts 
and property. ' 
Makes loans to small firms l State 
and local development companies 
and victims of floods and other 
disasters. 
Licenses, regulates and lends \0 
small bUsiness Investment com
panies. 
Improves management skills of 
small business owners. 
Conducts studies of the economy. 

. Is the small bUSiness advocate. 

FOR SERVICE 

Local offices have authority to 
administer all services. Contact 
nearest SBA office, whose phone 
numbers are listed in local direc
tories. Or contact: Raymond E. Stull, 
Office of Public Information, 
Washington, DC 20416; phOM: 
202/382·1981, 
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VET£RANS 
ADMINISTRATION 
The Veterans Administratioh (VA) 

, is an Independent agency headed 
by, the Administrator of Veterans 
Affairs, who is appointed by the 
President. VA serves ovor 29 million 
American veterans of military 
service. 

FUNCTIONS fOR CONSUMERS " 

'Provides medical cal'e, including 
hnupitalization, home care, home 
nur!;ing care, out patient medical 
and dental care and prosthetic de· 
vices to eligible veteran~ and de· 
pendents. 
Provides funds for educational as· 
~istance tCl qualified: (1) veterans, 
(2) orphclns and widows of veter· 
ans, (3) children and wives of cer· 
tain seriously disabled veterans 
and (4) certain categories of ~Icti\"e 

/' 
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duty personnel. 
Provides monthly compensation for 
service·connec,ted disability and 
monthly pension for non service· 
connected disability if it is total and 
permanent. 
Provides monthly compansation or 
pension to qualified dependents ot 
living or deceased veterans. 
PrOVides lo~n guarantees ("GI 
,loans") or, in certain conditions, 
direct loans, to qualified veterans 
for purchase of houses, condomln· 
lums and mobile homes. 
Provides burial in national ceme· 
taries, grave and memorial head· 
stones or markers, funds toward 
(lasts of burial in non·national cem· 
etaries and flags for eligible veter; 
ans and their dependents. 
Administers five Federal Govern· 
ment life insurance programs for 
servicemen and veterans, makes 
loans on permanent plan pOlicies, 
and pays insurance disability bene· 
fits to blaneflciaries. 
Supervises the administration of 
Servicemen's Group life Insurance 
(SGLI) program for members of 
the Uniformed Servlc~s, including 
Reservists, and Veterans' Group pfe 
Insurance (VGLI) for veterans for 
& years after dischar~e. 

FOR SERVICE 
Call or visit a VA Regional Office 
or VA hospital located in each State, 
or contact local veterans' dtganlza· 
tlon I'epreoontatlves. Consult yOUi' 
local telephone directory. Most 
States ,have 3 tt>lI·free phone num· 
ber for VA offices within the State. 
Complairlts, comments, requests 
and suggestions should be directed 
to the Director of the nearest VA 
Hospital 'Or Regionsl Office or to . 
VetGrans Administration, Washing· 
ton, DC 20420; phone 202/ 
393·4120. 



CONSUMER RESOURCES 
The fol/owing Federal Government issued by Federal Departments and 
publications may be of Interest to Agencies. $50 a year or $5 a 
consumers. Although there are month. Available from: Superinten-
many publications that deal with dent of Documents, Pueblo, CO 
specific departments or agencies, 81009. 
these are general reference publica-

Presidential Documents. A weekly tions or overall self-help guides. 
Caples are also available for use at compila.tion of statement$, m\~s· 
most local public libraries: sages and other Presidential mate-

rials released by the White House. 
Congressional Directory 94th CO/1- $Hi a year. Available from: Super· 
gress-2nd Session. A complete intendent of Documents, Govern-
guide tt'lthe Congress of the United ment Printing Office, Washinston, 
States. $12.95 clothbound indexed; DC 20402. 
$8.50, clothbound; $6.50, paper· 

Selected U.S. Government Publl .. bound. Available frol'(1: Superinten-
dent of (jocumen~$, Government catIons. Monthly cataiCig of approxj-
Printing Office, Washington, DC mately 150 popular Government 
20402. publications that are for sale. Free. 

