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DL!IN][ION APD SCOPE

.. Consumer cducation is the preparation of individuals in the skills, concepts
and understandings required for everyday living so they can achieve within the
'framework of t.heir own values, maximum use and satisg action of their resources.

) Consumer education involves the study cf detOl'S affecting consumer. behe.vior,
ipersonal financ1al managemcnt buying and using goods and services, rights and
responsibilities of both buyers and sellers, basic economic princ:’rples, “and
sources of consumer information and assistance. . .

GENERAL GUALS OF CONSUMER EDUCATION

CONSUMER The student will analyze the factors affecting consumer behavior.
BEHAVIOR A Values . Decision Making Basic Skills
Goals Advertising Special Needs -
Lifestyles Carecer Choice
FINANCIAL :" The student will apply basie princ1p1es of sound financial
MANAGEMENT management.
Budgets Bankruptcy Payroll Deductiona
Credit - Tax Forms Financial Services
Record Keeping  Estate Planning Savings and Investmente
Insurance :
GOODS AND The student will demonstrate knowledge and skills in buying and
SERVICES. | - using goods and services.
— - . . Food ‘ Transportation Realth
: Clothing . Education . - Professional Services
. Housing . Recreation

RIGHTS AND‘, The student will analyze the interrelated rights and responsi-—
RESPONSIBIL—-| bilities of consumers, business and government.

U =

ITIES ' . Consumer Laws - Complaint Methods Consumer Representation
Legal Rights Environment Current Issues
. Energy : Product Safety
ECONOMICS “The student will relate economic principles to the functions of
" the marketplace.
U. S. Economic System ] Profits and Price
World Economic Systems . Supply and Demand
Government Regulation . Taxation
" Inflation and Recession " ' Unemployment

INFORMATION The student will evaluate sources of consumer. informstion end

AND ASSIS- assistance. .
« TANCE Federal Agencies : Frivate Organizations

State and Local Agencies Information Evaluation
Community Services

’

The objJectives of this module relate to one or more of the general goals of
consuner education. -
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OVERVI EH A‘lD RATIONALE

Shoplifting causes probleme not only for the merchant and the shoplirter,
but for thm banest consumer as well. Many shoplifters when caught claim they |
didn't know shoplifting'wasa crime. Yet ignorance of the law does.not pro-
tect; the shoplifﬁer from ‘.a.rrest, conviction. and pronecution. Shoplifting has
increased steadily over the last ten years. It is estimated that 5 billion

dollars worth of retail merchandise is shoplifted annually in the United

States.

This module will increase the student 8 awareness of .

« '« . economic effects of shoplifting upon the consumer and the mer-

chant.

. + . legal rights and responsibilities of consumers, government and
. business related to shoplifting

i . . indiv1onal and soc.etal valucs related to shoplifting. B

In a study conducted by General Mills in 1976—77, the Arerican: Family

1 Report, 23 million families with children under twelve were examined., Among

the children between sges ten and twelve who were interviewed 61% knew of

- other children who had taken something that’ didn't belong to them.

This module provides & framework for teechers end students to explore,.‘

together the growing societal problem of,stealing.l

v







ECONOMIC EFFECTS OF SHOPLI:TING'i“v

i | HOWULE GOAL o
1HE STUDENT WILL ANA'YZE THE SOCIAL, LEGAL,. AND »1”

8.

'”*eeLEGAL ASPECTS OF SHOPLIFTING ﬁ*’
u

MODULE OBJECTIVES

SOCTAL ASPECTS OF SHOPLIFTING

. Given related references, the student will define shoplifting,
‘discuss the types of people who - shoplift and list reasons given
" for shoplifting.

.Using discussion questions prov1ded in this module, the student:

will analyze personal values and ettitudes related to shoplifting.
Following a class discussion, the student will describe the effects
a slioplifting record can have on an individusl's future employment
and educational opportunities. . :

Without the use of references, the student will define the legal

. terms related to shoplifting: larceny in a building, grand larceny,
,'simple lerceny,- larceny by trickery, felony, and misdemeanor.

. Without the usec of references, the student will describe the pro-

. cedures for apprehension of a shoplifter. ’

Given releted references, the student will analyze the rights of
both merchants and consumers related to shoplifting.
Without the use of references, the student will compare the differ-

.. ence in responsibility of the merchant with the responsibllity of
~ the consumer regarding shoplifting.

:iV'ECONQMIC:ASPECTS OF SHOPLIFTING - .

Following a survey or interview with‘iocai merchants, the student
will describe the problems caused by shoplifting in terms of cost
to business and to the consumer.
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- PRE-TEST

E ANDiFALSE'Q_indicate your answer by using "T" or "F".

Shoplifting is not stealing.

If your. friend gives you something which you know has been stolen and it
is found in your possession, you can be arrested and tried incourt.

More girls are shoplifters than boys.

People who shoplift, more often than not, cen afford to buy the
merchandise.

Shoplifting, recorded as a "felony" at the police station, could
limit your choice of employment or institution of higher learning.

Switching price‘tags on an item in the store is not a crime.

If caught stealing an item over $100, in Michigan, you could be
placed in prison for up to 4 years.

Consumers'bay more for merchandise because of losses due to store
theftq.

Some indiv1duals steal because’ of peer pressure.

It is alrlght to take an inexpen31ve item in 8 store because the

prices are higher then they should be,

A store employee cannot make a citizen's arrest based on the Michigan
law that larceny in a building is a felony.

A shoplifter who 1s caught should know that prosecution is
possible. :

People who are arrested for shoplifting are not tried in a court
of lav.

If found gulltj of a misdemeanor, the individual could be given 90
days in. the county Jail and $100 fine.

Most shcplifters are professionals.






SOCIAL ASPECTS OF SHOPLIFTIRG

OBJECTIVF 1

: Given related references, the student will define shoplifting, dis-‘
cussthetypesofpeoplewhoshoplift and list ‘reasons giva:fbr shoplifting.

Shoplifting is a polite word for stealing. Itis definedas stealing
in a store, shop, office warehouse, or other establishment of any ol
material goods wvhich have value, no matter hov little “the value.

Stealing is the act of taking property of another dndividual without
the. permission of the owner.f Stealing is a crimin&l act, regardless of
the vaiue of the item siolen. Changing price-tegs on merchandise in a

store is stealing by trickery and is a crime punishable by law.

‘Stealing takes place in libraries as well as stores. The
vMichigan Library Association estimatesthat d to 3% of the books on open _
shelves are stolen every year Far more obvious and inconvenient to the
' honeet consumer are the times vhen individuals rip articles, charts and
lphotograpbs out of books, magazines and encyclopedias This h&ppens.even
.though most libraries today have copy machines that can duplicate for as
-little as five cents a page . | .
When shopovncrsspeakof shrinkage"theydon tmeansomethingthathappens

"

.to your Jeans in the laundrv They mean "shoplifting When the grocer

'r~talks about how many shopping carts were 1ost last month, he really means-.f_we’ﬁu:"“

stolen. Merchants used to be gentle with shoplifters, especially teen-age'
gshoplifters. But at last count shrinkage anu.loss were up to $5 billion

& year nationally, and merchants are starting to get touga.

o







“f~wso SHOPLIFTS?

ZtShoplifting is not an’ activity of only one segment or society;fi 7

teen~sgers aud little old ladies - all types and ages have been caught
r;ahoplifting.b | ‘ _ - . .
Not only is shoplifting done by consumers; ‘but many times the steal—
=1;?ing of goods fiom the businesses is performed by the emplcyees in that s

.; establishment. "In an article in Newsweek, November 24, 1975, a large L

e,department store revealed that it had fired h 000 employees in that |
z~; year, or about 3 per ‘cent of its total force, fo. stesling about $2 5 -

;.million in merchandise. Store employees-are more difficult to catch »

) in the act of removing goods then are customers. Unlike shoplifting

-customers, the ‘employees understand the'store routine, ¢ni use it to

' their advsntage ] Many merchants now go)to gresf length :ud great ex—

‘ pense to trap their resident thieves. Security bu igev s i $l million

' are not unknown for a8 single stcre
A nationwide survey covening aboutfone‘sixth of the nstion.s self
;;;service department stores revealed that in 1972 lh8 525 persons were

: :apprehended for the crime of shoplifting in Just l 188 stores. . Out of B
:,91 000 employees working ln thvse Ptores, 3, OOO were arrested for inside
'i'theft. ‘ | o | |

An article appearing in the U S News nnd World R_port Decembe. lO

' 1973, titled "Holiday Shopliifing Hesds for a Record " describes a
}Retailing Institute survey of 1,183 large discount department stores in
1972. The survey revenled that of the shoplifters apprehended inl972,

53% were teen-sgers and 47% were adults. Male shopliifters made up L2% of

the total while 58% vere female.

_i achers. business executiveu and their affluent wives, doctors, 1awyers,7}°”f":“






Dr. Joyce Brothers, p: vminent psychologisu, reported in an article .

’ éth Girls Steal," Good Housekeepiqg, July._197h that the greatest pro-,
Vpé;fi§n éfwéhsﬁiiftérs are females. Most of this population are teens
between the ages of 13-19 years of.age, with comfortable middle-class
Tbgckgrounds.. They often have enough money Qith them to buy the articles
théy stenal. She suggests that shopliftihg might‘represént one symptom of

adolescent twrmoil as evidence of the degeneration of Western culture,

Related Activities

-- Administer pre-test for unit (page 4). Discuss answers with class.

-~ Divide the class into small groups of 3-4 students to discuss the
" .following issues releted to shoplirfting:

"~ 1. Definition of shoplifting -
2. Types of people who shoplift
3. Reasons they think people shoplift

ﬁ:: iSmall group repoft back to total class for summary of discussions.
- (Possible answers to topics attached, page 8.)

-- Show film or media kit.
Filﬁ: Shopiifting: The Losing Geme. Color, 13 minutes.. Univer-

sal Education and Visual Arts, 100 Universal City Plezs,
Universal City, Ca. 91608. $130.00. (F90)

.AMedia Kit: CZhoplifting. 2 filmatrips and cassettes. Prentice-
. Hall Media, 150 White Plains Rd., Tarrytown, N. Y.
10591. $53.00. (M25k) -

~~ Assign selected students the following supplenental articles found
in the Appendix: "Sandy Shoplifted Last Saturday," "Shoplifting,"
and "We All Get Caught with the Bili."

bt
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" ISSUFS RELATED TO SHOPLIFTIHG

Define bhepl‘ftingf"'

Taking scmething from a store without paying for it.
Tr.e act of taking something of value without payment.
Stealing from shops and stores by consurers and employees.

- Taking, using, and returning an item without intent of paying

for the item. ("borrowing" —- definition of some students.)
Taking something that doesn't*legally or morally belong to you. .
Removing an article from the store, house or other place that
doesn't belong to you, with intentions of keeping it.
Stealing another's property, i.e. store items..
Removing or taking anything that does not,'belong to you.

Txpes of People:

Anyone including all strata of life -
Sneaky, very poor, very wealthy, mnntally ill, ingecure, uisad-
vantaged people

‘Store employee thet uses his charge and disccunt for cther reople .

