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I ~  - teachers and students explore the groulng scc.~tal ~zcbless of 
~! shoplifting' The ~uide can be used in inser~£c~. ~ programs as ~ell. 
~i • :  " Five smssions are designed to Infors students o,~ %he scc~al, legal~ 
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• • as larce~y,mlsdemeanor,, a n d  felonvo ~Iso, s~ents describe 
,'-'~.~ . .  - - . 

~;~.~ . . : - . .-  . procedure. ~or the a~prehension, of a shopli~t~.z and a~al~e consul, st • 
;~..-~ . and merchant rights and responsibilities.. ~Inally~ f¢llo~ing, a ~uz~ey 
~'~; : .of ~oc~l merchants, students describe ~zcbleB~ca~s~d by shopllft~ng 

' . in terms o f '  costs to businesses and consumers. ~ct~i~es include 
- small group discussions, reading supplemental articles, a~titude • 

• surveys, usin~ community resources,, and role pla~img~ Pr~" and 
posttests and a list of rasources Inc!~ding ~ie~s of fil~ and media 

- " kits are supplied. Transparency ~asters~ an~@~, k e y s ~  a n d  student . .  
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DEFINITION Af,,'D SCOPE 

• Consumer educatlon is the prepa,'ation of individuals in the skills, concepts 
andunderstandings required for everyday living so they can achieve within the 
framework of their own values, maximum use and satisfaction of their resources. 
• . • : " . . ,[ - 

C0nsumer educa£1on Involves the study of factors affecting consumer behavior , 
personal flnanciai management, buying and. using ~oods and servlces;,'#ights and 
responsibilities of both buyers and sellers, basic economic princ[~pies,/~ah~ 
sources of consumer information and assistance. 

I CONSUMER1 BEHAVIOR ~ 

I FINANCIAL 
MANAGEMENT I 

GOODS AND] 
SERVICES. 

b 

- . ' 

GENERAL GCALS OF CONSUMER EDUCATION 

' Record Keeping 
Insurance 

The student will analyze the factors affecting consumer behavior. 
Values Decision Making Basic Skills 
Goals Advertising Special Needs 
Lifestyles Career Choice 

The student will apply basic principles of sound financial 
management. 

Budgets Bankruptcy Payroll Deductions 
Credit Tax Forms Financial Services 

Estate Planning Savings and Ynvestments 

The student will demonstrate knowledge and skills in buying and 
using goods and services. 

;ood Transportation Health 
Clothing Education Professional Services 
Housing Recreation 

RIGHTS AND The student ~rlli analyze the interrelated rights and responsi- 
RESPONSIBIL-I bilities of consumers, business and government. 
I T !  ES I Consumer Laws Complaint Methods Consumer Representation 

1 Legal Rights Environment Current Issues 
• Energy Product Safety 

The student will relate economic principles to the functions of 

!INFORMATION 
AND ASSIS- 

ITANCE 

the marketplace. 
U. S. Economic System 
World Economic Systems 
Government Regulation 

• " Inflation and Recession 

Profits and Price 
Supply and Demand 

• Taxation 
Unemployment 

The student will evaluate sources of consL~er informatlon and 
assistance. 

Federal Agencies Private Organizations 
State and Local Agencies Information Evaluation 
Community Services 

The •objectives of this module relate to one or more of' the general goals of 
consumer educatlon. 

I • 
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• ' . . . . . .  O V E R V I E W  A N D  R A T I O N A L E  ' :  

• h ~ . ~ I n g ~ , C  the ~hop . . . . . .  ~ ~  • . i ~i S opl auses )roblems not only for the merchant and lifter,. . ~;~ 

but for the ~onest ~consumer.as well. Many. shoplifters when caught claim they • ' " . .-~, 

didn't know shoplifting wasa crime. Yet ignorance of the law does.not pro- • -. 

tect the shoplifter from arrest, conviction and prosecution. Shoplifting has . .-/ 

increased steadily over the last ten years. It is estimated that 5 billion 

• dollars worth of retail merchandise is shoPlifted annually in the United 

States. • . 
i' 

T h i s  m o d u l e  w i l l  i n c r e a s e  t h e  s t u d e n t ' s  a w a r e n e s s  o f  
• • ' . "  . L  . 

. . . . . .  . .. economic effects of shoplifting upon the consumer and the met- . ". 

~!~ chant. 

/~i • . legal rights and responsibilities • of consumers, goverm~ent and 

i!~ business related to shoplifting. ~ • 

• .. individual and soc..etal values related.to shoplifting. . • 

~:~<~:~ : . i  ~ i . ' . . . . . .  " " : " V ~ .  : . . . .  .... : . . i . : . " :  . . . : • 
ii~/ In a study conducted b~ General Mills•in. 1976-77, the American Famil z. " "" ... ...: 

;, Re_~, 23 million families with children under twelve were examined. : Among .~ " 

!~ the children between ages ten and twelve who Were interviewed, 61%.knew of :- :-.... " 

other children who had taken something that didn't belong to them. " 

! i ~ This module provides a framework for teachers and students to explore " 

~ together the growing societal problem of stealing. ~ ~ : ~ 

i i i, i- II i i : 
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- ~  . . . .  MODULE GOAL 

- . : : i  THE STUDENT WILL ANALYZE THE SOCIAL,. LEGAl., AND 

. . . .  : ECONOMIC EFFECTS OF SHOP[.IFTINGi ' /  ' "L" 

~ i  ~ ; MODULE OBJECTIVES 
• . . . .  : - . ' j :  , , 

SOCTAL ASPECTS OF SHOPLIFTING 

I. Given related references, the student will define shoplifting, 
~ : discuss the types of people who shoplift, and llst reasons given 

i . i. for shoplifting. 
• 2. Using discussion questions provided in this module, the student 

' -  will analyze personal values and attitudes related to shoplifting. 
~! a discussion, the student will describe the effects 3. Following class 

7 ~  a shoplifting record can nave on an individual's future employment 
~,~ " and educational opportunities. 

.. . . , 

LEGAL ASPECTS OF SHOPLIFTING Z".II-."~-~'{. ! i / .  
~. Without the use of references, the student will define the legal 

terms related to shoplifting: larceny in a building, grand larceny, 
. . . -  simple larceny, larceny by trickery, felony, and misdemeanor. 
i~_ 5. Without the use of references, the student will describe the pr °- 
!~ L cedures for apprehension of a shoplifter. 

6i Given related references, the student will analyze the rights of 
both merchants and consumers related to shoplifting. 

7. Without the use of references, the student ~rlll compare the dlffer- 
.... _ ..~:~: .... ence in responsibility of the merchant with the responsibility of 

.... the consumer regarding shoplifting. 

ECONOMIC ASPECTS OF SHOPLIFTING "" 

8. Following a survey or interview with local merchants, the student 
.. will describe the problems caused by shoplifting in terms of cost 

to business and to the consumer. 

7 
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• . .  . . . . . .  . . . . .  . . . . . . . . . .  . . . .  , . .  . . . . .  

@ 

I I I P R E - - T E S T  

• ~ ~ :TRUE AND FALSE indicate your answer by using "T" or "F". 
." . . . . . , 

1. Shopli.~ting is not stealing. 

2. If your. friend gives you something which youknow has been stolen and it 
is found in your possession, you can be arrested and tried in court. 

:, •3. M o r e  girls are shoplifters than boys 

~. 

. _ _ w  

. 

P e o p l e  who shopl•ift, more often than not, can afford to buy the 

merchandise. 

Shoplifting, recorded as a "felony" at the police station•, • could 
limit your choice of employment or institution of higher learning. 

Sw-ltching pricetags on an item in the store is not a crime. 

T. 

. 

• 9 "  " 

: i0. •. 

: 12 ~. 

15. 

If Caught stealing an item over $i00, in Michigan, you could be 

placed in prison~for up to h years. 

___ Consumers pay more for merchandise because of losses due to store 

theftq. 

• Some individuals steal becauseof peer pressure. 
• ., . : . 

It is alright to take an inexpensive item in a store because the 

• . prices are higher then they should be. 

A store employee cannot make a citizen's arrest based on the Michigan 
law that larceny in a building is afelony. 

A shoplifter who is caught should know that prosecution is 

possible. 

People who are arrested for shoplifting are not tried in a court 

of law. 

Iffound guilty of a misdemeanor, the individual could be given 90 
days in the county Jail and $100 fine. 

M o s t  shcplifters are professionals. 
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• i~i ~ i~i ~ ~ L ~i" '~. ~i ~J ~ ~i ...... ~ 'i~~~ ~ !TI ~ "~i~ ~ ~ ~ 

SOCIAL ASPECTSOF SHOPLIFTING 

l 'o~E~. •ii .-: ...~ .~~ i •I~I ~: ~~ ~-~i ~-.i.. -i:!>" ~- ~, .. '. •-: ~! - -.-~:~ b 
..... i Givea relatedreferenCes,the student will define shoplifting' dis,: I" .: 
" cuss the types of people who shoplift, and list 'reasons given for shopllfting.l " 

I 

. : • • 

Shoplifting Is a polite word for stealing. It is defined as stealing 

ina store, shop,:.offlce,~wmrehouse, or other establishment of any . i:~ .. ..... 

mater~.al goods which have value, no matter how littlethe value. 

Stealing is the act of taking property Of another individual.wlthout 

the permlssion Of the owner " Stealing iS a criminal act, regardless of 

the value of the item stoler.. Changing price tags on merchandise in a 

store isstealing by trickery and is a crime punishable by law. 

Stealing takes place in libraries as well as stores. The 
/. 

~%chigan Library Association estimatesthat~ t0 3% of the books on open .:. -~ • " 
.- ' L 

: ' " : shelves are stolen every.year...Far more 0bvious.and inconvenient t0.1the • -.". 

" • h o n e s t  consumer a re  t he  t imes  when i n d i v i d u a l s  r i p  a r t i c l e s ,  c h a r t s a n d  . . . . .  

photographs out of books, magazines.and ~ncycl0pedias. This happens.even /i ..,'ii/: 

,though most libraries today have copy machines :that can duplicate for as 

• l i t t l e  as five cents a pug e • . ' " IL • • .... - " ~ " ....." 

. When shopo~ners speak of "shrinkage" they don' t mean something that happens 

: : " to your Jeans in the laundry. They mean '!shoplifting." When the •grocer i .. " '. 

ii " i: .. ' •talks about how many sh0Ppingcarts were il0st..last month, he really .means -.. i. '., ..... . .• i 

stolen. Merchants  used t o  be g e n t l e  w i t h  s h o p l i f t e r s ,  e s p e c i a l l y . t e e n - a g e  

. shoplifters. But at last count shrinkage and .loss were up to $5 billion 

a y e a r  n a t i o n a l l y ,  and merchan t s  a r e  s t a r t i n g  t o  g e t  t ough .  

O 
Q.m 
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"ii:!;".:'i!-~ii.-i'.~i::':~ii'~:/:' .:'.'.:.". Shopiifti~ " iS  < not an actlvlty o f  only.one:segment of s o c i e t y : . .  . . . . . .  ; , .  ~." " , " ,  ' " : . :  

L ."~- "...Teachers, business :executive~ and.their' affluent ~ives, doetors,.'lawyers,.i-' " -" :. :" 
- . .c,. .- - • 

teen'agers and litsle old;ladles -- all ~ypes and a~es have been caught 
. - . 

- ' - . . .  • . . , . ,  . ' - .- 

. . - shoplifting. 