Available from: Superintendent of 
Congressional Record. Official pro· Documents, Pueblo, CO 81009: 
ceedil1gs of each House of Can-

U.S. Government Manual. Official gress. $45 a year or $3.75 a month. 
Available from: Superintendent of harldboClk of the Federal Govern· 
Documents, Pueblo, CO 81009. ment. $6.50. Available from: Super. 

intendent of Documents, Pueblo, 
.. Consumer Information. A catalog of CO 81009 • 
\~pproximately 250 selected Federal 
publications of consumer interest. FOIt MORE INFORMATION Free. AV<lllable from: Consumer In- II 

formaticm Center, Pueblo, CO When you have questiol1s about 
81009. any program or agency of the 

Consumer News. Twice a month 
Federal Government, you May want 
to call a Federal lnformation 

newsletter to report Federal Gov· CentElr. 
emment programs for consumors; 
publishes condtmsed Guide to Fed- ALABAMA 
eral Consumer Services annually. Birmingham 205/322·8591 $4 a year. Stock No. 0570. Avail- Mobile 205/4$8<1.421 
able from: Consumer Information 
Center, Pueblo, CO 8100S. ARIZONA 

FDA Consumer. Reports recent de· 
Tucson 602/622·1511 

velopments in the regulation of 
Phoenix 602/261·3313 

foods, drugs and cosmetics by the ARKANSAS 
Food and Drug Administration. Little Rock 501/378·6177 
$8.55 a year (10 Issues). Stock 

CALIFORNIA No. 059D. Avallable from: Con· 
sumer Information Center, Pueblo, Los Angelas 213/688·3800 
CO 81009. Sacramento' 916/449·3344 

San Diogo 714/293-6030 
Federal Register. Proposed and San Franc;~co 415/556·6600 , 
final regulations and legal notices San Jose 408/215.7422 
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COLORADO ·NEW JERSEY 
'Colorado Sprlng!\ 303/471·9491 Newark 201/645·3600 
Denver 303/837 ·3602 ,Trenton 609/396·4400 
Pueblo 303/544·9523 NEW MEXICO 
CONNECTICUT Albuquerque 505/766·3091 
Hartf()rd 203/527·2617 Santa Fa 505/983.7743 
New Haven 203/624·4720 NEW YORK 
DISTRICT OF COLUMBIA Albany 518/463·4421 
Washington 202/755·8660 Buffalo 716/842·5770 

FLORIDA 
New York 212/264·4464 
Rochester 716/546·5075 

Fort Lsudf;lrdale 305/522·8531 Syrecuse 315/476·8545 
Miami 305/350·4155 
Jacksonville 904/g54·4756 NORTH CAROLINA 
St. Petersburg 813/893·3495 Charlotte 704/376·3600 
Tampa 813/229.1911 OHIO 
West Palm Beach 305/833·7566 Akron 216/375·5475 
GEORGIA Cincinnati 513/684·2801 
Atlanta 404/526·6891 Cleveland 216/522·4040 

Columbus 614/221·!014 
HAWAII Dayton 513/223·7377 
Honolulu, 808/546·8620 Tol6do 419/244·8625 
ILLINOIS OKLAHOMA 
Chicago 312/353·4242 Oklahoma City 405/231·4868 
INDIANA Tulsa 918/548·4193 
Indianapolis 317/269·7373 OREGON 
IOWA Portland 503/221·2222 
Des Moines 515/282·9091 PENNSYLVANIA 
KANSAS Philadelphia 215/597·7042 
Topeka 913/232·7229 Pittsburgh 412/644·3456 
Wichita ~16/263·6931 Scranton '717/346·7081 
KENTUCKY RHODE ISLAND 
Louisville 502/582·6261 Providence 401/331·5565 
LOUISIANA TENNESSEE 
New Orleans 504/589·6696 Chattanooga 615/265·8231 
MARYLAND Memphis 901/534·3285 
Baltimore 301/962·4980 TEXAS 

MASSACHUSEITS 
Austin 512/472.5494 

Boston 617/223·7121 Dallas 214/749·2131 
Fort Worth 817/334·3624 

MICHIGAN Houston 713/226·5711 
Detroit 313/226-7016 San Antonio 512/224·4471 
MINNESOTA UTAH 
Minneapolis 612/725.2073 Ogden 801/399·1347 
MISSOURI Salt Lake City . 801/524.5353 
Kansas City 816/374-2466 WASHINGTON 
St. Joseph 816/233·8206 Tacoma 206/383-5230 
St. Louis 314/425·4106 Seattle 206/442.0570 
NEBRASKA WISCONSIN· 
Omaha 402/221·3353 Milwaukee 414/271·2273 
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