Employees that take things

Children, housewife, police, doctors, lawyers

ALL

Police Chiefs, five year olds, teubu:-u, iactory wvorkers

. Impossible to categorize -- all types included
Anyone who has a desire and/or nerd for material goods

VWhy People Shoplift:.

fChaxlenge or excitement of . it , 7'

Fun of it

‘Revenge, need. rack of money to pa& fdf'ii dare

Per = feels the store. owes it to.them - . i

Bor .4, peer pressure, neel it or ‘went it, dare, get back at the‘
establishment : -

To get attention

Instant graetification, challenge

People do not thlnk steallng is wrong :

Heed, greed, get "even'", for thrills, peer pregsure, kleptomaniac,
won't hurt-store, nothlng will happen if caught - anyvay

Need, challenge, mental illiness, unreasonable prices

Aged (don't receive enough sccial security), inflatioca

Addiction, hobby, thrills, threats, Luck cf money

Keeping up with tne Jones'

They won't miss it ettitude, club initiations

It's not wrong, ignorance

Convenience, frustration, need status, thrills, peer pressure,
boredom

"we paid for it with our texes" attitude







SOCIAL ASPECTS OF SHOPLIFTING (conTINUED)

OBJECTIVE 2. - ..

Using discussion questions provided in this module, the student will
analyze personal values and attitudes rela.ed to shoplifting.

Dr;‘Joyce B;oﬁhers, psychologist, views shopiifting as more than a
V cgime, it is a symptom. It could be a symptom of the sfruggle of young
people to findva meaningful set of values to live by. It céuld be a
symﬁfoh dflghe_éxfent to which material goods are used as a success and
'1_';ovg substitute. It coulu be a symptom of the feelings of insecurity
andblack‘of relgtédness so many inaivi2uals have need fqr in present day
. society.
'_ Tegnégers»arg sometimes pressured into shoplifting by friends Juét
'”fpﬁsee.if.they éaﬁ‘get avay with it. Yet most ér;ested'juveniles-claim'
tﬂéfvwefé'ﬁéve}-told that shoplifting is a crime. They say they didn't
.:‘underatand the riskg involved the threat to their future.
In some cases, shoplifters "rip off the establishment" as & political
‘ éct. Bééépﬁe'pf1feelings of anger or distrust for business and government,
| 'thé individﬁﬁis feel that they have a right to take anythinglthey can get.
While defying the lav;vthese individuals claim innocence of wrong doing
nz”with a special kind of moral superiori ty. | |
o Common ansvers to vhy people shoplift aré:
"I was bored."
"I did it for a joke."
"I @id it on a dare.”
"It was part of being accepted into a group."

¥I Just wented it (item)."

13




Y




10

The etticudes of students about shoplifting are influenced by family,

- pcer pressare and the student's personal value system. While this module
":does not .deal’ with the largex areas of values clarification, the following'
: open ended discussion questions will focus on personal attitudes related

. to shoplifting. The list was adapted from materials developed by Hayden

Grcen, an Illinoia consumer education teacher.

' Related Activiti

—- Conduct a school-wide attitude survey using the following Shop-

" 1lifting Attitude Survey.

isé







SUR

15.

" Would you take something wo-th $1.

' SHOPLIFTING ATTITUDE SURVEY

.’ Wnat do you think is the difference between shoplifting and stealing?
~Is-one more wréqg'than the other? .

“Up to vhat amount would you shoplift?_

': Why do you have a limit?

- What uouldAyouf'parents‘ response be to knowing you shoplift?

Do you think people take things because they need them?

: Do you think people take things because they,want them?

"ﬁbpryou'think-ﬁeople take things because stores make & lot of money anyway
.- oend this is just a way of gettlng back?

""Whéﬁ dofy6ufdo’or_$§$ if a f#ie£d_is~§h6piifting-vhile with yqu?:
'_ITWould'jou évér:encoﬁrage a‘friend fo shoﬁlifﬁ?

"Do you think people who are arrested for shoplfiting should have to go to

Jail?

‘:WhétJis‘a’féir phnishméht‘for‘sﬁoplifting?ff%.f

Do you think s shoplifting record should influence an employer in hiring
an individual? .

If a person ig caught shoplifting from the place where he/she works, should
the employer fire the person?

15







- SOCIAL. ASPECTS OF SHOPLIFTING - {conTINUED)

) :OBJECTIVE 3.

Following ‘a class discu551on, the student will describe the effects
a shoplifting record couldhavecxxthe individual's future employment and
' educational opportunities.

ESToo many shoplifters are unaware oflthe serious harm that a.police

”reeord can do to their liQes.and futures. In Midland, Michigan in late
1976, a young high school student (and eagle scout)committed suicide after

being arrested for shoplifting because “hought the poli :e record would
'prohlbit him from entering a military acadery. (See pageﬂhS: Detroit
Free Press erticle, "Youth's Suicide Leeds His Family to Help Oohers,"
March 20, 1977.) ' In this case, because the theft was under $100. the
erime could have been reduced to a misdemeanor under Michigan law, and may
nat have been reported on the studentis miiitary academy application.
; It is dlfflcuit to believe that steallng a 20¢ candy bar might alter
‘._e.n inqiv dua.l‘s fut,ure plans, but in fact, it can. Retailers sre
prosecuting ‘more and more shoplifters. Almost all of;the people who are_ 
icaught many of vhom are teenagers, have a permanent police record which
‘may undermine ‘many of their future plans.

With a police record, it is difficult to go into any business or

profession where a special license is required, such as law or real-estate.

‘fAn} Job that requifes bonding, even that of a stookbo&, will probably be
‘eloeed“to the-yOuth'with‘a'iecord. He/she may also be turned down for’

city, county, state or federal Jobs. When an employer inquires about an
individusal'g record at the police department, the person is referred to as

"delinquent." Prospective employers seldom want to hire a delinquent.

18
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Even if a business application does not ask whether an individual has
"A police record covert - methods may be uced to investigate the pollce
'record of tqe individual being considered fo* employment On many employ—
ment applic;tions a direct tquiry is made as to the involvement of the B

individual in arrest or conviction.

RELATED ACTIVITIES:

—-- Have students discuss whether under Michigan.lew, a shoplifting arrest
of under $100 is considered & felony. (Related to Midland, Michigan
lnsuicide. See article in Appendix ) | o
~— Have students contact the local police office to find out the policy
regarding giving jJuvenile police records to prospective employers,

educational institutions and credit sources.

-- Have panel discuss the implications of a police record ra student's
' future plans.

Panel part1c1pants could include:

Representative of Michigan EmploymentASecurity Commission

A representative from the‘personnel office of a local business firm
A public relations representative from a local college or university
A credit lending institution representative

- Give students examples of employment application blanks and college_

j_applications and have the students find where the application asks about
-arrest and prosecution. Discuss the probable-results of answering 'yes"
to the question "Have you even been arrested?" (Sample application foims'
are included in the module for: employment (page 38) and Military Officer's

Training School (page 39).

17
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- LEGAL ASPECTS OF SHOPLIFTING

:OBJEC‘I“"VE h

Without the use of references, ‘the student will define the legal terms
related to shoplifting: larceny in & building, grand larceny, simple lerceny,
larceny by trickery, felony, and mlsdemeanor. :

Definitions of terms related to shoplifting:
CENY IN A BUILDING .

Larceny in a building is stealing anything of value in a store, shop,
office, warehouse, or other building.

"Larceny in & building" is the broad category under the Michigen '
Penal Code, Section 360, which gives the mercheant the right to
make 8 "citizen's arrest" when shoplifting has occurred. If
prosecuted under this penal ccde, .the shoplifter would be facing
a felony charge. The usual procedure is to reduce the charge to
a migdemeanor if the goods taken are less than $100 in value. If
the individual is a repeated offender, he/she can be prosecuted
under this broad category a.nd face felony charges

"i_ Three categories of larceny

'"ﬁifl;varand larceny‘- Steallng anything which exceeds $100 in value.._
~  This is a felony. :

Lo Simple larceny or‘petty theft - Stealing anything vhich is
= ‘.less than $lOO in value. This is a misdemeanor.

3.. Larceny by trickery - Stealing from the store by switching price
tags to reduce the indicated price of the goods. This is a mis-
demeanor, if item taken was under $lOO _If item is over $100,
the penalty is 5 years and $2500 flne

.':FELONY DEFTNITION FROM MICHIGAN PENAL CODE

The term "felony" shall be construed to mean an offense for which the

. offbnder, on conviction, may be punished by death, or by imprieonment
in the state prieson.

i8
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- FELONY PUNISHMENT (Grand Larceny, Larceny over $100, Larceny in a Building) -

According to Michigan law, an individual convicted of alarceny felony could
" be subject to not more than five years of imprisonment and/or to a

fine of not more than $2500 plus court . costs, Felony convictions are

. recorded on the individual's permanent police record. ‘

If the lndividual is convicted of a felony, there are serious
implications because of the gravity of the crime. Possible
imprisonment and fines on the offender are only a part of the
lasting effects of conviction for this crime. A conviction of

a felony may have serious limitations on the individual's future,
for it is permanently kept on the police record to be referred
to by prospective employers, credit establishments, higher edu-
cation institutions, or other positions where bonding or 1li- _
censing is required. An individual who is convicted of a felony
cannot be a fireman, a legislator, a law enforcement official,
or a lawyer -- to name a few of the restricticns.

MISDEMEANOR DEFINITION FROM MICHIGAN PENAL CODE

When an act or omission, not a felony, is punighable according to
law, by a fine, penalty or forfeiture, or imprigonment, in the die-~
cretion of the court, such act or omigsion shall be deemed a mis-

- demeanor. .

When the perfbrmanée of any act is prohibited by any statute with-

out penalty being imposed, such act shall be deemed a misdemeanor.

. MISDEMEANOR PUNISHMENT (Larcenyunder$100,SibpleLarcemy,PettyTheft)

According to Michigen law, an individual convicted of a misdemeanor
could be subject to not more than 90 days of imprisonment and/or to
a fine of not more than $100 plus court costs. :

The law states that any person who commits the offense of shop-
1lifting by stealing the property of another, if the property
stolen is under the value of $100, shall be guilty of a misde-
meanor. Although, the misdemeanor has less serious implications
relative to the confinement and fines imposed, the fact of convicH
tion still remains on the individual's police record. This record
{8 referred to in similar circumstances as mentioned under the
fclony charge. A criminal record can be a serious handicap in
many situations -- when an individual interviews for a job, ap-
plies for college entrance, seeks a loan, or whenever a routine
~check 1s made of the past.

—w ey, -
T
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' Related Activities:

"'-- Use "Definitions" (Appendix, pages 33—3&) for presentation on the over-
' head projector or as a: transparency for class discussion on. the legal
terms related to shoplifting N

- Invite a: police detective, an attorney, or a lav student into the class-
room to talk to the students regarding the legal implications of shop-
lifting

' - Have students write questions they have on the legal aspects. of shop-
1ifting, and submit to the guests before they errive in tle classroom.»
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Without the use of references, the student will describe the procedures
for apprehension of a shoplifter. - .