Not only is shoplifting done by consumers, but many times the steal- 

~ .  .- - " I n g  o f  g o o d s  t h ' o m  the businesses is performed by the employees in that 

establishment. In an article in Newsweek, November 2h, 1975, a large 

department store revealed that it had fired h,O00 employees i n  that 

. year, or about 3 per cent of its total force, for stealing about $2.5 

million in merchandise. Store employees are more difficult to catch 

• • ' in the act of removing goods than are customers. Unlike shoplifting 

.-. • customers, the employees understand' the store routine, ~n.. ~. use it to 

:.....-,." " their advantage.' MsaLV merchants now go::~o great lengtb~..,nd great ex- 

::--".: .:":.~:::.pense.:to trap their •resident thieves[~!~.Securitybudget:" of $i millioz{. " ." 

i " - -  . ' . . . .  a r e :  n o t  u n k n o ~ n ~  f o r  a s i n g l e  s t . c r e .  : i / ; ~ . i > i ~ i i , - . i i  .. i " . . • 

~ ' : . :~:/ i-"-  <...:'i:iil . :.-"i : .i A":I n a t i o n w l d e .  s u r v e y  c 0 v e r i n g .  a b o u t o n e  ' S i x t h  o f  t h e  n a t i o n ' s  s e ]  e "  .. ' . .  . .  

i.i.. .- service department stores revealed that in 1972," .Ih8,525 persons were " .. 

. L , .  • • ~ .  ' ; a p p r e h e n d e d  . f o r  t h e  c r i m e  O f  s h o p l i f t i n g  . i n  J u s t  i , 1 8 8  s t o r e s .  O u t  o f  .i' .i i . . . -  . . .. 
. . . - = . .  ; , • . , . . '  . -  

. . .  • , 

. . 91,OO0 employees working in .thcs~ stores, 3,000 were arrested for inside 

' • " • ' theft. • , ' • ' . .  " . . -  
- . , .  : • • , , .  , . . 

' ' .  : "  " • ' - . . .  • i ~ , . . '  . . . .  / . : " " ' ' 

" " " " "" " "  " 1 D e c e m b e r l O ,  • " '.-: : ': .. " An article apPearing n the U. S."Nevs mnd".World Report, . • 
'. L . , . . . . ;  . . '. . . . -, 

• , , . . . , " 

' " 1973, titled "Holiday Shoplifting He~ds for a Record," describes a 

- . Retailing Institute survey of-l,18S large discount department stores in 

1972. The survey revealed that of the shoplifters. ~pprehended in1972, 

i 
53% were teen-Pgers o~id h7% were adults. 

the total while 58% vere female. 

i0 

Male sho~Lifters made up 42% of 

4 





x 

Dr. Joyce Brothers p~minent psychologist, reported in an article 

.: '~ny Girls Steal, Good HousekeepinE, July~ 197~that the greatest pro- 

• ' " portion of shoplifters are females. Most of this population are teens 

~ between the ages of i3-1~.years of age, with comfortable middle-class 

backgrounds. They often have enough money with them to buy%he articles 

they steal. She suggests that shoplifting might represent one symptom of 

adolescent turmoil as evidence of the degeneration of Western culture. 

Related Activities 

-- Administer pre-test for unit (page h). Discuss answers with class. 

~L •~ /~•: ~ •, 

-- Divide the class into small groups of 3-h students to discuss the 
.following issues related to shopli1~ing: 

~i. ~ Definition of ~shoplifting 
L2. Types of people who shoplift 
3. Reasons they think people shoplift 

Small group report back to total class for summary of diseusslons~ 
' (Possible answers to topics attached, page 8.) 

-- Show film or media kit. 

Film: Shoplifting: The Losing Game. Color, 13mlnutes. Univer- 
sal Education and Visual Arts, i00 Universal City Plaza, 
Universal City, Ca. 91608. $130.00. (F90) 

Media Kit: Shop!ifting. 2 filmstrips and cassettes. Prentice- 
Hall Media, 150 White Plains Rd., Tarrytovn, N. Y. 
10591. $53.00. (M254) 

Assig~n selected students the following supple~ental articles found 
in the Appendix: "Sandy Shoplifted Last Saturday," "Shoplifting," 
and "We All Get Caught with the Bill." 
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• . . . 

• . I S S U ~ ' S  RELATED TO S H O P L I F T I N G  

~.Define Sh.opliI~ing: : .... .~.".":. -.:: .... 

-- Taking something from a store without paying for it. 

The act of taking something of value without payment. 

Stealing from shops and stores by consummrssmd employees. 

~-- Taking, using, and returning an item without intent of paying 

for the item. ("borrowing" ~ definition of some students.} 

-- Taking something that doesn'tlegally or morallybelong to you ..... 
-- Removing an article from the store, house or other place that 

doesn't belong to you, with intentions of keeping it. 

-- Stealing another's property, i.e. store items. 

Removing or taking anything that does no~'belong to you. 

• • • • - • " "'••i • . " %  

IIL 

_T~pes of People: . .. . .. -. ~ . ~ 

- -  Anyone including all strata of life . 

-- Sneaky, very poor, very wealthy, mentally ill,"inseeure, disa~- • - . . . 

vantagedpeople 

-- Store employee that uses his charge and discount for other reople 

- -  Employees that take things 

-- Children, housewife, police, doctors, la~o'ers 
-- ALL 

-- Police Chiefs, five year 01ds, teauhcrz, factory workers ! . • .-/ ~: 

. ... . .... . Impossible to categorize. --all types included _ . ' • 

• -- Anyone who hasa desireand/or need f0rmaterial goods / ~ i. " " ' ...... :-~ 

Reasons ~ly People Shoplift:. • .... ii " " :.: i. 

- - ' C h a l l e n g e  o r  e x c i t e m e n t o f . i t  " ~ " / " .  " ,. 
• " " i . .L . . . .  

-- Fun of it . : i. ; ....... -:.". .... . • . • . - 

• ReveNge, need,.!ack of money to pay f0rit, dare . : : " . 

-- Per feels"the store owes it to:them ..~. " 

-- Bol d, peer pressure, need it or want it, dare, get back .at the ~ ' .- " .. 
• establishment . -- 

-- To get attention 

-- Instant gratification, challenge 
-- People do not think stealing is wrong (: 

-- Need, greed, get "even", for.thrills, peer pressure, kleptomaniac, 

:i . .:/~ won't hurt-store, nothing .will happen if caught-anyws~y...~- ~ ,ii~ I '"i),))/ :".i!i 

-- Need, challenge, mental illiness;unreasonable prices . " .i i ~ " .... • 

-- Aged (don't receive enol~h sccial security), inflation " ..... 

-- Addiction, hobby, thrills, threats, lack. cf money 
--.Keeping up with the Jones' " . 

They won't miss it attitude, club initiations 
-- It's not wrong, ignorance 

-- Convenience, frustration, need status, thrills, peer pressure 

boredom 

-- "we paid for it with our taxes" attitude 

12 
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!;iii SOCIAL ASPECTS OF SHOPLIF-TING (CONTINUED) 

i~i :-,i ~::i ~ 

. ... . . 

OBJECTIVE: 2.1• ; ~!i : 

Using discussion questions provided in this module, the student will 

analyze personal values and attitudes related to shoplifting. 

: Dr'. Joyce Brothers, psychologist, views shopliftingas more than a 

crime, it is a symptom. It could be a symptom ofthe struggle of young 

people to find a meaningful set of values to live by. It could be a 

symptom of the extent to which material goods are used as a success and 

love substitute. It coul~ be a symptom of the feelings of insecurity 

and lack of relatedness so many indivlduals have need for in present day 

society. 

. . . . . . . . . . . . . .  

C . , 

" Teenagers are sometimes pressured into shoplifting by friends Just 

. - to see if they Can get away with it. Yet most arrested Juveniles.claim 

• . - t h e y  w e r e n e v e r ,  t o l d  t h a t  s h o p l i f t i n g  i s  a c r i m e .  They  s a y  t h e y  d i c ~ ' t  

• . understandthe risks involved, the threat to their future. 
L " L  / 

" .~ In some cases, shoplifters "rip off the establishment" as a political 

act. Because of feelings of anger or d~strust for business and government, 

': 'the individuals feel that they have a right to take anything they can get. 

~S~ile defying the law, these individuals claim innocence of wrong doing 

• . . 

: . .... . with.a special kind of moral superiority. • ~ 
. ..= . . . 

• . . . - 

. . . .  :. . . . . . 

' " " • . Corm~on answers tO why people shoplift are: 

"I was bored." 

"I did it for a Joke." 

"I did it on a dare." 

"It was part of being accepted into a group." 

"I Just ~-anted it (item)." 

v 
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lO 

• , L - , 

• ~aeattltudes Ofstudents about Shopliftlng~are influenced by family, 
"• . . . • 

B 

" • p e e r  pres~'aze ~mdthe student's personal velue..system. ~ ' [ l e  th i s  module 
. .  " . .  -'.. . . "  . - - .  - • . . '  . . . . .  . : . . "  . 

.... " . does not.deal~rith the larger areas of vald~S clarification, the following 

.. open ended discussion questions willfocus on. personal attitudes related 

i to shoplifting. The llst was adapted from .materials developed by Hayden 

Green, an Illinois consumer education teacher. ~... 

L 

Related Actlvit~ 

N Conduct a•school-wide attitude sur~ey using the following Shop- 

lifting Attitude Survey. 

L• 'k "'• ..':,r•'• 

: .." ,. ~ ."." 

• -.,. 

B 

@ 
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. ; . . . . % (  

. • :. ; - ~  ~. - . . . / - . :  " --.-.~:-- .. . .  ' . ~ . ; .  ~ ; " S H O P L I F T I N G  A T T I T ~ D E  S U R V E Y  
. ; - ' , 

.. '!-:.;~!~-..-"i!ili.-i What d0you:think is the.difference between shopliftlng and stealing?, i '~, .ii i : 

i • . •. ...... . . . 2. ~ ..Is one more wrong than the other? ........ ~. -. - 

... ' ~ - 3.. Up to what amount would you shoplift? ~ i 

' " • ~. Would you take something wo':ch $i'. . ' • 

" - '. " ' i. " • "" ' ' 
A 

.:... : 5. Why do you have a limit? 
• . -.. • . " . . '. , . . . .  . . . .  

'~ :' '"- "..~: i - 6.- What wouldyour parents ~ response be to knowing you shoplift? ~ 

" . 7. • Do-you Lhink people take things because they nee~ them? 

" " - 8. Do you thlnk.people take things because they want them? ~. .. . 

' . . . .  - "  -~. " X~ " ~ - ~ . p e o p l e  " " ' " . . . .  " " " ...... ~...-.,:-~ .' ~:Do you th take things because stores make a lot of money anyway .•. .... , 

, .~ . .;. ~.... ~ • . ..~...' and this is Just a way of getting back? 
• . . - - . . . . • • . . 

~i ~- • - ~ :. . . ' . ~  

~m m 

i. '.::<":(:i:iii~ : . ~  •• ' ' /  ' i~J 1 0 . .  ' W h a t  d o  y o u  d o  o r  S a y  i f  a .  f r i e x ] ~  i s . . s h o p l i f t i n g ,  w h i l e  w i t h  y o u ?  . . . . .  
. . ( -  • . . . • . . . . . .  

. - .  . 

i....;/:.i'::.i.i. : '":. "II. 'Would you ever encourage a friend to Shoplift? . . ~ . " 

.... ' :- " 12. " Do you think people who are arrested for shoplfiting should have to go to 

" Jail? .. 
. .~..~ ~ i ' '. . . . ; . : . . . • ,. J • 

• ....~ ~."i- ,: ".~.- .~.-.- lB. ~ • ~a~ ~ ~ ~ .  " " .~ • .: '- "&t;'s a'~'r punishm;n ~~o~~opllfting ? ' " : '~ " " ' " " 
• . . . . •. . ' • .i " •. " • " . " h 

~, . lb. Do you think a shoplifting record should influence an employer in hiring 

• an individual? 