The merchant may detain a person suspected of removing merchandise frcm

]_a store without permission or without exchange of legal tender (money or other

payment) . The merchant can maie a "citizen's arrest" under Michigan Penal

Code, Section 360, "Larceny in a Building." The'merchant may detafn the sus-

B pected shoplifter for the purpose of 1nterrogation, identification and the

recovery of the goods in question.

At this time, the incident is reported'to the police department and a

. uniformed police officer in a police car is called to the scene. If theinves-

tigatlonandsearchrevealsthatthesuspecthasshoplifted thepoliceofficercharges

. the shoplifter v1th "larceny in a building i The individual is advised of

his/her rights, and identification of the shoplifter is established. lt is

i};necessary to establish identification and age of the offender, because notifi— y'

o cation of parents is r 4uired for shoplifters lT or: under.

The shoplifter is searched at the store by the police officer, then e

lvvritten report of the incident is prepared The suspect is handcuffed and i
_ taken to the police station. Even though nandcuffing may sSeem unnecessary,
'fthere have been ‘instances of the accused individuals ‘harming themselves or

'others or attempting to escape from the police cer.

. The report is rfficially presented to the officer in charge at the police

station and the r-.se is assigned to an investigator. The shoplifter is detained

in the police stationuntil adeterminatiosn of the case is made. Even first offenders

sometimes are kept at the police station overnight. If the charge is larceny of

-
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. more, tﬁan oae hundred dollars, thc proeecutor makes-a judgment regarding the
.A,Beverity of the charge and the emOLnt of bond necessary for release. If the
ffshoplifter is under 17 yeers of ege, the case is- referred to the Juvenile

'"1D1vision of the Police Department. The shopllxter under 17 years.of ege may'

- be’ released to the custody of his parents, but prosecution may teke place.

- WHO GETS FINED IN A JUVENILE SHOPLIFTING CASE?

According to Juvenile Court procedures, the court can render a decision
from dismissing a petition to assigning the juvenile &s a ward of the
state, MHovever, there is no verbage in the procedures that addresses
the point of fines, costs or restitution, and therefore, these items
are not & part of the court disposition.

'In'restitution cases, civil action can be taken by the plaintiff
,againsttheparentsofjuveniles,butnotagainsttheJuvenilesthemselves.

Generally in a shoplifting case the property is seized and upon com~
pletion of court disposition, it is released back to owner. In such
cases there would not be restitution anyway, as the property ‘would
have been returned.

vc':geietedfkctiVifies:

-'-QrSet up a role playing activity for thevstudents.frOm the information ac-
v'qﬁirea, eimulate the detention of the shoplifter, the arrest, the trip
f to the'police_department, and the courtroom scene with the Jjudge. Viaeo

-tape.the proeeSebfor class viewing and evaluation.
= Invite an individual'who hes been involved in shoplifting to describe-

L thebprocess and the impact it had on his/her life. (It is possible to

ing and who are willing to share the experience for the benefit of those

who might believe there are no serious consequences of shoplifting.)

Do |
l\\

B find reformed criminals who have been arrested and convicted of shoplift-

18






AN R

e

19

| _u:en ASPECTS OF SHOPLIFTIHG (conT inueD)

OBJECTIVE 6

Given related references, the student will analyze the rights of
both merchants and consumers related to shoplifting.-

; .ovner) or his agent has reasonable grounds to believe that the plaintiff o

Rights of the Merchant

A clear definition of the term "rights"’is paramount in differentiating‘
the rights of the merchent from those of the consumer in Lhe marketplace. As

defined in Webster's dictionary "rights" related to the merchant , represent

,the interest or ovnership a person, group, or business has in properuy.

Slnce the merchant is the rightful owner ‘of the consumer. goods being displaycu_
or offered for sale, the merchant has the right to protect those goods from
anyone wvho might steal goods without the rightful enchange of legal tender.

| Michigan Shoplifting Law represents the merchante rights and has.been ‘
enforced since 1958 to protect the 1nterests of the shcp ovner. This is an

act to limit the recovery in certain civil actions ‘where the defendant (shop s

(accusedshoplifter)has stolen goods from the merchant. This act is in ac-

'cord with the Michigan Penal Code, Section 360 which states that it is a -

felony to commi’, the crime of larceny in a building by stealing goods of any

value. The merchants rights, however, were not clearly defined in the Penal’

.t-Codel

Eren thouén thelnerchant wesireasonaoly'certeln that the tneft.ned'
taken place, he was subject to excessive civil-damege suits 1f the alleged
shoplifter was found not guilty for»technical reasons. Therefore, many
merchants were reluctant to detaln or question a suspect, even though they

wvere almost certain that he/she was shoplifting. It was in an attempt to

- &
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correct this situation, Michigan s shoplifting law, Public Act 182 vas

frenacted in 1958 ' In 1978 two legislative bills (H B. #hlSS and #h156) are

Eiiﬂin the state House of. Representatives, sponsored by Repreaentative Lucille 7?'

-:hlyear old "Shoplifting Lav.'l (See appendix, pages _z:lf)
T A third vill (H B. #583h), {ntroduced by Representative Dennis Hertel

with strong support from Lucille McCullough is essentially similar to House

AN'J:Bills #hlSS and h156. This bill passed in “the House of Representatives on

- April 26, 1978 and is presently in the Senate Subcommittee on Judiciary.’

_Rights of the Consumer

' The consumer on. thc other hand has the right to be in = husiness or;‘..
shop during vorking hours when ‘open to the public. The consumer hes what
might be termed rights . . . "that vhich is due to anyone by just claims,

fflegal guarantees" to be free to shop in the business.

ﬁ-the merchant may not enforce 3 reotriction of "no teens allowed. If how--"j
fi-iever,'phere have been instances of misuse of merchandise, disturbing of
”%other custcmers, or shoplifting, the shop owner has the right to restrict
ithat specific individual from *ne businesq A blenket restriction is not

'oolegal.

»a'chandise, that consumer gives up that right to beivelcome, and becomes sub— o
iiJect to legal action under the derinition of larceny in & building The |
consumer has the right to expect that he/she will not be suspected and/or
‘searchea for goods unless there is reasonab]~ suspicion of stolen goods on

the person.

2‘l
L
F

When ine consumer abuses the rights of. the shop owner by stealing mer-

EchCullough These bills address the merchant s’ rights and up . aate the twenty,ﬁ B

It is: important to note here that if the business is open to the public,.. .







:Related Activity: .

| .-.Givén oﬁe §f the house bills, the studenﬁ-will choose one of these
.fﬁilig'and.compose;a iétter of suppory ov disappfoval to Représentative
lxMéCQii;Qéh'éf Hc}tél ;elatedvto ihis'proposed iegislation.> (Duriﬁg

' .  the fall of 1978 they will preésure for.paésage of these bills.)







o to reduce shrinking inventories which result in incre&sed costs to all con—-"‘

22

;LEGAL_ASPECTS,OFiéHOPLiFTiNG[(qonrxuUED).‘

OBJEC'I‘IVE 7

Without the use of referencea, the student vill compare the difference i
in responsibility of the merchant with the responsibility of the consumer
regarding shoplifting. L

" "Regponsibility ..

Responsibility is defined as "a particdlar'burden of obligation upon one
vho i8 competent." Synon&ms might include: sccountability, answerability, le-
pendability or reliability. Both the consumer end the merchant have responei—'

B bilitiee”in the marketplace.

Reﬂponeibility of the.merchant-

The merchant has the responsibilityAtOOrferthe consuner a fair and’
equitable price for merchandise.. This responsibility encompasses responsi-A
“{bility to all the consumers served both honeat and dishonest citizens._YBeé

_ tailers must tnerefore protect their property from possible theft in order

sumers.- .

‘ Most ousinesses have an average profit margin of 1.3% on B&les in food
markets, and 3% to 5% on general merchandise. To-make up for the 1osa of f:..
’one stolen package of gum in a food market the store must sell approximately

:-_'100 packs of gum, or must increase the price of gum toe cover the lcss.

Responsibility of the consumer

Since the consumer is using his right to be in a business or shop'ddring
working hours, vhen open to the public, to lock at, examine, touch, or try on
merchandise offered for sale, he/she is responsible for treating that property

belonging to another, with respect. The consumer should not misuse, mishendle,

26
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‘abuse_or_steal goods which have not exéhanged hands. through propervfinancial

u,trangacﬁiong.:_A”

_Tbe fespoﬁsibility of the consumer.in the marketplace goes beyond his/

" her own péraonai respect toward the merchandise. The consumer has the re-

>.'Léponéibility to inform the merchant of anyone seen in the process of shop-

1ifting.

i

Related Activity:

-- Divige the class into two sections —-
Section 1 -- the merchants
Section 2 -~ the consumers

‘Have students umske & list of
a. their responsibilities in the role ihey represent
.b. hinderances to following‘through vwith these responsibilities

Report to the class in brainstorming session.
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" ECONOMIC 'AsPECTs OF SHOPLIFTING

OBJECTIVE 8

Following a survey or interview with local merchants the student will describe
the problems cgused by shopiif‘ting in terms of cost tobusiness and to the consumer..

tetistics show that retail inventory losses from shopli“ting approach
almost 2 percent nationally In terms of individual businesses, every re-
tailer vho does $100,000 worth of business, is iosing $2,000 to this iliegal
act. 7 .

"'Losses due to.shon;iftiné come out oi the_shoposner's net proiits; "
5160 theft.loss that is prevented meens a $100 increasevin net profit. 1In ab
business that earns a net profit of 2 percent, the prevention of a $100 theft
loss is equivalent to increasing saies'volume by $5,000 and is less costly in
_.time, effort and money.“n‘ L .-

Security studies of retail stores across the country indiceted that in

1969, an ESuim&tEG 3.8 million shoplifters vere apprehendedinthelkdtedStates -

-— Oone hoplifter was s.rrested every 19 seconds. But more __mporbant than the _':'."".l"

shoplifters who were ap“rehended are those. who uere not. The most optimistic'

studies of retail effectiveness in spotting shoplifters indicate that stores o

with good security programs apprehend no more than one out of every 35 shop—
_lifters | ‘ | | | .‘

bhoplifting incresses costs and inconveniences for all non—shoplifting
consumers who thus subsidize shoplifters.A The STEM program in Phieadelphisv
uses the slogan: "'Shoplifters Take Everybody's.Money," This message is aimed
at the general public, particularly the honest shopper who might assist in

helping to reduce shoplifting losses.
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Small businessmen grossing under $l million a year, suffer the a

‘;fhighest percentage of all shopliftiig -and retail crimes (€8%) despite the 53‘ PR

‘g;ifact that they account for only 30% of tae nation s total business re-‘
‘:';'ceipts. The impact of this crime on small businessmen is 3.2 times that
lof firms with annual receipts over $5 million, reports the U. S Department
_.of Comm-rce According to the Small Business Administration, shoplifting
!lfis'one of ‘the prime ‘reasons why small businesses are forced to close their
:'doors They are least able to absord the losses, and are unable to efford\
. the overhead required for extensive protective measures. According to the
*U. S Department of Commerce, theft has reached such proportions that i“
"has been recogniyed as a contributing factor in sore branch closings as

" Vell as corporate bankruptcies.

Over a thousand shoppers in a shopping center in Cmsha, Nebraska were

fl;ssked "Does shoplifting result in- any cost and/or inconvenience to you as. K- :* o

{fcustomer?".

.H”'-fivho said yes listed a cost or inconvenience as’ follows 9. 12% - higher
t*prices, 10 2% - cost of security, 9. 6% - unpleasant store atmosphere, 5 3%
iii- inconvenience of. anti-shoplifting measure l 9% - merchandise ‘locked up,
?.0 9% -- less selection of merchandise, 0. 3% - questioning of innocent people.':
,' :h'It is important to note that even though a high percentage of respondents are

: hlhtaware that shoplifting costs the consumer money in the form of higher prices,
very few of them were aware_that they "pay" for shoplifting in other impor-

tant ways.
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Of the 1126 shoppers who answered the question, 91.4% said yes Those i'r,~T.i’






The University of Kansas and Middle Tennessee State University investi-

‘1.3ators conducted a series of experiments in a large department store placing

l;shoplifting avareness: signs in departments when shopllfting vas a serious

‘ p;oblep; The signs read:v"Shoppers and Shoplifters; The items you see marked
vwi§h1e>red sier~are iteﬁs-that ehoplifters frequently take." Resﬁits: wﬁen
7 &erchandise was publiely idenﬁified as frequently taken, shoplifting was
.virtuailv elimineted. .One explanation for the effectiveness of the eigns and
-red etafs is tﬁat tﬁis identification indicated the merchendise wag under
"close sufveiliepce.

Iﬁcidentsref'false arrest can be cosﬁly to the retailer. In & southern

.'I'eity,.e store managerrdiscovered too late thet the arrest of a customer for

the theit of a 97¢:ha§ was not legally valid. This‘misiake cost ﬁisfcompany

-$100 000. The 1eweuit mede headlines in trade papers from coast fo coast.

A sound knowledge of security techniques and regulation helps to prevent such

b;costly and embarra551ng errors.: :

4V-Another incident involved e woman who, while attempting to exchange a

“fi eempseﬁ;dﬁes:erreséed'forishoplifting. Whéﬁ_the sfofe iealized it had made .

-3 misteke; it‘offered her any merchandise she wanted as a gift if she would

not sue for false arrest. - She selected a grand piano.

. Related Activities:

'_1,- Have studente design a survey. and contact S local merchants regarding
problems and costs of shoplifting. Possible questions could include:

1. In what ways does shoplifting increase the cost of goods and
services to the consumer?

2. Wnat security measures are used 1n local stores?

3. To what extent is shop]‘itlng a major preblem in your area?

-- CGive Post Test (page 27-28).
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I : . . . )
- 1. “Joar shoplifted a $15 pa,ir of blue Jea.ns.v “She has committed -what type -
B ! .of offanse? o SRR ST R
o Type of offense
8] I
i Per‘alty
?‘ 2. After trying on a $125 leather coat’ at a local department store, John
; decided to steal the coat. As he left the store he was approached by
i the security guard. What type of offense has John committed? '
5 Type of offense
=
é; Penalty
g' » 3. Ligt four ways that . shopllfting increases the cost of goods and services-
g to the consumer._ - _ .
A 1.
% 2.
': . 3_

N, DeIine the term shopllfting in your ‘own words. -Give two éxamplési; 

Definitlon
% Example 1
? Example 2

S."Define "profit mafgin"

The a#erage profit mafgin'fof a food store is : 4

The average profit margin for a general store is __ Z







Describe the procedure used by a law enforcement official when arrested,*b“x
a shoplifter.,v. : :

7. Define the following:

{ffSimple 1arceny

"Larceny in a building

-5'Grand larceny

- _Larceny by trickery

» 8 whe.t is the maximum pena.lty in Michlgan for shoplifting,' if com’icted on ar _ A,

Misdemeanor Confinement B , Fine

'b. Felony: Confinement . Fine

7‘,9._ Describe the rights and responsibilities of the merchant and consumer

in the marketplace.__»x

. Consumer . .. . .| -~ Merchant

| RIGHTS .

| RESPONSIBILITIES

'OLQ3Lisﬁ_five:reeeons peopie“give:for:nnoolifting-'

11,

"égigg;i'

‘List F‘JQ ‘ways_prosecution,for shoplifting_can effect an individuel's future’

~
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SUPPLEMENTAL RESOURCES

S pIiMs:
éaggﬁt. ‘Cineﬁafic Concepts Corporation, 1817 Union Street, SanvFranciéco,‘
.+ Ca. 94l23. $260. Grade level: Sr. High and Adult. Color; 25 minutes.
~1972. (F55) ' : :

- Shoplifting: It's a Steal.‘ Betty Crocker Teaching Aids, 9200 Film Center,

Box 1113, Minneapolis, Mn. 55440, $125 or free loan from the Betty Crocker

- Address. Up to 100 booklets free from the same source. Grade level: Jr. High
to Adult. Color, 15 minutes. (F52)

Shoplifting: The Lasing Game Universal Education and Visual Arts, Ceswell
and Caswell Distributors, 3571 Newgate Road, Troy, Mi. L8084. $160.
Grade level:  Junior and Senior High. Color, 20 minutes. 1976. (F90)

. MULTI MEDIA KITS:

oglifting. 2 filmstrips and cassettes, program guide. Prentice-~Hall Media,
Inc., 51C White Plains Road, Tarrytown, N. Y. 10591. $53. 1976. Grade ievel:
Jr. and Sr. High. (M25h) '

ARTICLES AND PUBLICATIONS:

"Attention all Teenagers: Shoplifting is a Crime." Michigan Retailers Aasdc;,

:'Lansing, Michigan. 197h

"Breaking a Friendshlp or Breaking a Law -- Whtch Would You Choose?" September A
1978, PP. 22-2h : .

Brothers, Joyce,A "Why Girls Steal," Good Housekeeping, July, 1974, pp. 66-69.

Brown, Susan, "Youth's Suicide Leads His Family to Help Others," Detroit Free

B Presa, March 20, 1977.

"BUSTED" {Six Teen-Agers Tell How Shoplifting Changed Their Lives), Retail
- Merchants Associatlon, 150 Michigan Avenue, Detroit, Michigan h8226

- "Do You Know What Shoplifting Is?" Retail Merchants Asscciation, 150

Michigan Avenue, Detroit Michigan L48226.

El~ Dirgh&mi Amin, "Shoplifting Among Students," Journsl of Retailing, Vol. 50,
#3, Fall, 197h pp. 33-hk2. -

Green, Heyden D., "Consumer Education Mini Unit,” Illinois Consumer Education
Association, Cctober, 1975. :

“Holiday Shoplifting Heads for a Record," U. S. News &nd World Report, Dec. 10,
1973, p. u7.

w
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- Economics, May, 1976, PP. 2h 26.
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Bouael Thomas J., "Finding Allies in the Fight Against Shoplifting," Nation s,
. Business, ‘Sept. 1977, pp 6h 66 : '

"Nobody Told the Johnson's. Daughter the Facts of Life," General Mills ‘Consumer..
Center. Companion Booklet to the film above, "Shoplifting: It's a Steal."’

- "0n Crime and Criminals," Fam*ly Weekly, Nov 13, 1977. p. 31.

"Philadelphia 8 Way of Stopping the Shoplifter," Business Week, May 6,
1972.

Prestuich Leonard "Consnmer Attitudes Toward Shoplifting," paper presented

_ at the National Retail Merchants Association Convention on Janua;y 10, 197T.

"Raising Children in a Chenging Society," The General Mills American
Family Report, 19T76~TT,: General Mills Inec., 9200 Wayzata Boulevard,
Minneapolis Minnesota

%

"Retsiling: The Thieves Within," Eggggggg November 2h 1975.
"Sandy Shoplifted Last Saturday,” Co-Ed, Dec. 1977, pp. 52-53.

"Space-Age Devices to Outwit Thieves," U. S. News and World Report, July 2, 1973.

"Shoplifting," Current Consumer, December, 1976, p. 25-27.

"Shoplifting: A Study Guide," New Jersey Retail Merchants Association, P O. A”
Box 22,926 W. State Street, Trenton, N, J. 08601, '

Stark, Al, "One Out of. Every Dozen of Us. is a Potential Shoplifter," The Sundgx
Neus Magazine, Detroit December 12, 1976, pp 12-19 o

State of Michigan,f%hoplifting Law," Act no. 182 Public Acts of 1958

;"Teenagers Beware! Shoplifting is. Stealing," National Retail Merchants Associa-
~tion, 100 West 31lst Street, New York, N. Y. 10001, 1968

Turner, Josephine, Potter, Helen, "Teenage Shoplifting," Journsel of Home

. .."We All Get Caught with the Bill " Everybody ) MonelJ Summer 1976, pp 8-
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.Qhopliftinb The Losing Game - T R R e e n LU T
“="16 mm, coior, 13 minutes. . Universal Education and Visual Arts, 100 “ "'

"'Sndpiifting Tt's & Steal - oo al T S SRR
16 mm,. color, 15 minutes. . Betty. Crocker Teaching~Aids, 9200 Film-Center;";.‘

" Universal City Plaza, Universal City, Ca. 91608 $130.00. (F90)
_Grade level Jr. and Sr High. : : _;jaa; _ S

: This film portrays teenagers in a large department store considering

the act of stealing merchandise. The teenagers deel with peer pressure

. : related to shoplifting.. There are no adults involved in the film except .
;- the policeman in the store. Actual laws and punishment related to ahop~
lifting are flashed on the film.

. As the teenager thinks about the right and wrong ot shoplifting,
gscenes of being arrested, handcuffed and jailed flash through her mind.
She begins.to realize the consequences of stealing as it 1s enforced by

-T,;n ‘the law. The teenager decides not to steal based primarily on her know~
'.f_ledge of vhat vill happen to her is she does._ v

Although the film deals with the moral aspects of shoplifting, the'
main focus of the film is on the results of the action.

"Box 1113, Minneepolis, Minn. 55440, - $125.00 or on free loan from the

above address. .Up to 100 booklets- free from Betty Cracker Teaching Aids.

Grade level Jr._Righ to Adult.« (F52)

- Herd facts about teenage shoplifting are highlighted in this film -'
--\‘its social cost, penalties and prevention The -analogy of gshoplifting to -
" etealing is cJearly identified R '-". S

. A teeneger is shown stealing a pair of pants She 1is approached as
_she is leaving the store, her parents are called, and she is taken into
__ the detention room in the department store. The teenager is hendcuffed

and taken to the police station.» .

Voo Individu&is of all ages are shoplifters ' Older'people have’beenvin-'f
- volved in this illegal activity, younger children have been caught in the
,_~act but 65-70% of the shoplifters who are identified are teenagers. .

‘FEmphasis is plnced on the cost of the act of. shoplifting to the mer-
chant. This additional cost to the merchant is reflected in increesed
cost of goods end services to the consumer.