15. If a person is caught shoplifting from the place where he/she works, should 

the employer fire the person? 

• 1S 
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SOCIAl. ASPECTS OF SHOPLIFTING (CONTINUED) 

" M T-E oEcl . . . . .  B e  " • . 

• : ' ~ Followinga class :discussion, the student will describe the effects 
a shoplifting record could have on the individual's future employmen% and 
educational opportunities. 

. Too many shoplifters are unaware of the serious harm that a police 

record can do to their lives and futures, in Midland, Michigan in late 

1976, a young high schoolstudent(and eagle scout) committed suicide after 

being arrested for shoplifting because "hought the poli ~e record would 

prohibit him from entering a military academJ. (See p~ge 45: Detroit 

Free Press article, "Youth's Suicide Leads His Family to Help Others," 

b~areh 20, 1977.). In this case, because the theft was under $I00. the 

crime could havebeen reduced to a misdemeanor under Michigan law, and may 

n~t have been reported on the student's military academy application: 

. - .  " . . .  I t  i s  d i f f i c U _ i t  t o  b e l i e v e  t h a t  s t e a l i n g  a 20~ c a n d y  b a r  m i g h t  a l t e r  

' an.indlvidual's future plans, but in fact, it e~n, Retailers are 

. . .  P r o s e c u t i n g  more and more s h o p l i f t e r s .  Almos t  a l l .  o f  t h e  p e o p l e  who a r e  

Caught, many of ~hom are teenagers, have a permanent police record which 

may undermine many of their future plans. 

With a police recqrd~ it is difficult to go into any business or 

i •profession where a special license is required , such as law or real-estate. 

' i. " iAny Job that requires bonding, e~n that of a stockhoy, will probably be 

• . closed to the youth With a record. He/she may also be turned do'~m for 

city, colunty, state or federal Joos. Wq~en an employer inquires about an 

individual's record at the police department, the person is referred to as 

,! , 1, delanquent. Prospective employers seldom ws_nt to hire a delinquent, 

iS 
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Even if a business application does not ask whether an individual has 

a police record, covert.methods may •be•used to investigate•the police 

record of the individual being considered for.emploYment. On many amploy- 
,- . . 

ment applic~tions a direct i"~qulry is made as it0 the involvement of the 

individual in arrest or conviction. - 

-i 

• . . . 

• .. . . . - 

RELATm ACnvITIm: . . . .  ••••i •• •••• 

-- Have students discuss whether under Michigan law, a shoplifting arrest 

of under $I00 is considered s felony. (Related to Midland, Michigan 

.suicide. See article in Appendix.) 

-- Have students contact the local police office to find out the policy 

regarding giving Juvenile police records to prospective employers, 

educational institutions and credit sources. 

-- Have panel discuss the implications of a POlice record ~n student's ~ 

' future plans.. "' "' . . . . . . .  " " .... 

Panel participants could include: . ... . ... 

Representative of Michigan Employment Security Comm/ssion ' 'i":"", " 

A representative from the personnel office of a local business firm 

A public relations representative from aiocal college oruniversity 

A credit lending institution representative 
.< 

-- Give students examples of employment application blanks and college " .- 

.... applications and have the Students find wherethe application•askS about:" " '. 

arrest and prosecution. Discuss the probable resists of answering "yes" 

to the question "Have you ever been • arrested?" (SamPle application forms 

are included in the module for: employment (page 38) ~id ~ilitary Officer's 

Training School (page 39). 

17 
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• LEGAL ASPECTS OF SHOPLIFTING • • . . . 

' ::"'" ' ':i":'::: " i  - . . "  . - ' . :  : :  : '  ~ . . . . .  ' ..... : ; '  " : - ' -  . : : - :  ' :  

" ' i - .  ' ' • Without the use of references,-the.student will define the legal terms 
i ' i  " related to shoplifting: larceny Xn a building, grand larceny, slmplelarceny, 

:..- -.":~ " " : - larceny by trickery, ~ felony, and misdemeanor. : ' .:..::: ....-. ..~: . 
• . . . . - • .. .. 

f 

Definitions of terms related to shoplifting: . : .  : : : . .  

• LARCENY IN A BUILDING 

" Larceny in a building is stealing anything of value in a store, shop, 
office, varehouse, or other building. 

, . .~ . . .  

. .. . .. . 

"Larceny in a bui!dirg" is thebroad Category under the Michigan 
Penal Code, Section 360, which gives the merchant the right to 
make a "citizen's arrest" when shoplifting has occurred. If 
prosecuted under this penal code, the shoplifter would be facing 
a felony charge. The usual procedure is to reduce the charge to 
a misdemeanor if the goods taken are less than $100 in value. If 
the individual is a repeated offender, he/she can be prosecuted 
under.this broad category and face.felony charges. " :'7 ~' ' • ~ , 

" . : '  , , ' • 7  ,~ 

. • :" ,' . • ' . ' ' 7  
. ,  . .. , , . 

. • . . 

. • • . ~ • 

. . . 

.... • "i " • • . •. " 

Three Categories of larceny: 

" -i.: Grand !arcen~ Stealing 
..... .. This is a felony. 

,. . ,  : 

" -  ' FELONY DEFINITION FROM MICHIGIhN PENAL CODE : : : :  

• • • . ,  '• • . 

. '  . . ,%.., ,, 

" . :  . ~ . .  , . ,  . :  • . : . 

anything •which: exceeds $i00 in  value. :~:: : : : :, 
I I 

• • . • : 

Simple larceny or pettytheft - stealing anything which, is ' 

less . t h a n  $i00 in value. This is .a  misdemeanor. . . . . :  

Larceny by trickery - Stealing from the store by switching price 
tags to reduce the indicated price of the goods. This is a mis- 
demeanor, i f  i t e m  t a k e n  w a s  u n d e r  $ 1 0 0 . . .  I f  i t e m  i s  o v e r  $ 1 0 0 ,  

thepenalty is 5 years and $2500 fine. " 
• . ::. : 

The term "felony" shall be construed to mean an offense for which t1~ 
offender, on conviction, may be p~nished by death, or by imprisonment 
in the state prison. 

Y 
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FELONY PUNISHMenT (Gr~d Larceny, Larceny over $100, Larceny in a Building) 

According to Michigan law, an individual convicted of a larceny felony could 
; be subject to not more than five years of imprisonment and/or to a 

~ fine of not more than $2500 plus court/costs. Felony convictions are 
~ • recorded on the indlvidual's permanent police record. 

-.. . • 

If the individual is convicted of a felony, there are serious 
implications because of the gravity of the crime. Possible 
imprisonment and fines on the offender are only a part of the 
lasting effects of conviction for this crime. A conviction of 
a felony may have serious limitations on the individual's future, 
for it is permanently kept on the police record to be referred 
to by prospective employers, credit establishments, higher edu- 
cation institutions, or other positions where bonding or li- 
censing is required. An individual who is convicted of a felony 
cannot be a fireman, a legislator, a law enforcement official, 
or a lawyer -- to name a few of the restrictions. 

MISDk~EANOR ~ DEFINITION FROM MICHIGAN PENAL CODE 

When an act or o~ission, not a felony, i8 punishable according to 
law, by a fine, penalty or forfeiture, or imprisonment, in the dis- 
Cretion of the court, such act or omission 8hall be deemed a mi8- 

" d ~ t r ~ a n o P .  . 

When the performance of an~ act is prohibited by any statute with- 
out p~nalty being .Onposed, such act shall be deemed a misdemsanor. 

MISDKMF_ANOR PUNISH~4ENT (Larceny under $I00, simple Larceny, Petty Theft) 

According to Michigan law, an individual convicted of a misdemeanor 
could be Subject to not more than 90 days of imprisonment and/or to 
a fine of not more than $i00 plus court costs. 

The law statesthat any person who commits the offense of shop- 
lifting by stealing the property of another, if the property 
stolen is under the value of $i00, shall be guilty of a mlsde- 
meaner. Althous~h , the misdemeanor has less serious implications 
relative to the confinement and fines imposed, the fact of convic- 
tion still remains on the individual's police record. Thlsrecord 
is referred to in similar clrc~mstanees as mentioned under the 
felony charge. A criminal record can be a serious handicap in 
many situations -- ~hen an individual inter'mews for a Job, ap- 
plies for college entrance, seeks a loan, or whenever a routine 

check is made of the past. 
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Related. Activities ~ ~ ~ • ~ ~ - 
- . .  - .  . . ._ . - . .. 

---Use '!Definitions"(Appendix, pages-33-3h) for presentation on. the over . . . . . .  .~:~, 
-. head. projector or as a.transParencyfor, elass discussion onthe legal i. i.. .~ 
.:. .terms related to shoplifting... ' :.:. ...! .... ..- . . i! ., 

-- invite a~police detective, an attorney, or a lay Student into the class- :-: 
..'room to talk to the students regarding the legal implicatlons of shop- " i ..-;' '' 

- . . . • 

-- Have students write questions they have on the legal aspects, of shop- 
lifting, and submit to the guests before they arrive in tLa classroom. 

i ~i • .... ~ ~ ~ i~i>~i•/~ 
. . . . 

i 
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" :  . . 

• LEGAL ASPECTS OF SHOPLIFTING (CONTINUED) 

...... ¸ i -¸ : : 

I {Without the use of references, ~ the student wl~.i describe the Proced~es "'" " " ':: " 
|for apprehension of a shoplifter. - .~. •. • ..... .. 

The merchant may detain a person suspected of removing merchandise from 

a Store without permission or without exchange of legal tender (money or other 

payment). The merchant can make a "citizen's arrest" under Michigan Penal 

t 

code, Section 360, "Larceny in a Building." The merchant may detain the sus- 

" . pected Shoplifter for the purpose of interrogation, identification and the 

" -: recovery of the goods in question. .... - ' " " 

• At-this time, the incident is reported to the police department and a 

( 

" ~ uniformed police officer in a police car is called to the scene. If the inves- 

i " tigation and searchreveals that thesuspect has shoplifted, the police officer charges 
• . . '  

:".?' . " t h e  s h o p l i f t e r  w i th  " l a r c e n y i n  a b u i l d i n g . " ,  The"individ~u~l  i s  a d v i s e d  Of .... • 
.i/~ .... - . " - ?  i - . "  • ' " • " . .  • " 

' • " .  h i s / h e r  r i g h t s , a n d  i d e n t i f i c a t i o n  o f  t h e  s h o p l i f t e r  t s  e s t a b l i s h e d .  I t  i s  
- . ,  • " i  • " 

'}; ':' '- necessary to establish • identification and age of the Offender, because n otifi- " 

. "L cation Of parents is r-luired .for shoplifters 17 or under. 

. .  ,.-: , ; - . . - T h e  s h o p l i f t e r l s  s e a r c h e d : a t  tl~e s t o r e  by t he  p o l i c e  o f f i c e r ,  t h e n  a 

• . . . ,  . 

written report of the incident is prepared• The •suspect is handcuffed and . • 

' taken to the police station. Even though handcuffing may seem unnecessary, 

~Zhere have been •instancesof the accused-individualsharming themselves or: 

"; others or attempting to escape from the police car. 

• The report is rfficially presented to the officer in charge at the police 

station and the r:.~e is assigned to an investigator. The shoplifter is detained 

in the police Station until, a determination of the case is made. Even first offenders 

sometimes are kept at the police station overnight. 

21 

If the charge is larceny of 
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more than one hundred dollars, the prosecutor makes a Judgment regarding the 

severity of the charge and the amotnt of bond necessary for release. If the 

shoplifter is under 17 years of age, the case is referred to the Juvenile 

Division of the PoliceDepartment. The shoplifter under 17 years of age may 

be released to the custody of his parents, but prosecution may take place. 

WHO GETS FINED IN A JUVENILE SHOPLIFTING CASE? 

• 7 • 

According to Juvenile Court procedures, the court can render a decision 
from dismissing a petition to assigning the Juvenile as a wardof the 
state. However, there is no verbage in the procedures that addresses 
the point of fines, costs or restitution, and therefore, these items 
are not a part of the court disposition. 

In restitution cases, civil action can be taken by the plaintiff 
against the parents of Juveniles,but notagalnst the Juveniles themselves. 

Generally in a shoplifting case the property is seized and upo n com- 
pletion of court disposition, it is released back to Owner. In such 
cases there would not be restitution anyway, as the property would 
have been returned. 

Related Activities: 

k 

k 

k • • . 

-- Set up a role playing activity for the students fr'om the information ac- 

~ quired, simulate the detention of the shoplifter, the arrest, the trip 

to the police department, and the courtroom scene with the Judge. video 

tape the process for class viewing and evaluation. 

Invite an ingividual who has been involved in shoplifting to describe 

the process and the impact it had on hls/her llfe. (It is possible to 

i 

• find reformed criminals who have been arrested and convicted of shoplift- 

ing and who are willing to share the experience for the benefit of those 

who might believe there are no serious • consequences of shoplifting. ) 

• 18• • •• . . . . .  

2 c~ 
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LEGAL ASPECTS OF SHOPLIFTING .(CONTINUED) 

OBJECTIVE 6. "' - ~ . 

. . .  . . .  

" Given related references, the student will:analyze the rights of 
both merchantsand consumers related to shoplifting. • 

u" 

~iht~f the Merchant 

• A clear definition of the term " r i g h t s " i s  p a r ~ , ~ o t m t  i n  d i f f e r e n t i a t i n g  

the rights of the merchant from those of the consumer in the marketplace. As 

defined in Webster's dictionary "rights" related to the merchant, represent 

the interest or Ownership a person, group, or business has in property. 

Since the merchant is the rightful owner of the consumer goods being displa~ed 

or offered for sale, the merchant has the right to protect those goods from 

anyone who might steal goods without the rightful exchange of legal tender. 

Michigan Shoplifting Law representsthe merchants rights and has been • 

enforced Since 195B toprotect the .interests ofthe shcp o~nner. This is an-. !. , :".i L 

act to limit the recovery in certain civil actions where the defendant (shop ~ . . 

owner) or his agent has reasonable gr0unds to believe that the plaintiff / -~I 

(accused shoplifter)has stolen goods from the merchant. This act is in ac- 

cord with the Michigan Penal code, Section 360, which states that it is a . . i". -- ~. 

felony to co,nit the crime of larceny in a buildinglby stealing goods of any 

value. 

Code. 

The merchants rights, however, were not clearly defined in thePenal .. 

en though the merchant was reasonably •certain that the theft .had 

taken place, he was subject to excessive c{vil damage' suits if the alleged 

shoplifter was found not guilty for technical reasons. Therefore, many 

merchants were reluctant to detain or question a suspect, even thoL~h they 

were almost certain that he/she was shoplifting. It was in an attempt to 

u ii L .... 
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. i + : ::+~ ~+i:;~'~:'~+ ' L : . + + ' " :  .~'~ ~ +  ' ' " +  : ~ '  : .  ' ~ .  .: ~ ' .  ". ~ f  / ~ i  ' : " i: . -  : + : . : ' .  i L  • : L . ~  ' "~ " " . " : ~ ~ ~,+ / .  : . i  : . " " "  : 

" '~- . i :  ~. . -  .~ ++~'.. ',-.i ~ j . : / : L  ' : - .  +: L-:~"-  ~. - ~ ~  :.~.:~:~.: i :- i~/.  ' ~ i ; ~ .  . :  : :  L . ' :  " - : ~ . ~ " - L -  ' .  :.~ : - + .  i ' : -  . . + - L  'i~. . ':+ : - - :  . - . -  
"": . - :  " . - > .  " • ' " " ~ . " . . " . . .  " , ; ~ , '~-.  '+ : . . , .  ; . : - . ' , .  " :  . . . - .  :. " - " :  " ' - 2 0  ' . . . .  

' + ~ . 

" e  

correct this situation, Michigan's shoplifting law, Public Act 182 was .... 
., L " ". : + " - . : • L . . . .  " . :  +- .. ~- ' " 

" , " ~  . . ~  " i e n a c t e d i n  1 9 5 8 .  I n 1 9 7 8 " .  t w o  l e g i s l a t i v e  b i l l s  ( H . B . . # 4 1 5 5  a n d  # 4 i 5 6 ) a r e .  ! i ' ! . .  . . - . . .  i + -  
i I 

• [ i-/"/!: [ii :' in the"state.House of RePresentatives ; sponsor:ed:.by~ Representative Lucille--L ~:~ : .,... .... !-' .. i.:< 
• +: . . . : . . .  ~ +. + 

" . . . . . .  . i + ' • " + + ~- -~'~"-- " + . . . .  ~::[~%1i+i +:L+' : " : , .~ :/~"~.!'~:...II.L'..L . , " ::L.-S. i +-. M c C u i l 0 u ~ n .  T h e s e  b i l i s : a d d r e s s - . t h e m e r C h ~ n t ' :  -. .. , . .~- s~rights~:and. . . . . - .  up date the twenty.. • i:" :+ i: i .!: I 

y e a r . .  o l d  " S h o p l i f t i n g .  . = . L a w . ' ! .  . . ( S e e . .  ." '  a p p e n d i x , . . . . .  . .  . " p a g e s .  . . . . " ~ - - . )  " - i . . . . " .  . . "  "L."'.: '  i.i " :..':i.:. 

" .L. :"  - :' " " t ( H  " ' ' .. bill iB. # 5 8 3 " )  introduced by RePreSentative Dennis Hertel . . . .  " 
+ . - . .  : , + 

+ 

with strong support from Lucille McCullough is essen~ally similar to House 
: -~_+. ~ L + ~ . . .... . 

4 

. . ..+ . . • .++ . , . . . .  

i : .  . . . . .  . - .  :..::: " : : . : .  •.Bills #4155 and 4 . This bill' passed in the House of Representatives o n - .  " '  : - .... ' .  . . . . . .  " 

'~ - April 26, 1978 and is presently in the Senate Subcommittee on Judiciary. . . 

. :. L... . Rlchts of the Consumer ' ' ; " :;":i " " ' 
• . + . + . "  

" L ' 

• ! .. :i -. .The consumer on..the other hand., has the right to be in z business or. .. . " 
. . .+ 

+, + • , + + 

shop during working hours when open to the public. The consumer has what 

' might be termed rights . . "that which is due to anyone by Just claims, 

- .... legal guarantees" to be free to shoP in the business. . .• " 

~ i :+ : ' - . . . .  ,+ 
... ::.: :i+., '-".".. :! +-."...:"i.It is important.lto, note here that .if the.business is open to the public,,i ..... . • • . 

. . .  . + . • 
• + . .  

. ,  . . . . .  . ' , , .  : ' - : " . . .  • i ' " - : ' . - . . "  . " "  " " ' ,  - -  " ' . '. . " .. ". + '  " - ' + .  . + T ~ . - ' +  - : " ~ "  . i. ' . '  

::: ii."i": " ': :;" ?'.-. the merchant may not enforce a. restriction of "no teens" allowed.... If how-. • '. " ..= " i:::" 
:: :~:i',..i + - ' + -. ' + " + - . " ' .. 

>: .: -:' ever, there have been instances of misuse of merchandise, disturbing of. . .-. . : 

" + : " " "  " . " o t h e r  e u s t c . ~ e r s , " o r  s h o p l i f t i n g ,  t h e  Shop owner  h a s . t h e  r i g h t  t o  r e s t r i c t  ' i . . -  ". "i- i"" " " 

: .... :- ".:/ ~i~ % .thatspeclfic" individual from-the business."A blanket restriction is not : 
. . . / . . , + > ~. . , + , • 

i + . . J . . . . . . .  . " " . .  :~ ~ .~ . -  . -  ~ - . . .  . • . . , 

• + -" ~'' " -. legal. . ". " ' " .... • ..: " ~:,:" :-:" '"- '" i . 

When the consumer abuses the rights of the shop o~ner by stealing mer- 
• -. + . • - + +.+ . + + . . 

. ..+ . • 

-~ . .~ :.... chandise.,, that const~ner.g~ves up that right to.be welcome, and becomes sub- .. . 
H ~ H ~ 

- . + . . . : .  - . . . - . . +  i . . .  

'" ""'.':/'. ':"- ."Ject to legal action under, the: definition .of larceny in a. building. The " ~ ..,. ...... ..'-. 

consumer has  t h e  r i g h t  t o  cx-pect t h a t  h e / s h e  w i l l  no t  be  s u s p e c t e d  and~or 
u .  

searched for goods ~nless there is reasonable suspicion of stolen goods on 

t h e  p e r s o n .  

/ , + 

. ¢  + • ! 

f • ' .  - 
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• , . . ., 

• Relat e~ Activity: 
• . . . .  

~ Given one of the house bills, • the student will choose one of these 
, . . . 

,-."i.- . . • b i l l s  and c o m p o s e a  l e t t e r  o f  supl~o~ oi, d i s a p p r o v a l ,  t o  R e p r e s e n t a t i v e  
" . , ,  . . .  . . . . .  ' . ~ . .  

: ' ~ .... " McCullough or Hcrtel related to this proposed legislation. - (During 

- ' ~ . the fall of 1978 they will pressure for passage of these bills.) 

. . ,  . .~ .~ 

,J 

. . ~  • . • - • : • . 

. • 
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OBJECTIVE 7. 

Without the use Of references, the student will compare the difference 
in responsibility of the merchant with the responsibility of the consumer 
regarding shoplifting . . . .  " 

LEGAL ASPECTS OF SHOPLIFTING •(CONTINUED) . . • . . .  .---- 

• ~ . . . . -  i . : . . . . . : -~ : .  • . . ! /  . . . , - . . .  ..,.. 
- I ' ' ! 

• > 

Responsibility .... .- . - / " .. .//.-i~.i.- .i. ~ ~ : ..-~ 

Responsibility is defined as "a particular burden Of obligation upon one 

who is competent." Synonyms might include: accountability, aaswerability~ le- 

pendability or reliability. Both the consumer and the merchanthave responsi- 
L 

bilities in the marketplace. . .. . .... " 

Responsibility of the merchant 

The merchant .has the responsibility to offer the consumer a fair and 

equitable price for merchandise. This responsibility encompasses resPonsi- L". '. 

bility tO all the consumers served, both honest.and dishonest citizens. Re-. . ::.: . . 

tailers must therefore protect their property from possible theft in order ..... " 

to reduce shrinking inventories which result in increased costs toallcon,.. :i. 

sumers. - " " " 

Most businesses have an average profit margin of 1.3% on sales in f o o d . . " ,  i " i .  

markets, and 3% to 5%on general merchandise. To make up for the loss of 

one stolen package of gum in a food market, the~store must sell approximately : 

p~ks of g=,0rmustlnorease the priceof ~= to cover the 

Re@ponsibilit ~ of the consumer • 

Since the consumer is using his right to be in a business or shop during 

working hours, when open to the publlc, to look at, examine, touch, or tr$ on 

merchandise offered for sale, he/she is responsible for treating that property 

belonging to another, with respect. The consumer should not misuse, mishandle, 

2g 
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i•. abuse or steal goods which have not exchanged handsthrough proper financial 

~ transactions. 