" FILM REVIEW (CONTINUED)

,Ca nt e o ' - e o o
1% rm, color, 25 minutes. Cinematic Concepts Corp., 1317 Union Street, San
Francisco, Ca. 94123, $260.00. (F55) Grade level: Sr. High and Adult,

A store detective, & police woman, and security personnel are interviewed

'~ on the subject of shoplifting. From the interview scene, the cameras alternete

to the actual shoplifting taking place at a store. Several types of detecting
devices are portrayed and explained. " -

Methods of increasing security include:

— A TV monitoring device which is used to constently monitor suspicious
potential shoplifters. These devices can actually video-tape the
"' shoplifting act for future reference. '

~e; A magnetic device which is attached to the garmet or other articles:
in the store sets off an alarm when the. shoplifter leaves the store .
with merchandise

== Two-way mirrors which are used in dressing roous. - These are con-~
stantly monitored by security officials to see the customer, but
the customer sees his/her own reflection in the mirror.

--. Convex mirrors which are placed strategically in stores for clerks
-~ to help monitor shoplifting. : :

More shoplifters are being caught today than ever before because of these
devices and shoplifters are being prosecuted when caught. The f£ilm depicts the .
.‘procodure Tor. arrest of a shoplifter -- handcuffs and all. : . '

MEDIA KIT REVIEMW

Shopliftigg
Color filmstrips and cassettes, 25 minutes for two parts. Norm Goldstein,
The Associated Press and Prentice-Hall Media, 150 White Plains Road, Tarry-
town,_N. Y. 10591. $53.00. (M254) Grade level: Jr. and Sr. High.

T This media presentation is a two-part sound filmstrip program representing -
. both the shoplifter's and the retailer's points of view. It examines the costs o
of shoplifting in both money and morality.

.. .Part one presents interviews with several represent&tives or retallers
throqgh the country examining shoplifting as a national oroblem of very costly
proportions in terms of dollar losses.

Part two presents three shoplifters explaining their rationale for taking
things from stores. Penalities for shoplifting are documented and some rathey
unique punishments imposed on young shoplifters are detailed. The filmstrip
presentation ends on a very penetrating question. What is the best way to
deter the crime of shoplifiing in the first place?”
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_DEFINITIONS

‘*‘5i5?fLARCENY IN A BUILDIﬁG IS STEALING ANYTHXNG OF VALUE' IN

NAREHOUSE; ETC.,

SIﬁPLE LARC[NY OR PETTY THEFT 1s SThALIdG ANYTHING i
}:HHXCH Is UNDER $100 IN VALUE.‘ MOST SHOPLIFTING

MEANOR.; 1,3N

e ?gLARCENY BY TRICKERY xs STEALING FROM THE 'STORE BY
'z"’f_ SWITCHZNG PRXCE TAGS TO REDUCE THE INDXCATED PRICE

; OF THE soons, OR . OTHER MEANS WHICH DEPRIVE THE
MERCHANT o& THE PURCHASE PRICC OF THE GOODS._-:-,‘*'”

38

'7,_ A STORE, suop, OFFiCE, HAREHOUSE; OR OTHER BUILD!%G.V_-7f7~~ R

,Tl;fGRAND LARCENY 1S STEALING ANYTHING. wuxéﬂ EXCEEDS $100*'°";fffi“i _“"
I VALUE ANYPLACE -- IN ‘A BUILDING. cAR, PARKING LOT, . o

'>OFFENSES FIT INTO THIS CATEGORY._ THIS xs A H]QDE-  »1~“‘=







~ FELONY DEFINITION FROM MICHIGAN PENAL CODE

'EQVTHE TERM "FELONY" SHALL BE CONSTRUED TO MEAN AN OFFENSE
" FOR WHICH THE OFFENDER, ON CONVICTION, MAY BE PUNISHED

'BY DEATH, OR BY IMPRISONMENT IN THE STATE PRISON,

: FELONY PUNISHWENT (GRAND LARCENY, LARPENK over $100,

. LARCENY IN A BUILDING

ACCORDING TO MICHIGAN LAW, AN INDIVIDUAL CONVICTED OF A
FELONY EOULD BE SUBJECT TO NOT MORE THAN FIVE YEARS OF
;MPRISONMENT.AND/OR TO A FINE OF NOT MORE THAN $2500 pLus
COURT COSTS. FELONY CONVICTIONS ARE RECORDED ON THE IN-
DIVIDUAL'S PERMANINT POLICE RECORD.

MISDEMEANOR DEFINITION FROM MICHIGAN PENAL CODE
- WHEN AN ACT OR OMISSION, NOT A FELONY, IS PUNISHABLE
;ﬂACCORDINC TO LAW, BY A FINE, PENALTY OR FORFEITURE, OR

._EIMPRISONMENT; IN THE DISCRETION GF THE COURT, SUCH ACT OR

a OMISSION SHALL BE DEEMED A MISDEMEANOR,

' HHEN.THE_EERFORMANCE OF ANY ACT IS PROHIBITED BY ANY
STATUTE WITHOUT PENALTY BEING IMPOSED, SUCH ACT SHALL BE
DEEMED A MISDEMEANOR.

'35

:MISDEMtANOR PbNISHMENT (LARCENY UND%R $100, SIMPLE LARCENY{-;:

PETTY THEFT

ACCORDING TO MICHIGAN LAW, AN INDIVIDUAL CONVICTED OF A
" MISDEMEAMOR COULD BE SUBJECT TO NOT MORE THAN 90 DAYS OF
IMPRISONMENT AND/OR TO A FINE OF NOT MORE THaN $100 pLus
COURT COSTS.







. PRE-TEST:

 ANSHER KEY.

1. Fy 2.7; 3.7 boT; 5.7 6.F; 7.7T; 8, T3 9.7; 10. F;

'-1111f;;f:12.:T;:_i3.,p;-}1;,_T;. 15. F.

POST-TEST'

1.

Food store - 1. 3%
L General store - 3 - Sp ‘

. ”Procedure for shoplifter apprehension

Type of offense' Misdemeanor -
Penalty =~ . 90 days - $1oo fine

Type of offense Felony
Penalty @ - b years - $2500 fine

' Inventory shrinkage replacement - increased cost of goods
. Increased security personnel :

Increased security devices
Increase in sales personnel

Shoplifting is stealing anything of any value.
Exemple - Taking food from a market

: Example - Stealing blue Jeans from a clothlng store

_Profit margin is the amount of profit 'in a business that is left after
"all overhead is paid : : o .

}'a. Shop owner detains the shoplifter in the store.

© . b.  Shop owner notifies the police.

c. Policeman arrests the shoplifter. .
d. Shoplifter is charged at the police station
e.: Shoplifter is prosecuted ,

Define simrle larceny - suealing anything under $100
grand larceny - ‘stealing. anything-over $100

" .larceny. in a bui1ding - stealing anjthing ‘in a building Gl

'_'larc»ny by trickery - changing pr*ce tag

Miodemeanor - crime punlahable b/ up to 90 days and/or $100 fine
Felony - crime punishable by up to L years and/or $2500

n36,







:>The'c6n5umer has the right to be in the business establishment when it's

o open, and tbe merchant has the right to protect businesa property.

;j;ny_The consumer has the responsibility to relpect the merchandise and the
"% merchant has the responeibility to offer n fair market value on the
" merchandise.

a0,

11.

5 reasons:

a. I was bored.

b. I did it for a Joke.
e. 1 did it on a dare.

d. It was part of being accepted into the group.
e. I didn't know it was wrong.

A record can limit future employment and higher education possibilities.
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EORIATION FORM —_ oo oxas.

Eoeriue Cam
STOIAL SEDLFITY 30
BT EST
For Fome Miodie mutes Lz oo
ZATEOR AnZa T
AFT. RS crTY, STATE . coCE
Eis2 @Rk L=2De
',&G""D- DVE> Bm CATECF B rTH" / BIZTEIYIF VES DATES A LOCATION
Y ST T — X3
AL E Y B oYEs | TITLE HATIONAL
s e FEMALEL ! STATLS - CSD, CCoE CRIG:N
FED. e Lo re
RE LARTAL 3 STATE MARITAL LOCAL
- TAX FEzmey I2X TAK TAX Tax STAYE LOCAL
o STATUZ TAL EX, LTATLS X STATUS, EX_ oos cCoE
AP s : SToox
TEERAGE ROMNE®, YLTEP, w5 OES, CFT_LEFT PURLHASE AITT.
! - mmmm—m TERrTusR, mwmkam-@*w&m
STAX TX .
TTATUS. FALAL o e FUTA SUTA STATE EEDMSBABLIY .
- - &
CAVAILASILITY: . 23 ¥ &= T L3 3 3 5
TOTAL HOURS pe=T vose [ woues Venom 1 £
AYAILASLE PER WEEK FULLTEME L) AVAILASIE: i i - =
) ——
i . AYASLAZTLAY DURISG SOMO0L VACATIGER: Fung O Frry 13 wooE 3 =
=D DD YU HOMFAA DO SITTIEILL VTR : e
< LR OF X087 YIRS UFYE FRONS STORE? CGET TO Woax2 - B
SROODL: ’ <
RAKE ~LGTATEDS FROEE. - 3
-
TTACHER CA LEST CRADE GRADE - e
COUNSELOR - EEFT. COWFLETED FOi%T AVERASE S -
SEADUATED? WoIu? W ERTOILETY PCTTIITIZS, N =
TVIO l20ST RECEHT Jo88: = = -
. N -3
Coupaxy LOCATEOzf FHCETE_ N
. L =
XE__ : SUPERVESTa DATES GURKED: FROR i T, RIS g
" saiany. PEASCSI FOR LEAVIE - e e e
CULPANY. LOCAYI0RS BADNE v e
03 _S\PIIOOR_ DATES BCRKED: FROR2 TO e e .
SALARY RERITRG FOR LEAYTNG
CEMATARY: T — =
'SEIRVED? YES B = YES, _ : o
. WO CATES: FROW e CFRAFT STATUS.
FHYBCAL LESITATIONS gmmwosnm I
Y2 : ' an
F YES EXPLAIN 4 o
mmmmm mmmr&m&m

g — e






T APPLICATION. FOR WAVAL OFF ICER . L
* "CAMDIDATE TRAINING : ‘ o o 139

EAVPERS (i10/S (6-66) (Formerly MAVPERS 912)
0t00-001-8080 i
Pleasc print or type answcrs. All questions must be answered. .
Beite “none’ or place an X" in any blank not applicable to you. DATE
UNAME- . (Lazt) . (Firnt) (Biddie) APPLICANT FOR
© .. PERMANENT. HOML ADDRESS (Number and strect) T (City) , (County) (State)
B3
PLACE OF BIRTH (City) (County) (State) UATE Ot RIRTH (Day) (#onth) - (Year)
- b
1F FOREIGN BORN (Date natucralized) (FPlace where naturalssed) - (Certificate No.)
 EDUCATION .
. HIGH SCHOOLS ATTENDED (Rame and location) DATES -ATTENDED YEARS COMPLETED DATE GRADUATED
i )
COLLEGES ATIENDED (Fawe and location) DATES ATTENDED YEARS COMPLEYED DATE GRACUATED

PARTIC:PATIOR (i EXTRACURRICULAR ACTIVITIES (Indicate offices heid, etc.)