• [.-~, ,: . ~ ' ' - , The responsibility of the consumer ~in the marketplace goes beyond his/ 
L . . . . . .  i . . 

" " " her own personal respect toward the merchandise. The consumer has the re- 

> ::~ ~• . ' ' sponsibility to inform the merchant of anyone, seen in the process of shop- 

lifting. 

k k  

• H 

Related Activity: 

-- Divide the class •into two sections -- 

Section i -- the merchants 

Section 2 -- the consumers 

Have students make a list of 

• a. their responsibilities in the role they represent 

• b. hinderances to following through with these responsibilities 

• Report to the class in brainstorming session. 

• • • • •  

27 
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..- . . . . .  'ECONOMICASPECTS OF SHOPLIFTING 

" " . I - / I " : C  : : : . . : "  : " " . . . . .  " : . " • 0BJECTIVE.. ~ . • 8 . .  : . . . :  .. ii."..-.. ~.~:.. - • ~ , . . . ,  

" Following a survey or interview with local merchants, the student will describe 
the problems caused by shoplifting in terms of cost tobusiness and to the consumer.. 

 211 1 
I 

i, 
.j 

:! 

-. t . ,j 

. • . • . 

Statistics show that retail invent0rylosses from sNoplifting approach- 

almost 2 percent nationally, In terms of individual businesses, every re- 

tailer who does $I00,000 worth of business, is losing $2,000 to this illegal 

• " Losses due to shoplifting come out of the shopowner's net profits~ ~- 

$i00 theft loss that is prevented means a $i00 increase in net profit. In a 

business that earns a net profit of 2 percent, the prevention of a $I00 theft 

10ss is equivalent to increasing sales volume by $5,000 and is less costly in 

• L. ~ • 

time effort and money. ~ .. .:~ ., . . . . . . .  , 

Security studies of retail stores .across the country indicated that. in : ~i i.:../ : 

1969, an estimated 3,8 million shoplifters were apprehendedi~ the United States , 
. .-: . . • . . ~ ? .i ~ ~; ." /i ~ '~ ~i,., 

, one shoplifter was arrested every 19 seconds. But more important than ........ -- the . . : . ~ . ~  ' ~ , ~ .  ~ • • !.  

• . ~ ~ ~ - • . . . i  . / . . 

shoplifters who were apprehended are those, who were not. The most optimistic ~ ~ '~ 

studies of retail effectiveness in spotting shoplifters indicate that stores .... 

with good security programs apprehend no more than one out of e v e r y  35 shop- 

l i f t e r s .  " " • . . . . . .  . . .:  . : - . " . . . . ~ '  i-.. ~ : .  . ~ . !  

• ' ~ " . . . .  ' ~ i : • " i .  ' -  . /  : : 

~ Shoplifting increases Costs and inconveniences for all non-shoplifting I ~ .  

consumers who thus subsidize shoplifters. The STEM program in Philadelphia 

uses the slogan: "'Shoplifters Ta~e Everybody's Money." This message is aimed 

at? the general public, particularly the honest shopper w h o  might assist in 

helping to reduce shoplifting losses. 

28 
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: " . .. . -... -... ... ,. . . .~ • • .. . "': 

. ..•. • •..• • :.. 
..• . • . . 

" ' " Small businessmen grossing under $i milllon-a year, suffer the . . " 

. " ' ..:L'.~I.".... . : . . . . . , ... , .,.. . ... .~- . :. . :. . .. .= . . L.. .. • 
'": ::""~ highest percentage of all shopllftlng and retal~:crimes (E8%)despite the,~!; .".: i:: ' .:. .;-:: 

" " ...... ' : " ' " 30% of the nation.' " i:. .- • "'- fact. that they account"f0r 'only .... ' " " ..... """ 's ;total business re- : i!' ! 

.... eelpts. " The impact• of this crime on ~mall businessmen is 3.2 times that . " .. 
- .. • • ~ :.. • . . . .- . . . .  .. . . • • 'i...--i ... ....~•~ 

of firms with annual receipts over $5 million, reports the U. S. Department ' " . '" 

of Comm-=rce. According to the Small Business Adminlstration, shoplifting 
- . .' ": , 

. . , -. .'. 

..... is one of the prime reasons why small businesses are forced to close their . ..• . ~:. 

doors. They are least able to absorb the losses, and.' are unable to afford 

the •overhead required for extensive protective measures. According to th e 

U. S. Department of Commerce, theft has reached Suck proportions that it 
," . . • . .. .'. .." . - . "~!." • : 

• has been recognized as a contributing factor in some branch closings as 

z 
...~. 

•.> 

• • well as corporate bankruptcies. 

" • . . ' Over a thousand shoppers in a shopping center In Omaha, Nebraska were . . .  

, ,. , , . . . . , .., . 

. . . . . . . 

" ..... . ..asked: "Does • shoplifting result in any.cost and/or inconvenience to you as.a: - , • 

':.-,' ,,--...,,.: .:""i customer";"" . ~''. " " .""~ -. ~:- ". • ."; ,;" " "".: . ..i! . :.: : :i":" %/ " . . . .  " ' ~ :' "' ' .... 
# 

• . • , ., - . . . -  . 

. .. • . .. • . • 

" ,i '.-"i :"-;i ':....:Of, the.. 1126 shoppers who., answered......, the. . ..questi°n'- .91.4% said yes.. Those. .:. ;. ." .;.. .."- • :; 
, . , . .' . ... . . . . .  :.' . • ., 

" . :":.who said ~res listed a cost or inconvenience as follows: 9.12% -' higher " . " ': 
• . • .. 

. . . , . 

. ;. "•prices, 10.2% -- Cost Of security, 9.6% ,- unpieasant, store atmosphere, 5.3% : " 

• / . .  . . '~ ..;,.../ • . •., • " - i • . •.... . .. • • . 

' . : ,-inconvenience of. antl-shopllfting measure, 1.9% -- merchandise locked up, 

l " " - 0.9% less selection of merchandise, 0.3% -- questioning of innocent people. 
• . .. 

. ': . . • . . , f 

. It .is important to note that even though a high percentage of respondents are 

" ./ i: • • ~ . . - • .. 

• ~ .  aware that shoplifting costs • the consumer money in the form of higher prices, - 
. ": :. - - . . . ." . 

. very few of them were aware •that they "pay" for shoplifting in other impor- 

ta~t ways. 

." 
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• ~: • The University of Kansas and Middle Tennessee State University investi- 
. :. .- . ... . .. 

• 'i;:~:, ::.~. gators conducted a series of experiments in a large department store placing 

"' i • " '. " " 

• " ~ .-,.s".. :.-: ;shoplifting awareness: signs in: departments whoa shoplifting was a serious 
• ~'. ..- • . 

• probiem. The signs read: "Shoppers and Shoplifters.: The items you see marked 
~ "  . , • . . . . . .  .. • 

• . . . .  . 

: with a red starare items that shoplifters frequently take." Results: When r .. . 

. merchandise was public]~ identified as frequently taken, shoplifting was 

virtually eliminated. One explanation for the effectiveness of the signs and 

red stars is that this identification indicated the merchandise was under 

close surveillance. 

Incidents of false arrest can be costly to the retailer. In a southern 

city, a store manager discovered too late that the arrest of a customer for 

the theft of a 97¢'hat was not legally valid. This mistake cost his company 

$100,000. The lawsuit made headlines in trade papers from coast to coast. 

A sound knowledge of security techniques and regulation helps to prevent such 

costly and embarrassing errors.' 

Another incident involved a woman who, while attempting to exchange a 

compact, was arrested • for'shoplifting. When the store realized it had made 

a mistake, it offered her any merchandise she wanted as a gift if she would 

not sue for false arrest. • She selected a grand piano. 

Related Activities: 

-- Have students design a survey and contact 5 local merchants regarding 

problems and costs of shoplifting. Possible questions could include: 

1. In what ways does shoplifting increase the cost of goods and 
services to the consumer? 

2. ~Caat security measures are used in local stores? 

3. To what extent is shop].fiting a major problem in your area? 

-- Give Post Test (page 27-28). 

30 
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. . . . . . . .  POST TEST : 
• . . . - .  . , . . " . . 

• . .  ' " : . ' i  ' ~ . . . - .  

": 1. :Joaz shoplifted a $15 pair of blue Jeans; iShe has commlttedwhat type 
• . of offense? 

. 

• .i. " "i ̧ :. 
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T y p e  of offense . . . . . .  -i I : " : : : "  : '  

• . - , ' 

' Peralty ~ 
• ~ • . .. , -*... . 

After trying on a $125 leather coatat a local department store, John 
d e c i d e d  t o  s t e a l  t h e  c o a t .  As he l e f t  t h e  s t o r e  h e  v a s  a p p r o a c h e d  b y  
the security guard. What type of offense has John committed?. • 

Type of offense 
J 

,. .. . 

Penalty 

. List four ways that • shoplifting increases the cost of goods and services . i  

to the consumer. " . ~  • 

2. 

o 

. 

Define the term shoplifting in your ovn words. 

Definition: 

Example 1 

Example 2 

5. Define "profit margin" 

The average profit margin for a foodstore is 

The average profit margin for a general store is 

Give two examples;- ..... " " : 

• ' : . . i  ' "~: . ' .  " i '  

" , . . "  -, . : . -  ' ; . ,  " .  

1 

, .  • . . . 

• . • . . 

I 

3 ~ .A. 

- .r 

/ 
o 
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f .  

° 

, / I "  

. /  

. • , :  

. . . . .  

/ 

. , . . .  , . .  - ~  . . . . . . - .  . .  - • . 

6. Describe the procedure/used by a law enforcement official when arrested 

.>~:-~:"~...-..:-&: '-":a-sh°Pl'~er',_ ,.. ~ --..- . •.":•~'•.:::~:-:~-.-.":/.~.~.::i::~,:,:~~:. :;•>!:'I~I/.;.•-< •i~:":: 

- .  . . <  . . . . . . . .  . 

7. Define the following: 

. . .  , : . ~  , . • S ~ m p l e  l a r c e n ~  
. .  . . . . .  . . .  . 

" Larceny in a building 

Grand larceny 

Ii! 
>if> i 

i  i!iii !iIill 
I - 

..... "" " "i! I 

" Larceny by trickery 

8. What is the maximumPenalty in Michigan for shoplifting, if convicted on a: 

a. Misdemeanor: Confinement Fine 

b. Felony: Confinement Fine 

9. Describethe rights and responsibilities of the merchant and consumer 
, in the marketplace. . :  • 

- . - : . . • 

' . . . . .  " ~:i ~ i% i' Merchant . . . .  . :  . . .  Consumer. . , .  , - • 

i . ' " : i :  " - ' " i " " 

h ~ 
n n 

4 " [ 

iO. List five reasons people give for shoplifting- 

.. • i'...'. 

ii. List two w a ~ s  prosecution for shoplifting can effect an individual's future ~. 

/ 
t 
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. . . .  SUPPLEMENTA!__ 'RESOURCES 

• . . • . : ~ .  C "  ' . : ,  " " " • . :  " " : " " 

• " ~ .  Cinematic Concepts Corporation, 1817 Union Street, San Francisco, 
• . , '. ! Ca. P4123. $260. Grade level: Sr. High and Adult. Color, 25 minutes. 

. . . . . .  11972. (F55) 

Sho 
BOX 1113, 
Address. 
to Adult. 

Ki. lt's a Steal. Betty Crocker Teaching Aids, 9200 Film Center, 
Minneapolis, Mn. 55440. $125 or free loan from the Betty Crocker 
Up to 100 booklets free from the same source. Grade level: Jr. High 

Color, 15 minutes. (F52) 

Shoplifting: The Lasing Game. UniversalEducation and Visual Arts, Cemwell 
and C~swell Distributors, 3571 Newgate Road, Troy, Mi. 48084. $160. 
Grade level: Junior and Senior High. Color, 20 minutes. 1976. (F90) 

MULTI MEDIA KITS: 

Shoplifting. 2 filmstrips and cassettes, program guide. Prentice-H ~all Media, 
Inc., 510 White Plains Road, Tarryto~1, N. Y. 10591. $~3. 1976. Grade level: 
Jr. and Sr. High. (M254) 

. "'/. 

ARTICLES AND PUBLICATIONS: 

"Attention allTeenagers: Shoplifting is a'Crime." " Michigan Retailers Ass0e~ , , 
Lansing, Michigan. 1974. . 

!'Breaking a Friendship or Breaking a Law -- Which Would You Choose?" September 
: . .  1 9 7 8 ,  p p .  2 2 - 2 h .  

• , , . • 

• ' Brothers, Joyee, "}~%y Girls Steal," Good Housekeeping, July, 1974, pP. 66'69. 

' Brown, Susan, "Youth's Suicide Leads His Family to Help Others," Detroit Free 
i : Pres_____~s, March 20 , 1977. 

"BUSTED" (Six Teen-Agers Tell How Shoplifting Changed Their Lives), Retail 
• Merchants Association, 150 Michigan Avenue, Detroit, Michigan 48226. 

~!Do You Know What Shoplifting Is?" Retail Merchants .Association, 150 
Michigan Avenue, Detroit, Michigan 48226. 

Ei-Dirghaml, Amin, "Shoplifting Among Students," Journal of Retailing, Vol. 50, 
#3, Fall, 1974, pp. 33-42. 

Green, Hayden D., "Consumer Education Mini Unit," Illinois Consumer Education 
Association, October, 1975. 

"Holiday Shoplifting Heads for a Record," U. S. News and World Report._, Dec. i0, 

1973, P. hT. 
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" . . - . ' " , .  . . ~ . 

Housel, Thomas J., "Finding Allies in the FightAgainst Shoplifting," Nation's 
Business, ~Sept. 1977, PP. 64-66. " • " • i ' : .  : i . , : / :  " " " .~ .~ . ~ 

- : . . . " 

."Nobody Told the Johnson's.Daughter the Facts of Life," General Mills conSumerl i '" 
Center. Companion Booklet to the film above, '[Shopliftlng: It's a Steal." " 

• • . .. . 

"On:Crime and Criminals," Family Weekly, Nov. 13, 1977, P. 31. " " 

"PhiladelPhia's Way of Stopping the Shoplifter," Business Week, May 6, 
1972. 

. . . • . . . . ' . . . .  . . . .  , . . " 

Prestwich, Leonard, "Consumer Attitudes Toward Shoplifting," paper presented 
at the National Retail Merchants Association Convention on January i0, 1977. 

"Raising Children in a Changing Society," The General Mills American 
FamilM Report, 1976-77, General Mills Inc., 9200 Wayzata Boulevard, 
Minneapolis, Minnesota. 

"Retailing: The Thieves Within," Newsweek, November 24, 1975. 

"Sandy Shoplifted Last Saturday," Co-Ed, Dec. 1977, pp. 52-53. 

"Space-Age Devices to Outwit Thieves," U. S. News and World Report, July 2, 1973. 

"Shoplifting," Ctu~rent Consumer, December, 1976, pp. 25-27. :. 

Shoplifting: A Study Guide," New Jersey Retail Merchants Association, P.. 0., 
Box 22,926 W. State Street, Trenton, N. J. 08601. ... "" 

Stark, AI,I "OneOut of. Every Dozen of Us .is a Potential Shoplifter," The Sunda~ .. 
/ • 

~-Ka_~, Detroit, December 12,~1976, pp. 12-19." - ~ .:.. ..... 

State of Michigan, "Shoplifting Law," Act no. 182, Public Acts of 1958. " ' 
:. [ 

~"Teenagers Beware! Shoplifting is Stealing," National Retail Merchants Associa- 
tion, i00 West 31st Street, Ne~" York, N.~ Y. i0001, 1968. . " ' 

Turner, Josephine, Potter, Helen, "Teenage Shoplifting," Journal of Home 
Economics, May, 1976, pP. 24-26 . . . . . .  

• - . ' . .' 

. • . .-. " . .  

. "We All Get. Caught with theBili,"Ever~body's"Mone~i Summer 1976, PP; 8i9" :i ' :i.. 
. . . . . . .  . ' • .. 

: • . . .. ".-~ ,. 
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o-  "•. 

' . . • . . • . . . . . ' .  , . ' : " . ,  

rri!i!!!i!ir ! .... .... ¸ ' 

. . . . 

- : ;  ~ '  ' 16 mm, color, .13 minutes. Universal Education and Visual Arts, i00 : : .  . : : ~ " i - . " : . . : . . : . - " : : ' . "  

Universal City Plaza, Universal City, Ca. 91608. $130'.00. (FfO). 

" ~ .i/:_":.. " .i'i..~i.i:-:i ,.. .~: 
-...- G r a d e  level: ,Tr.  ~ S~-, H i ~ ,  - . -  i -~ -~ .  ... i.. ~? 

This film portrays teenagers in a large department store considering . :.."/.. 

the act of stealing merchandise. The teenagers deal w!~h peer pressure '-.-. 

. related to shoplifting, There are no adults involve d in the film except :..- .: :. i . ... :i .,~ 
.- the policeman in the store. Actual laws and punishment related to shop-. .., .. : :.. 

lifting are flashed on the film. -~ 

" - As the teenager thinks about the right and wrong of shoplifting, .... 

. scenes of being arrested, handcuffed and Jailed flash thr~ ough her mind. . . 
She begins to realize the consequences of stealing as it is enforced by _ '~ 

ledge... . of what will happen to her is she does. - i . i 

Although the film deals with the moral aspects of shoplifting, the 
main focus of the film is on the res~lts of the action. ' , ' .- 

. . . . . / ' . ., , , ''. 

Shopiiftin~: It's a Steal ....... , ...... " • . - 

" .-.. 16 mm,. color., 15 minutes. Betty ,Crocker Teachi:~Aids, 9200 Film .Center, :ii-.... : .i-..' !".: 

' . Box ii13, Minneapolis., ~tinn. 55hh0. $125.00 or on fre~ loan from the . • " .: ..... ~":.:.. • 

above address. Up to i00 booklets free from Betty Cr~ker Teaching Aids. • ... .~..- 

• !: i--. Grade level: Jr. High to Adult.. (F52) • : :•.~i~ • • • • ..... : ,i~,~/.~.~::I" • : ~.: ~!~i:i.~i I>I!I:I 

~ ",:""Hard facts about teenage-shoplifting are hlghilghted in thlsfilm "~ " " . "":i . 
its..soclal cost, penalties and prevention. The.analogy of shoplifting to • ,. • . .. ,-: 

stealing is Clearly identified. ' .. : ... • 

A teenager is shown stealing a pair of pants. She. is approached as " 

she is leaving the store, her parents are called, and s~e is taken into • 
the detention • room in the department store. The teenager is handcuffed " .... 

and taken to the police station. ~ " " ~ "' " " 

.... " " .: "~ individuals of all ages are shoplifters. Older people have been in- ~ .. / : "  .~' 

volved in this illegal activity, younger children have been caught in the , ' ~ ~ 

act, but 65-70% of the shoplifters who are identified axe teenagers.. .- 

Emphasis is placed on the cost of the act of. shopllftlng to the mer- 

chant. This additional cost to the merchant is reflected in increased 

cost of goods and services to the consumer. 
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• FILM REVIEW (CONTINUED) 
• .~ .. .  " ...- ;: ~..,~...~::)i: " . ' . i- 

" ib mm, color, 25 minutes. Cinematic concepts Corp., 1817 Union Street, San 
Francisco, Ca. 9~123. $260.00. (F55) Grade level: Sr. High and Adult. 

• - A store detective, a police woman, and security personnel are interviewed . 
• on the ~ubJect of shoplifting. From the interview scene, the cameras alternate . 

• .. ~ ~ ~o the actual shoplifting taking place at a store. Several tl-pes of detectla~g 

.-. ' ~evices are portrayed and explained. . .  

Methods of increasing security include: 

A TV monitoring device which is used to constantly monitor suspicious 
potential shoplifters. These devices can actus~ly video-tape the 

• shoplifting act for future reference. 

U A magnetic device which is attached to the garmet or other articles 
in the store sets off an alarm when the shoplifter leaves the store 

with merchandise. 

-- Two-way mirrors which are used in dressing rooms. ~ These are con- 
stantly monitored by security officials to see the customer, but 
the customer sees his/her own reflection in the mirror• 

• " --Convex mirrors which are placed strategically in stores for clerks 

: ; t o  help monltorshopllftlng. 

More shoplifters are being caught today than ever before because of these 
devices and shoplifters are being prosecuted when caught. The film depicts the 
procedure for arrest of a shoplifter -- handcuffs and all. 

• • MEDIA KIT REVIEW 

Shoplifting 
Color filmstrips and cassettes, 25 minutes for two parts. Norm C~oldstein, 
The Associated Press and Prentice-Hall Media, 150 White Plains Road, Ta~ry- 
town, N. Y. 10591. $53.00. (M254) Grade level: Jr. and Sr. High. 

This media presentation is a two-part sound filmstrip program representing 
both theshoplifter's and the retailer's points of view. It examines the costs 

of shoplifting in both money and morality. 

.Part one presents interviews with several representatives or retailers 
thro'~gh the country examining shoplifting as a national problem of very costly 
proportions in terms of dollar losses. 

Part two presents three shoplifters explaining their rationale for taking 
things from stores. Penalities for shoplifting are documented and some rathey 
unique punishments imposed on young shoplifters are detailed. The filmstrip 
presentation ends on a very penetrating question. "What is the best way to 
deter the crime of shoplifting in the first place?" 

3G 



6 L 



33 

".. - . .  

. . • .. 

APPENDIX 

i ! i i iiiii iil 
k . 

• ~ .... T • • • i i ! ~i~ ~ i ~ 

~ i ~ 

I~IT~ ~ii~i ii~!~i! i ~ 

~ ~!i ,,!i !i~ ~ii!ii!!ii - 

~ •!~i i!ii~i~ ~ ~ 
~, i i ~ i~i 

5 I 



0 



" ' 5 =  ~ 

N ,  

- • • . . 

- " C 

=LARCENY IN A BUILDING is STEALING ANYTHI-NG OF VALUEIN 

A STORE.~ SHOPs OFFICE~ WAREHOUSE., OR OTHER BUILDING, 

. . . .  , .  . . . 

. . . . ,  . 

i . . ,  - 

:-GRA,~D LARCENY IS STEALING ANYTHING-WHICH EXCEEDS $ 1 0 0 -  . " 

. , , .  ' .  

- " IN VALUE ANYPLACE - -  IN-A BtI!LDXNG: CARs PARK|NG LOT~ . . . .  

WAREHOUSEs ETC, 

• . "  . . .  

- . - . . :  . 