ATRLETICS

STUDENT GOVERNMENT

U cLues. SOCIETIES. AND ORGANI ZATIONS -

- SCROLARSHIPS, HONORS. AWARDS, ETC.. (Athletic or scholarchip)

AYTACH RECERT PHOTOGRAPHS,
ONE FULL FACE AND ONE PRO-
FILE. OF HEAD AND SHOULDERS.-
SIZE 2§ X 2§ INCMES. INTHE -
SPACE PROVIDED.

Semple Application for Military Officers' Training School

| L

(Over)

44
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Loa

5. MILITARY EXPEAIERCE OR PAEVIOUS OFF ICER CAKDIDATE TRAIMING . .
SERVICE - DATES OF OUTY - RANKS OR RATING HELD CHARACTER Of DISCHARGE | . ) .

FEASONAL HISTORY
_ HDOBIES

PART.OR FULL.TIME EAPLOVMENT (Specily type or work end dates of eaployaent)

. Hove 'you ever been orrested, sumoned into court ss a defendant, or indicted, or convictad, or - (Check one)

ieprisoned,. or ploced on probation, of haos any case sgsinat you been filed, or have you ever been - . .
ordored to dsposit collatern) for slleged breach or violation of any lew or police regulation or D YES;“ : DNO

ordnanco whatsoever? '

If vo, attach to this form e sheet of paper (size 8 X 10% inches) and list thereon all cases,
vithoat exception whatscever, giving in each case (1) the date, (2) your age at the time,
(3) the place vhere the olleged violation occurred, (4) the nome ond location of the court,
($) the nature of the offence or violation, (6) the penslty, if ony, imposed, or other dis-
position. The above question includes ali arrests by military or naval authorities end dis-
ciplinery sction imposed by court martial end non-judicisl punishment, sswell ascivil cases.

(Check one)

D YES .' D No .

Fave you aver cloimed or been gronted s pension, disability allowance, disability compensation, or
retired pay from the government of the 'u'niv.zd‘SLn‘tes? o X - . -

If 50, ettech to this form a sheet of pn;vni'v_(nizc 8 x'lO‘A_ inches) am._iinu!.e full act_ai)s’thereon.

' C ’ : . . . (Check one)
Have you ever been known by any other name or names other than thst used in thia spplication? .] .
- : ; : . . - . Evzs ,-DNO

lfnc':, even if such differences were onlf dif[;r:nces'in-sﬁelli;\é; eip_lai'n in s”i}doﬁt form and -

" submit with this applicstion. L S
O Qe

Hove you ever fasiled flight l.rainir;'g in the Army, Navy, or Air Force?-’

| certify that all statesents made in ‘this apelication and any additfonal statements Mrtafﬂlnp'theratlo'ara‘  -
satirely true and complete to the best o) my knowledge and belief. .o e

(Signature of applicant in [.:H),A

. Sample. Application for Military Cfficers' Training {continuegd)
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: ”Revnsed Judacature act of 1961 "

f’add:ng sectuon 29]73. and to repeal certaun acts and parts of acts

February 17. 1977, Introduced by Reps McColiough Hertel. Bennett.»
- DiNello, Holcomb ROCua, Legel, Anderson, Richard A. Young, ne1sey. l“fitl
Spaniola Thomas H Brown. Stephen Stopczyns&i and Sietsemd and

referred to the Comm1ttee,on Jud1c1ary.

' A bull to amend Act No 236 of the Pub!nc Acts of 1961, entitled as amended

't as amended benng sectaons 600 lOu to 600 9934 of the Complled Laws of |97O by '

THE PEOPLE OF THE STATE OF HlCHIGAN ENACT

Sectson_l Act No 236 cf the Publ:c Acts of 1961, as amended beung

_sect:ons 600 lOl to 600. 993h of the Compiled Laws of 1970, ls amended by addung '

"fsectlon 29|7Q to read as follows

[ sec 2917A ) AS useo i THIS semon

(A); ”MERCHANDISE“ MEANS °ER°0NAL PR OPERTY CAPABLE OF MANUAL DELIVERY

WHICH IS )lSPLAYED HELD OR OFFERED FOR SALE 8Y A HERCHANT.

(B) ‘"HERCHANT' MIANS AN OWNER, MANAGER, CR OPERATOR CR THE AGENT QR EM-
PLOYEE OF AN OWNER, MANAGER, QR OPCRATOR QF A STORE OR RETAIL ESTABLISHMENT
WHERE MERCHANDISE 1S DISPLAYED, HELD, OR OFFERED FOR SALE.

828 '77
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-'(C) "PREHISES“ MEANS A STORE, RETAIL ESTABLISHMENT, OR A PART OF THE

STORE OR RETA!L ESTABLiSHHENT WHERE HER»HANDiSE IS DISPLAYED HELO OR OFFEREO

*'FOR SALC

(2). A HERCHANT MAY REQUEST A PERSON ON THE MERCHANT'S PREMISES T0 PLACE
OR KEEP IN FULL VIEW MERCHANDISE THE PERSON MAY HAVE REMOVED, OR WHICH THE

MERCHANT HAS PROBABLE CAUSE TO BELIEVE THE PERSON MAY HAVE REMOVED, FROM THE

'MERCHANDISE'S PLACE OF DISPLAY OR ELSEWHERE, WHETHER FOR EXAMINATION, PURCHASE, . .

OR AﬂY OTHER PURPOSE. A MERCHANT SHALL NOT 3E CRIMIMALLY OR CIVILLY LIABLE

FOR MAKING THE REQUEST

(3) A HER»HANT WHO HAS PROBABLE CAUSE TO BELIEVE THAT MERCHANDISE HAS

'BEEM NPONGFULLY TAKEN BY A PERSON AND THAT THE MERCHANDISE MAY BE RECOVEREO

BY TAKING INTO CUSTODY AND DETAINING THE PERSON MAY, FOR THE PURPOSE OF

ATTEMPTING TO EFFECT THE RECOVERY OR FOR THE PURFOSE OF INFORMING A LAW

ENFORCEMENT OFFICER OF THE CIRCUMSTANCES OF THE DETENTION, TAKE INTQ CUSTODY

AND DETAIN THE PERSON, ON THE PREMISES, IN A REASONASLE MANNER AND FOR A

REASONABLE LENGTH OF TIME. THE DETAINED PERSON SHALL BE INFORMED PROMPTLY OF

: THE PURPOSE OE THE DETENTION. THE DETAINED PERSON SHALL NOT BE INTERROGATEO
; OR ScARCHED WITHOUT CONSENT BEFORE ‘THE ARRIVAL OF A LAW ENFORCEMENT OFFICER

WHO MAY HAKE AN ARREST. A MERCHANT SHALL NOT BE CRIMINALLY OR CIVILLY LIABLE .

FOR THE TAKING INTO CUSTOOY OR DETENTION, UNLESS THE TAKING INTO CUSTOOY OR

V.OETENTION IS UNREASONABLE UNDER THE CIRCUMSTANCES

v(&) A HERCHANT SHALL NOT BE - EHTITLED TO 'THE IMMUNITY FROM LIABILITY PRO-

VIDED IN THIS SECTICM UNLESS THRERE 1S OISPLAYED IN A CONSPICUOUS PLACE ON THE

HERCHANT‘S PREMISES A NOTICE IN BOLOFACE TYPE CLEARLY LEG!BLE AND IN SUB-
STANTIALLY THE FOLLOWING FORM:
"'"A MTRCHANT OR A HMERCHANT'S AGERT WHO HAS PROBABLE CAUSE TO BELIEVE THAT

MERCHANDISE HAS SEEN WRONGFULLY TAKEN BY A PERSON MAY DETAIN THE PERSON ON

g28 '77
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THE PREHISES OF THE HERCHANT FOR THE PURPOSE OF RECOVERING THE PROPERTY OR

NOTIFY!NG A LAY ENFORCEHENT OFFICER AN ADULT "OR THE PARENTS OR LEGAL SRR
’.GUARDIAJ os A MlNOR "WHO STEALS HERCHANDISE 1S CIVILLY LIABLE® FOR ITs" VALUE

: AND ADDITIONAL DAMAGES "

.Section 2. Section 2917 of Act No. 236 of the Public Acts of 1961 be(ngﬁ;;'

sectlon 600 23917 of the Complled Laws of 1970, is repealed

Section 3. Thls amendatory act shall not take effect unless House Bnll }Efi

No. 3 87 (Request No. 381 of 1977) of the 1977 Regular Session of the legis= |

lature Is enacted into law.

828 '77
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HOUSE BILL No. 6188 . -~ o

; fTha Hichngan penal code,'_:JQiAiJiﬁfzj

;fadding sectton 360a

' t|on 360a to read as’ follows

v_February 17, 1977. Introduced by Reps McCollough Hertel, Bennett, ii;
, Diﬂello. Holcomb. Rocca. Lege1, Anderson. Richerd A. Voung. Kelsey,->
Spaniola, Thomas H. ‘Broun, Stephen Stopc 2ynski and Sieusema and R

referred to the Committec on Judiciany.

A blll to amend Act No 328 of the. Pub}yﬁ Actf of !931, entlt!ed f

vlfas amended belng sectlons 750 l to 750 568 of the Compiled Laws of 1970 by

THE PEOPLE OF THE STATE OF HICHIGAN ENACT

- tions 750 l to 750 568 of the Comp:led Laws or !970 Is amended by adding sgc-

sec ‘360, (‘_,) as uszo IN THIS ssc*rnon S
(A)' “HERCHANDISC“ MEANS PERSONAL PROP:RTY ' CAPABLE or HANUAL DELIVERY
WHICH 1§ DISPLAYED HELD, OR OFFERED FOR SALE BY A MERCHANT.

(B) “'MERCHANT" MEANS AN OWNER, MANAGER, OR OFERATOR OR THE AGENT OR

EMPLOYEE OF AN OWNER, MANAGER, OR OPERATCR OF A STORE OR RETAIL ESTABLISHMENT

. WHERE MERCHANDISE IS DISPLAYED, HELD, OR OFFERED FOR SALE.

829 '77
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*;(2) ‘A PERSON SHALL NOT WILFULLY TAKE POSSESSION OF MERCHANDISE WITH THE

‘7'1NTENT TO PERMAN‘NTLY DEPRIVE THE MERCHANT OF POSSESSION OF THE HERCHANDISE

f;oa ITS PURCHASE. PRICE. IN WHOLE GR IN PART.

(3) A PERSON SHALL HOT WILFULLY ALTER A LABEL, PRICE TAG OR MARKING CN

4ﬁERCHAﬂ0ISE WITH THE INTENT TO DEPRIVE THE MERCHANT OF THE PURCHASE PRICE IN

WHOLE OR IN PART. o

" (b) A PERSON SHALL NOT WILFULLY TRANSFER MERCHANDISE FROM THE CONTAINER
IN OR ON WHICH THE MERCHANDISE IS DISPLAYED TO ANOTHER CONTAINER WITH THE
INTENT TO DEPRIVE THE MERCHANT OF THE PURCHASE PRICE IN WHOLE OR IN PART.