:" / - -"  .WHICH IS UNDER $i00. IN VALUE., MOST SHOPLIFTING 

. . . . .  OFFENSES FIT .INTO THIS CATEGORY-, THIS IS A MISDE- 
L, ' " . .  . . . .  , .  _ . : -  " • 

" : IiI:;!,LARCENY BY TRICKERY Is STEALII~G FROM THE STORE BY 
• . . ' . .  

. "" SWITCHING PRICETAGS TO REDUCE THE INDICATED PRICE 

SIP@LE LARCENY OR PETTY THEFT IS STEALING ANYTHING 

_ • , . . 

. : " • " L . . - /  . i : • •  ".. '• •:" 

OF THE GOODSs OR OTHER MEANS WHICH DEPRIVE THE 

" "  . . . ,  MERCHANTOF THE •PURCHASE PRICE OF THE GOODS, 

30 
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" ' • '  . ' . " Z - L  ~ " • '  : " " 

. . . .  

FEL0~Y DEFIN!TION FROM MICHIGAN PENAL CODE 
THE TERM "FELONY" SHALL BE CONSTRL;ED TO MEAN AN OFFENSE 

FOR WHICH THE .OFFENDER, ON CONVICIION, MAY BE PUNISHED 

BY DEATH, OR BY IMPRISONMENT IN THE STATE PRISON, 
. f l . .  

FELONY PUNISHMENT (GRAND LARCENY, LARCENy OVER $100, 
LARCENY IN ABUILDING; 

ACCORDING TO MICHIGAN LAW, AN INDIVIDUAL CONVICTED OF A 

FELONY COULD BE SUBJECT TO NOT MORE THAN FIVE YEARS OF 

IMPKISONMENT.AND/OR TO A FINE OF NOT MORE THAN $2500 PLUS 

COURT COSTS, FELONY CONVICTIONS ARE RECORDED ON THE IN- 

DIVIDUAL'S PERMAKZNT POLICE RECORD, 

MISDEMEANOR DEFINITION FROM MICHIGAN PENAL CODE 

WHEN AN ACT OR OMISSION, NOT A FELONY, IS PUNISHABLE 

ACCORDING TO LAW, BY A FINE, PENALTY OR FORFEITURE, OR 

IMPRISONMENT, IN THE DISCRETION OF THE COURT, SUCH ACT OR 

OMISSION SHALL BE DEEMED A MISDEMEANOR, 

WHENTHE.PERFORMANCE OF ANY ACT IS PROHIBITED BY ANY 

STATUTE WITHOUT PENALTY BEING IMPOSED, SUCH ACT SHALL BE 

DEEMED A MISDEMEANOR, 

MISDEMEANOR PUNISHMENT (LARCENY UNDER $i00, SIMPLE LARCENY, 
PETTY THEFT) 

ACCORDING TO MICHIGAN LAW, AN INDIVIDUAL CONVICTED OF A 

MISDEMEANOR COULD BE SUBJECT TO NOT MORE THAN 90 DAYS OF 

IMPRISONMENT AND/OR TO A FINE OF NOT MORE THAN $i00 PLUS 

COURT COSTS, 

8D 
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" • - . . . i . . : . . . . . .  :...:/ . .. i .";i. '. " ;;.,. ANSWER KEY", . ;-: .  

[ :.. -: : P ~ T : ' :  .: . ';-~; :. .:..~.:.i ;..~. "ii:".:. ~.:i.i~;. ii:,: ....~i i.:: :.:. 
i. F;. 2. T; 3, T; 4. T; 5 T; 6.. F;: 7. T; •8. T; 

: "  ' .  ." L{ . ;  F; .". 12.  T;I ' 1 3 . . F ;  • l~,. T ;  1 5 . : F .  . ;~ : "  . " / : .  

POST-TEST: 

i. Type Of offense 
. .  Penalty 

• 2. Type of offense 

4. 

Misdemeanor : " . . . . .  . .  . . . .  

90 days - $i00 fine 

Felony 

9. T; 

Penalty • - h years - $2500 fine ; /  

Inventory shrinkage replacement- increased cost of goods 
Increased security personnel 
Increased security devices • . . ,  
Increase in sales personnel 

Shoplifting is stealing anything of any value. 
Example -Taking.food from a market 
Example - Stealing blue Jeans from a clothing store 

" 5, . Profit margin is the amount of•profit 

36 
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• ;: ,•i• / • !  ••~i••i~. • 

1 0 .  " 

• • : . , ~ ;,.. .'- . . ~ . .  

:• • ; •  • i • i • 

6. 

8. 

in a business that is left after " ' '~ ~ 
• . . . ~  - 

all overhead is.paid. .......... 

Food store - i]3% ~ i I.~ ' """. " '.i. '~- 
General.store - 3 --5~ • " " .... .... " .... • 

Procedure for shoplifter apprehension:] .~i~i~!i : 

a, Shop owner detains the shoPlifterin the Store. 
b.. Shop owner notifies the police. 
c. Policeman arrests the shoplifter. • ::~ 
d. Shoplifter is charged at the police station.- 

e. Shopli~er . . . . . .  is prosecuted. • •• ;• •••~•i •;•~ i i••i•~ • ~ i•i:~ • 

Define • Simplelarceny.- stealing anything under $i00 
• '. : grand .'•larceny, ••stealing. anyth"ng:ov~r $i00 • •• : •i /•ii••/.•i[ • ~•••,••: 
" " i .larceny. in a building '-Stealing anythingin a building :~ !i . il/i""ilJ!:ii"i<.:/i!. I/~:L/. 
• • •larceny .by trickery - changing price tag ..... . 

Misdemeanor - crime.punishable by up to 90daysand/or $i00 fine " " --.~/i '- .. 
Felony - crime punishable by up to h years and/or $2500 

40 
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~ ~ 9' The consumer has the right to be in the business establishment when it's 
• open, and the merchant has the right to protect business property. 

:.: ..'.'.": . : , ' ... . - : " .. 

.... - : :: Theiconsu~ner has the responsibility to re~pect the merchandise and the 
i .: .-:::. merchant has the responsibility to offer a fair market value on'the 
... . . • • 

• " merchandise. 
• . .  

" r " " 10  " 5 " r e a s o n s  : . . . .  

ae 

b. 
Ce 

d. 
e. 

I was bored. 
I did it for a Joke. 
I did it on a dare. 
It vas part of being accepted into the group. 
I didn't know it was wrong. 

ii. A record can limit future employment and higher education possibilities. 

:'.. ": . 
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• ; . : " :  : ~  -"~.~;-: ' .  " . . . , . . . ,  , , . - . 

• . . A I P P L I C A T I G I t .  F O R  H A V A L  O F F I C E R .  . . . . . .  , ,  
C A N D I D A T E  T R A I N I N G  " " . . . . . . . . . . . . . . . . . . . . . . . . . . .  3 9  ' " 

" • e & V P E R $  l i l 0 1 5  ( 6 - 6 6 )  ( F o r m e r l y  H k V P E R S  g 1 2 )  

O t  0 0 -  gO I - t l O g O  
P l e a s e  p r i n t  o ¢  t y p e  n n x o e r m .  A l l  q u e ~ l i o n s  m u = t  b e  a n s w e r e d .  , 
g r i t ( .  " ' n o n e "  o r  p l , l ~ ' r  n n  " ' X ' "  i n  A n y  h i , i n k  n o t  a p p l i c , l h l e  t o  y o u .  D A T E  

. N ~ [ . .  ( L . s t )  ( F i , . r )  ( g i d d l e )  A P P L I C A N T  FOR 

• . . : .  - 

m 

( c ,  t y )  ( C o u n t y  ( S t ° e e J  • "." P E R N A N E N I  HOME ADDRI'SS ( N u m b r r . ~ l n ( f  s t r r r t )  

: . . - 

PLACE OF B I R T H  ( C J t y )  ( C o u n L y )  ( S i n # e )  UATE 01' B I R T H  ( D a y )  ( . X o n l h )  ( V e e r , )  

IF f O R E I G N  BORN ( D a r e  n a c u ~ a l i = e d )  ( ~ ' l x c e  w h e r e  n a t u r ~ l m s e d )  • ( C e r t i l i c ~ t e  N o . )  

- . -"  . '  E D U C A T  I OH 

HIC.~  SCHOOLS ATTENDED ( N a m e  a n d  locale i o n J  DATES .ATTENDED YEARS COIvFLETED DATE GRADUATED 

COLLEGES A T I E N D E D  ( # J m e  a n d  I o ~ a f J o n )  DATES ATTENDED YEARS CO~PLETEO DATE G R A ~ J A T E D  

P A R T I C ; P A T I O g  Im E X T R A C U f i R I C U L A R  A C T I V I T I E S  ( i n d i c a t e  o f f i c e s  h e r d .  e t c . )  

A T H L E T I C S  

STUDENT GOVERnmENT 

m 

g 

• . C, L U O S .  S O C I E T I E S .  AND O R G A N I Z A T I O N S  • 

S C H O L A R S H I P S .  HO~IORS. AWARDS. E T C .  ( A t h l e t i c  o r  e c h o ] a t © h i p )  

• ii i .i ~ . 

" , .- . . 
m 

/ . .  . 

i • 

• ATTACH RECEhiT PHOTOGRAPHS.  
ONE FULL FACE A~C) ONE pRO.  

• " F I L E .  O F H E A D  A N D S H O U L D E R S .  ' • ' 
. : i  ; " i " ' :  S I Z E  2 j  X 2 i  I N C H E S .  I N T H E  '~ • 

SPACE P g O V l  DEO. 
• . , . .  

Sample Application for Military Officers' Training School 

i L 
( O v e r )  





. . .  - ,~ , ' ,  . ~ ' .  : ~ : ,  ': , , : . . .  

: . .  

D A T [ S  OF O U T Y  . 

).0(~ 

I 
R A N K S  OR R A T I N G  H E L D  ] C H A R A C T E R  O F  D I S C H A R C ~  

. . .  . " 

• . ,'. • . • . -  

: i f y  f r p ¢  o r . ~ o r &  e n d  d a l o s  O f  t B p l o F ~ e n t )  

.. , . . : - " , :~ ' j ~  

: . 

: )  

%. 

. . . . .  ) : .  !.-i. 

/ 

/ / "  

/ 
• /  

.. -.~ 

• i ~ 

, - ?  

/ 

f 

s~oned inca  r o u r t  as a d e f e n d a n t ,  or  i n d i c t e d ,  o r  c o n v i c t e d ,  o r  
on.  o r  has a~¥ case a g a i n s t  you been f i l e d ,  or  have you e~e r  been 
,r a l l e g e d  breach  or v i o l a t i o n  o f  any law or  p o l i c e  r e g u l e t i o ~  o r  

n b e e t  o f  Pepe r  ( s i z e  8 X I(YA i n c h e s )  and l i s t  t h e r e o n  n i l  c a n e s ,  
,, g i v i n g  in  each  c a s e  ( 1 )  t he  d a t e ,  ( 2 )  your age  a t  t h e  t i m e .  
e~ed v i o l a t i o n  o c c u r r e d ,  (4 )  t he  n a ~  and l o c u t i o n  o f  t h e  c o u r t ,  
~e o r  v i o l a t i o n ,  (6)  t h e  p e n a l t y ,  i f  any,  imposed,  o r  o t h e r  d i s -  

p ~ s c s o ~ ,  t r ~  a~ove q u e s t i o n  i n c l u d e s  e l i  a r r e s t s  by m i l i t a r y  o r  n a v a l  a u t h o r i t i e s  and d i s -  
c i F l i a s q  ~c~ ion  i~poaed  IP/ c o u r t  m a r t i a l  and n o n - j x ~ l i e i s l  pun i shmen t ,  s a ~ e l l  n c i v i l  c a s e s .  