(5) A PERSON WHO VIOLATES THIS SECTION 1S GUILTY OF snolerrluc WHICH

l“'ﬂiMlSDEMEANOR "PUNISHABLE BY IMPRISONMENT FOR NOT MORE THAH S0 DAYSJ OR

A FINE OR NOT MORE TH«N $300.00, OK BOTH.
(6) IN ADDITlON TO THE PENALTIES DESCRIBED IN SUBSEFFION (5):

- {A) A PERSON OTHER THAN A MINCR, WHO VlOLAT:S THIS SECTION (S CIVILLY

f”LIABLE FOR THE RETAIL VALUE OF THE MERCHANDISE PLUS DAMAGES OF NOT LESS THAN
'SIOO 00 NOR MORE THAN $250.C0, COURT. COSTS AND REASCNABLE ATTORNEY'S FE:S

 OF THE HERCHANT

(8) THE PARENTS OR LEGAL GUARDIAN OF A MINOR WHO VIOLATES THIS SECTICN IS

CIVILLY LIABLE FOR THE RETAIL VALUE OF THE MERCHANDISE, PLUS DAMAGES OF NOT

>LESS THAM $100.00 NOR MORE THAN $250.00, COURT COSTS, AND REASONABLE ATTORNE?'S

FEES OF THE MERCHANT.

829 '77
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HOUSE BILL No. 5834

oW

b IUR © o S ¥

addung chapter 89

$eamcd ?% ﬂertei

: }é i STATE REPRESENTA?IVE .

December 15, 1977, Introduced by Reps. Hertel, McCollough, Forbes,
Cushingberry,_Geraids, L_egé] and 'Defebéugh.and referred to the

Committee on Judiciary.

A bf!l to amend Act'No} 328 of_thg»Public{Ac#é-of 1931, entitledf f_»‘

“:he chh«gan penal code,

;as amended benng sectlons 750 I to 750 568 of the Compnled Laws of |970 b/lj

THE PECPLE OF THE STATE OF HICHIGAN ENACT:
Seétion v Act No. 328 of the Publtc Acts of 1931, as amended belno T
sec*tons 750 l to 750 568 of the Compnled Laws of 197¢C, is dmended bv addsng

chapter 89 to read as follows

A ' CHAPTER 89if i
(SEC. 57).  AS USED IN THIS CHAPTER

(A) “CONC‘AL” MEANS THAT ALTHOUGH THERE MAY BE SOME NOTICE GF THE

- MERCHANDISE'S PRESENCE, THAT MERCHANDISE IS NOT VISIBLE THROUGH ORDINARY

OBSERVATION,

(8) MFULL RETA!L VALUE" MEANS THE MERCHANT'S STATED OR ADVERTiSED PRICE

5288 '77
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OF THE HERCHANOISE

'1

':f“HERCHANDISE” MEANS AN. ITEM OF TmNGlBLE PERSONAL PROPERTY

HENT OR AN AGENT EHPLOIEE LESSEE CONSIGNEE OFFTCER DIRECTOR FRANCHISEE

‘ (E)_ "PEACE OFFICER” MEANS A LAW ENFORCEMENT OFFICEQ OF THE STATE OR OF A

2
3
. 4

z;i'S R INDEPENDENT CONTRACTOR OF AN OWNER Oh OPERATOR.
6
7 ITY VILLAGE TOHNSH'P OR COUNTY OF THE STATE
8

- (F) “PERSON“ MEANS A NATURAL PERSON OR INDIVIDLAL

9 1Q' (6) “P?EMIS‘S OF A RETAIL FEPCAN ILE ESTABLISHMENT INCLUDES THE RETAIL
10 HFRCANTILE ESTABLISHHENT, COHMON USE AREAS N SHOPP ING_CENTERS, AND ALL PARKINE .
Tf11 FREAS SET ASI0E BY A MERCHANT OR ON BEALF GF A FERCdnhT FOR THE PARKING OF

12 VEWICLES FOR THE CONVENIENCE OF THE PATRONS OF THE RETAIL HERCANTILE
13 ESTABLISHHENT | | - |

ca -,Jf.-(”) VRETAIL HERCATILE. ESTABLISHMENT“ MEANS A PLACE WHERE HERCHANDISE is

7;;15 DISPLAYED, HELD, STORED, 0R. OFFERED FOR SALE TOTHE PUBLIC. o o |

"f16‘.‘-»'1(I)f ”CHOPPING cART HEANS ‘A PUSH CART OF THE TYFE WHICH 1S COMMONLY Pao-A'”V

*f17 vuneo BY GROCERY STORES,; DRUG. STORES 'OR OTHER RETAIL MERCANTILE CSTAB'ISHMENTS Ll

'fif 18 FOR THE US. OF THE PUBLIC IN TRANSPORTING COPHOD!TIES IN STORES AND NARKETS

9 AND FROM THE STORt TO A PLACE OUTSIDE TnE SnORE

.'201' j"_(J) ”UNDER RING" MEANS TO CAUSE THE CASH REGISTER OR OTHER SALES RECORDING

21 oev:cc TO. REFLECT LESS THAV THE FULL RETAIL VALUE OF THE HERCHANDISE o
,,}22 ‘_ ssc 572 A PERSON conn:rs THE OFFENSE OF R‘TAIL ThEFT NHEN THE P‘RSON ff?-fﬁ-f
23 KNOHINGLY ooes ARy OF THE FOLLOWING 'A o |
24 C(A)- TAKES - POSSESS 10N OF, CARRIES AWAY, TRANSFERS, OR CAUSES TO BE CARRIED
25 AWAY OR TRANSFERRED, MERCHANDISE DISPLAYED, HELD, STORED, OR OFFERED FOR SALE
26 IN A RETAIL MERCANTILE ESTABLISHMENT WITH THE INTENTION OF RETAINING THE
27 HMERCHANDISE OR WITH THE INTENTION OF DEPRIVING THE MERCHANT PERMANENTLY OF THE
5288 177
| 52
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POSSESSION USE OR'BENEFIT OF THE MERCHANDISE WITHOUT PAYING THE FULL RETAIL

"VALUE OF THE HERCHANDISE

T?E*( ). ALTERS, TRANSFERS OR REMOVES A  ABEL; PRICE TAG, MARKING, INDICIA
OF VALUE, OR ANY OTHER MARKINGS WHICH AID !N DETERMINING VALUE AFFIXED TO A
HERCHAND | SE DISPLAYED, HELD, STORED, OR OFFERED FOR SALE, IN A RETAIL MERCAN-

TlLE £9 TABL!SHHENT WiTH THE INTENTION OF DEPRIVING THE MERCHANT CF TrlF FuLL

' RETA!L VALUE OF THE HERCPANDISE

(c) TRANSFERS MERCHANDISE DISPLAYED, HELD, STORED, OR CFFERED FOR SALE,

N A RETAIL MERCANT!LE ESTABLISHMENT FROM THE CONTAINER IN OR ON WHICH THE

: HERCHANDISE IS ‘DISPLAYED TO ANY OThER CONTAINER WITH THE INTENTION OF DEPRIVING

THE MERCHANT OF THE FULL RETAIL VALUE OF THE HERCHANDISE.
(o) UNoEé-RiNGs WITH THE INTENTION CF DEPRIVING THE MERCHANT OF THE FULL
RETAIL VALUE OF THE HERCHANDISE.

(E) REFOVES A SHOPPING CART FROM THE PREHISES OF A RETAIL HERCANTILF

: ESTABLISHMENT V)IHOUT THE CONSENT -OF THE MERCHANT GIVEN AT THE TIME OF THE

fREHOVAL

' SEc; 573. A PERSON WHO CONCEALS UPON HIS OR HER PERSON OR AMONG HIS OR -

- HER BELCNCIHGS,EUNPURCHASED MERCHANDISE ' DISPLAYED, HELD, STORED,.OR OFFERED

FOR SALE IN A RETAIL MERCANTILE ESTABLISHMENT; AND WHO REMOVES THAT MERCHAN-

DISE FROM THE PREMISES OF THAT RETAIL MERCANTILE ESTABLISHMENT OR BEYOND THE

| LAST STATION FOK RECE!VING PAYMENTS FOR THAT MERCRANDISE IN THAT RETAIL M==CAM-
: TILE ESTABL!SHHENT SHAlL BE PRESUMED TO HAVE POSS:SSED, CARRIEG AVAY, OR TRANS-

. FERRED THE MERCHANDISE WITH THE INTENTION OF RETAIMING !T OR WITH THE INTENTION

OF DEPR;V]NG TQE MERCHANT PERMANENTLY OF THE POSSESSION, USE, OR BENEFIT OF

THE MERCHANDISE WITHCUT PAYING THE FULL RETAIL VALUE OF THE MERCHANDISE.
SEC. 574%. {1) IF THERE IS SUFFICIENT EV!DENCE OF TEE FACTS WHICH GIVE

RISE TO A FRESUMPTIGN TO GO TO THE JuRY, THE 1SSUE OF THE EXISTENCE OF THE

5288 '77
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( PRESUMED'rAcT*SHALL'aE-sueMIfTED 70 THE

THE EVIOENCE AS’ A HHOLE CLEARLY NEGATES

~1v‘(;j'~|o THE |s<u5 or THE EXISTENCE

- JURY, THE COURT SHALL CHARGE THAT WHILE

EVIDENCE, BE PROVED BEYOND A REASONABLE

MAY REGARD THE FACTS GIVING RISE TO THE

THE PRESUHED FACT.
SEC. 575. (1)

SON HAS COMHITTED OR IS IN THE PROCESS

A HERCHANT WHO HAS

Y.

H. 5834

JURY UNLESS THE COURT IS SATISFIED THAT

ZTHE FRESUMED FACT

ﬁOF ThE PRESUHED FACT IS SUBHITTED TO TPE

THE PRESUHEO FACT SHALL, ON ALL THE.

DOUBT, THE LAW DECLARES THAT THE JURY

PRESUMPTION'AS SUFFICIENT EVIDENCE OF

REASONABLE GROUNDS TO BELIEVE THAT A PER-

oF CDFMITTING RETAIL THEFT HAY DETAIN .

TS

S S A G A LR

-THE PERSON ON OR OFF THE PR‘HISES OF A RETAIL HERCANTILE ESTABLISHMENT IN A i

Ommq‘mm'&sw'b)

R‘ASONABLE MANNER HND FOR A REASONABLE LENGTH OF TIME FOR ANY OF THE FOLLOUING

-—bh
-

PURPOSES

o
n

(A) TO'REQUEST IDENTIF'CFTIO\

b
w

(B) TO VERIFY IDERTIFICATION

: (c)f TO MAKE REASONABLL INQUIRY AS TC WHETHER THE PERSON HAS N HIS ok HERIA S

U‘ .

'POSSESSION UNPURChASED HERCHANOISE AND TO MAKE REASONABLE INVESTIGATION OF THE j,T T

—
[2)]

OWhERSHIP OF THE HERCHANDISE

o
3

‘(D) 1o INFORH A PEACE OFFICER OF THE DETEN.ION OF THE PERSON. AND SURRENDER:-I\*“V

o
- Q0

;CUSTOOY OF THAT. PERSON TO A P‘ACE OFFICER

(E)I

_ GUARDIAN

0

1F THE PFRSON IS A HINOR T0 INFORH A PEACE OEFICER THE PARENIJ,

[
Q

OR DTHER PRIVATE PERSON INTERESTEO IN THE WELFARE OF THAT MINOR OF

3

TTHIS OFTENTION AND TO SURRENDER CUSTODY OE TPE HINOR TO THAT P‘RSON

N
o

(2) A HERCHAHT MAY MAKE A DETENTION AS P‘RHI’TED IN THIS SECTION orr THE -

N
w

PREHISES OF A RETAIL HER'ANTILE ESTABLISHHENT ONL\ IF THE OETENTION 1S PUPSUAN.

N
H

SRR

TO AN IMMEDIATE PURSUIT OF THE PERSON.

N
84

SEC. 576. A DETENTION AS PERMITTED IN THIS CHAPTER DOES NOT CONSTITUTE

381
N

AN ARREST OR AN UNLAWFUL RESTRAINT, AND IT SHALL NOT RENDER THE MERCHANT LIABLE

N
~
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‘:1 TO THE PERSON DET AINED EXCEPT AS PROVIDED IN SECTION 23917 OF ACT NO. 236 0fF

A'}4
,;_5
,;?5
1.:7
8
o
0

N -

S 4__:_

15
”'j16

df182

. 20

22

23
24
25

27

TNE PUBL!C ACTS OF 1951 BE!NG SECTION 600 2917 OF THE HICHIGAN COMP!LED LAWS.
lF AR ARREST IS MADE AS A RESULT OF A DETENTION AS PERMITTED IN THIS CHAPTER -

A MERCHANT KNDUCINC HAK!NG . OR CAUS!NG THE ARREST SHALL NOT BE LIABLE FOR THE

 ARREST, EXCEPT AS PROVIDED IN SECTION 2917 OF ACT NO. 236 OF THE PUBLIC ACTS
. OF 1961. '

SEC. 577. (1) AN ADULT WHO COMMITS THE OFFENSE OF RETAIL THEFT SHALL

8” CIV!LLY LIABLE FOR ALL OF THE FOLLOWING:

"(A) TH; “FULL RETAIL VALUE COST OF REPAIR, OR COST OF REPLACEHENT OF THE'

| MERCHANDISE.

(B) ACTUAL. DAMAGES OF NOT LESS THAN $100.00 NOR HbRE THAN $500.06IMEA- :
SURED BY THE TIME AND EFFORT EXPENDED PY A MERCHANT IN RECOVERY OF THE MERCHAM-
DISE ANb IN APPREHENS {ON AND PROSECUTICN OF THE OFFENDER, PLUS COSTS OF THE
ACTION AND REASONABLE ATTORNEY'S FEES. | |

(2) .HE PARENTS OR LEGAL GUARDIAN OF A MINOR WHO COMMITS THE OFFENSE
RETAIL THEFT SHALL -BE »IViLLY LIABLE FOR ALL OF THE "FOLLOWING: ‘

”(A) THE FULL RETAIL YALUE, COST OF REPAIR OR COST OF REFLACEMENT OF
THE MERCHANDISE
' (B) ACTUAL DAMAGES OF NOT LESS THAN $100. oo NOR MORE THAN $500.00 MEA-

SUREDUBY THE YiME AND EFFORT EXPENDED BY A MERCHANT IN RECOVERY OF THE MERCHAN“.

'DISE. AND APPREHENS|ON AND PROSECUTION OF THE' OFFENDER PLUS COSTS OF THE ACTION

AND REASONABLE ATTORNEY'S FEES.
(3) A CONVICTION, OR PLEA OF GUILTY TO THE CHARGE OF RETAIL THEFT i$ MOT
A PREREQUISITE TO THE BRINGING OF A CIVIL ACTION AS PROVIDED IN THIS CHAPTER.
() RECOVERY UNDER THIS SECTION MAY BE HAD IN ADDITION TO ANY OTHER
REMEDY AT LAW. “
SEC. S78. (1) A PERSON WHO COMMITS RETAIL THEFT OF PROPERTY THE FULL

5288 77 -
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: ETAIL VALUE OF WHICH OOES NOT EX»E‘D 5150 00 IS GU!'TY oF A HISDEHEANOR

TOF kHlCH EXCEEDS Si 50 00 IS GUILTY oF A FELONY

O B WA e
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>(2) A PERSON NHO COMHITS RETAIL THEFT OF PROPERTY THE FULL RETAIL VALUE

. (3) A PERSON WHO IS CONVICTED CF A SECOND OR SUBSEQUENT OFFENSE OF RETAIL

THEFT IS GUILTY OF A FELONY
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"SANDY SHOPLIFTED LAST
- SATURDAY , . .
WHAT DO YOU THINK

oo SHEGOT?

"C)Articlé has been removed by ERIC due
to copyright law, o

CO-ED o DECEMRER 1977

» Reprinted from Co-Ed magazine, December, 1977, with permission.
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- as much as'10%. - -

" steal, we all make up the ditterence out
of our pocketbooks.”

HFHE STORE IS WATCH[NG
© -"lIt's my business to know about teen-
. ag;hoplmers." says William Meehan.
" use it's my business to prevent -
- losses in our stores.” Mr. Meehan is Di-
© rector of Security for 58 Korvettes stores
throughout the East. He's a large, caim
man who speaks in a nonihreatening but
¢ fiem voice. - .
" “I'm not talking about hardened juve-
nile delinquents. A lot of basically good
Kkids try to take our merchandise. In most
cases they have more han enough
money to pay for what they snitch. But
they want something. They think nothing
- wilthappen if they take it. Well, I've seen
- a lot of very nice young people, very
- sorry and shocked afler we see tham in
our office.’ o Co
" . "The fact is. shoplifting is ‘stealing, - -
- whether it's a 79-cer.bel or a 79-dollar
camera outfit. And in shoplifting, teens -
- - are the amateurs. We're professionals.
- We know how snitchers operate. Often
" “we can spot them before they move.”
. Every major retailer has stepped up -
7 prevention. Uniformed guards are visi-
. ble. Less visible protection includes
" - plainclothes detectives, closed-circuit
-+ -, TV scanners, and clothing tags that set
.~ oftanalarmifthey're taken past the door.
John Powers, Oirector of Security for
the Jordan Marsh stores in the Boston .
area, says, "You may iiear people .
around your school bragging about what
they've lifted. But remember, you don't
... hear them talking after they get caught. - .
. Wyou shoplift, we'll be watching. Sooner -
© _of later you wil get caught.” - - . -
" -And when you are, the days of lecture
and warning ere over. Mr Powers
echoas store managers across the
. coumrz who say, “We're not fooling.
Shoplifling is stealing. We'll prosecute.”

EJEYOU GET CAUGHT,

Getting caught sleating—‘ev%;x‘!%%
first time—is a humiiiating experier:ce.
There are also consequences. Your
parents wili surely be informed. The
store will have a record and never want
to hire you. Plus you might feel too em-
barrassed to shop there -again. Try ex-
plaining that to your friands.

60

: -small losses are felt. When some people - ... . ..

U ‘S. S_torhe.s lose a total of §2 ..
-~ billion a year frcm shoplifting. -
‘More than 50% of shoplifting is done.
c o by teens...mostly girls. '
-~ Shoplifting raises prices '~

: In some larger cities, major retailers .
-~ " keep shoplifters on a computer. If you
. .. snitch at Store B, they can fir.d out

¥ou've already snitched at Store A.
hey'it know it's not your first tima. in
smaller towns, word gets around. Young

.. people who go around ripping off the B

-local merchants find their reputation
precedes them. :

Many people believe the cournts are
“too busy to bother with shoplifters, or
that police prefer to ba lenient with juve-
niles. To an extent that's true. In many-
cases a juvenile belween 16 and 19

- - . years of age will get a Youth Offender -
.~ conviction, .instead of a permanent ..

;. police record, or it will ba ssaled. - S
- But William Gold, a lawyer who hge -+ 7"

represanted young shoplifters, advises,
“It's not & good idea to have any kird of
record. if you have even g iuvemlej
delinquency notation, people know
about you. They cannot readasealed
record, but they'l knowit's there”
Shoplifting carries criminal penatties,

©including fines and jail sentences. Even -

if you get off on probation, conse-

. quences follow you. Attorney Geld .
- points out, “Many job applications ask .-
- whether you have any kind of police -

record: If you do, that's & iough quastion
to answer. Banks, insurance ¢om-

.. ... ~panies, and government offices checlc
- -" past records especially carefully. N

-~ no one can say that one shoplifting inci-
- dent is going 1o ruin your life. But if an -

.employer has several qualitied peopleto

" choose from, and you've got a record, .

. who do you think will get picked?”

At those prices, is shoplifting worth, .- -
- the risk? . T

.

° Don't play along with the crowd that
thinks shoplifting is smart. Want some.

. good counter slogans? Try these: .
.- "Shoplifting Is Stealing™; “ShopfiftingIs " -
" Not A Game, It's A Cime”; "Shoplifing -~ * .
Doesn't Pay—You Do”; “Shoplifting Is .~
"~ Dumb.” -

¢ If you see someona shoplifting, report
it 10 a store clerk or security guard. -
e When you buy something, make sure
you have a receipl. That's your protec-
tion against being suspected of shoplit-
ing or being accused by mistake.

in many cases shopiifting should be
treated as a symptom, not just & crimg,
It's a dangerous way of dealing with per-
sonal frustrations. it makes more sense
to sit down with & friend, adult, or coun-
selor you trust. Better to talk out bad
leelings, than act them out

. —ANDREA FOONER
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,murderer,

_them or they would have-to wai until'

. It's bad for you and the stores because you shopllft, and make some buai-

Anesses fego] bankrupt-
cvto think before tbey ac

record will follow you for the rest of your life

'getting a 405 "

"Sﬁﬁcm."nmé?bibﬁ's’fop'--“s'ftrbmv*rs"’ro_:sHOPLIFTING UNIT

"The wuy I feel _bo

I hafe them all

-,5:If I had a son or

daughter that got caught shopllfting, I would feel bad about it. All they

would have to do is ask me for the'money‘and if I could I would give it to ‘

61"1 g
.

-"What do you get out of shopliftlng, nothing at all but a prison te:m.jﬁ;:~-'

"In my heart I f 'd

"cdfi"iﬁeﬂcciohfhigh schooi_stﬁdénts;

ftgccn prevent you' from'’

"I feel that shopliftin has 'othing to do vith Economics because of’ o

the eimple fact that EconomiCSfis the vay'you handle money, and 1n shoplifting

you don't use no money!"'

"I think everyone should study this topic. It could lessen the lifters.”
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