. (Check o n e )  

D F g -  
, • • .. 

i~m~e y~u e v e r  c l u i ~ d  o r  been g r a n t e d  u pens ion ,  d i s a b i l i t y  a l lowance ,  d i s a b i l i t y  c ~ e n a m t i o n ,  o r  
r e t i r e d  pay from the  g o v e r n e ~ n t  o f  the  Uni ted  S t a t e s ?  .:. 

l f s o ,  a t t a c h  t o  t h i s  form a s h e e t  o i  p a p e r  ( s i z e  8 x I~A i n c h e s )  a n d s t a t e  • l u l l  d e t a i l e t h e r e o n .  

( C h e c k  o n e ~  

r - - ]  Y E S  1 7 " ~  NO 

I ~ v e  you ever been known by any other nameor nam~ other than that used in th is application? 
F 

l f ~ o .  even i f  such d i f f e r e n c e s  were on ly  d i f f e r = n o e s i n s p e l l i n g ,  e x p l a i n  in  a f f i d a v i t  form and 

. a u l ~ - i t . ~ i t h  t h i ~  a p p l i c a t i o n .  :. " " . " - .. '  " ; "  " " • . . . .  

Ibve you ever fa i l ed  f l i g h t  t ra in ing in the Army. Navy, or Ai r  F o r c e ?  : I d; "..J 

( C h e c J ~  o n e )  

[ ]  , .  ..Fl,o . . . . . .  

FLY,, 

• .., . 

I c e r t l f y  tha t  a l l  statemonCs made in t h l s  a~911cotlon and any addf~lonal s~at#mcnt$ ~ e r t a i n l n t  then# tours  
a n | t r u l y  t rue  and co=oIGte  £0 the bes~ oJ ~y ~no~fedfe  and b u r i a l .  

• . . . • . . . • • . . . . .  

• • " ' :  ' • : " " ( 3 i ~ n a * u r e  oI a p p l i c a n ¢  i n  I ~ 1 1 ) .  " 

• SampleApplicatlon for.Military Officers' Training (continued) 
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. " . ". . ".=. 

= '  • 

. --.r 

- • • •• ' ". •" . " " " " L  •'~• " •".• ". ~ •i • •• "~. 

~•• •:;••i •~• : --, i :•:,• : :~•~••~•~••::•/j•• •. •~••• ?• •r•~!il ̧ "•~ ~•:~/•'~. i • : ' • •  •:~ • 

. . . . .  • • ::••••i•i: ; O • "  •: ~r 

• " . February 17, 1977 , Introduced by Raps. McCollough, Hertel,  Bennett, ' : . =: " ' : ' '  ' ' ' r ' : ~ "  " " " , " ; : ~ :  " ' : ' ' :  -- 

. . . . . . . . . . ,  . 

. . . .  DINello, llolcomb,Rocca, Legal, Anderson, Richard A.-Your, g,Kelsey, " i :  ~::i~ , 
z 

Spanlola, Thomas H. Brown, Stephen Stopczynski. and Sietsema and - "  " ".;:-i 

referred to the Cm~nittee on Judiciary. ., . . . .  -C"'~" 

m 

A b i l l  to amend Act No. 236 of the Public Acts of 1961, en t l t l ed  as amended :~. 

" -"Revised judicature act of 1961," :~ :  

as amended being sections 600.101 to 600.9934 of the Compiled Laws of 1970, by :-.:{ : 
. . .  . . . -.. ~-. . . . .  ~. : : . .-. ....,.. . : I 

:, : .  - a d d i n g  sec t ion  2917a; and to  repeal  ~cer ta in  acts and par ts  o f  a c t s . : .  :7 ' :i:c ~ ;~ i . ' !  !~  

- ' .., . .  : . ,,~ ., C" 

. . . . THE PEOPLE OF THE STATE OF MICHIGAN ENACT: . ,  ...... % : 
~ i i ~  ~ ~ 

I Section I. Act No. 2 3 6 o f  the Public Aclts "of 1961, as amended, being l 

, 3 section 2917~ to read as follows: 

:~_" . 4 . - , -  SEC.  2917A. ( I )  ASUSED IN THIS SECTION::- 

5 (A) "MERCHANDISE" MEANS PERSONAL PROPERTY 

© 

?. s e c t i o n s  600. lOl t::o 600 .9934  of  the Compl led Laws o f  1970, Is amended by adding 

6 WHICH IF, ~ISPLAYED, HELD, OR OFFERED FOR SALE BY A MERCHANT. 

7 (B) "MERCHANT" MEANS AN OWNER, MANAGER, OR OPERATOR OR THE AGENT OR EM- 

B PLOYEE OF AN OWNER, MANAGER, OR OPERATOR OF A STORE OR RETAIL ESTABLISHMENT 

9 WHERE MERCHANDISE IS DISPLAYE0, HELD, OR OFFERED FOR SALE. 

82B ' 77 

• . . • . .. . . .  

I I 

CAPABLE OF MANUAL DELIVERY, • ;! 





• . • . 

• ' , " . i  . . . .  : :  " 
I 

• " ' ' _ ' : : e .~  . , ~  . ,  ' > , ' ~ .  ' . ~  . -  . . - " 

• . .  / ~ . . . ~  . ,  ~ . . : . .  , , . . . . .  

i i:i i - •• • • i . . •  

2 

" ~ • . . ' ,  , • 

i 

H. 4155 

L , .  
j . .  . , • 

cc. - I " (C) •"PREMISES" MEANS A STORE, RETAIL ESTABLISHMENT, OR A PART OF THE 

-.:i. ::..i." ~ . .  STORE OR RETAIL ESTABLISHMENT WHERE MERCHANDISE IS DISPLAYED, HELD, OR OFFERED 

"~ . . . . .  " 3-":FOR SALE " ~ :  ' " 

, , . ,  . • 

: • 4 (2) A MERCHANT MAY REQUEST A PERSON ON THE MERCHANT'S PREMISES TO PLACE 

5 OR KEEP IN FULL VIEW MERCHANDISE THE PERSON MAY HAVE REMOVED, OR WHICH THE 

6 MERCHANT HAS PROBABLE CAUSE TO BELIEVE THE PERSON MAY HAVE REMOVED, FROM THE 

7 MERCHANDISE'S.PLACE OF DISPLAY OR ELSEWHERE, WHETHER FOR EXAHINATION, PURCHASE,~: 

8 OR ANY OTHER PURPOSE. A MERCHANT SHALL NOT BE CRIMINALLY OR CIVILLY LIABLE 

d 

9 

10 

11• 

FOR MAKING THE REQUEST. 

~' (3) AMERCHANT WHO HAS PROBABLE CAUSE TO BELIEVE THAT MERCHANDISE HAS 

BEEN WRONGFULLY T~,KE~' BY A PERSON AND THAT THE MERCH.~RDISE M~,Y BE RECOVERED • 

- . ..12 BY TAKING INTO CUSTODY AND DETAINING THE PERSON MAY, FOR THE PURPOSE OE 

" 13 ATTEMPTING TO EFFECT THE RECOVERY OR FOR THE PURPOSE OF INFORMING A LAW 

- 14 ENFORCEMENT OFFICER OF THE CIRCUMSTANCES OF THE DETENTION, TAKE INTO cUSTODY 
• , .  . 

" . II 15- AND DETAIN THE PERSON, ON THE PREMISES, IN A REASONABLE MANNER AND FOR A 

i .  I ~  REASONABLE LENGTH OF TIME. THE DETAINED PERSON SHALL BE INFORMED PROMPTLY OF 

i i  17 ' THE PURPOSE OF THE DETENTION. THE DETAINED PERSON SHALL NOT BE INTERROGATED 

' . 1.8 OR SEARCHED WITHOUT CONSENT BEFORE THE ARRIVAL OF A LAW ENFORCEMENT OFFICER• 

' 19 WHO MAY MAKE-AN ARREST. A MERCHANT SHALL NOT BE CRIMINALLY OR CIVILLY LIABLE 

• 20 FOR THE TAKING INTO CUSTODY OR DETENTION, UNLESS THE TAKING INTO CUSTODY OR 

21 DETENTION IS UNREASONABLE UNDER THE CIRCUMSTANCES. 

. . .  2 2  ' .(4) A. MERCHANT SHALL NOT BEENTITLED TO THE IMMUNITY FROM LIABILITY PRO- 

23 VIDEO IN THIS SECTIOH UNLESS THERE IS DISPLAYED IN A CONSPICUOUS PLACE ON THE 

24 MERCHANT'S PREMISES A NOTICE IN BOLDFACE TYPE CLEARLY LEGIBLE AND IN SUB- 

25 STANTIALLY THE FOLLOWING FORM: 

26 "A MERCHANT OR A MERCHANT'S AGENT WHO HAS PROBABLE CAUSE TO BELIEVE THAT 

27 MERCHANDISE HAS ~EEN WRONGFULLY TAKEN BY A PERSON MAY DETAIN THE PERSON ON 

B28 '77 
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H. 4155 ~ . • . . 

J + 

i i i i 

• • . • . . . . : " . "  . " .  ' !  

i THE PREMISES OF THE MERCHANT FOR THE PURPOSE OF RECOVERING THE PROPERTY OR 

" 2 NOTIFYIHG A.LAW ENFORCEMENToFFICER." AN:A'DuLT, OR THE PARENTS OR LEGAL . " -  i.:.~.~! 
• ~ • i " " - ' • " " " " : 

• 3 .GUARDIA~~ OF A.MINOR,Wt~O STEALS MERCHANDISE IS CIV ILLY L IABLEFOR ITS"VALUE ...... ' 

• , . . , . 

4 " AND ADOITIONAL DAMAGES. ~' : . .~  . . . .  . " .:. ~ :~ .. .. • ~. : . - : ~ . . _  
i ? 

5 S e c t i o n  2.  Sect ion  2917 o f  ACt No. 236 o f  the P u b l i c  Acts o f  1961,  be ing  : ' ; I  

6 section 600.2917 of the Compiled Laws of 1970, is repealed. - .:- :: -~-,~..i ":~ 

7 Section 3. This amendatory act shall not take effect unless House Bi. II ' . :  

8 NO. S. 87 (Request  No. 381 o f  1977) of  the 1977 Regular  Session o f  the l e g l s -  

g la~ure Is enacted Into law. 

828 '77 

. .~ ", • .. • . . . , . 
. • ':. -T• . 

. . . • . .•" -. 

, i ii ill .:/ .,.. . . • . .~ . 

i-~ ~ • .~ . ~ 

iii !  
.... , • :.:L. i . ,.~ 

48 



' ' " i ' • 



i:i/ii ~"~ " :• ~ " , ~ : i ~, :::~! ; ,/i~ /ii~ .~~iT , .i ~ ?~i~ i.~?/: - :; : ~i/: ~, ii 'I~ I s)~i i ~I~!~ ~_ . 

.! ~:i: ~ ~:~-: i:.i il/:~i:i -~ :: ~ :~ ..... '~ ~ i " - "~"~:.:~~. ~-:':~'-~ .... 

I 
'.:.," ... - 1~3 .. ../~..: 

'....i:- i..-- ~: . 

.." . 

: .T'- ? ." .'..-" 

. .-~... i.::..-:.:-. 

- . . - L 

!  ili i:i! i :,: i ; ~:;,'!L i.i :-:~i.. /: i i,i:, ,::i'.... ~ ,. ~-i~> - • ... : "--'. " .'. .':"~ '-.i', :: : . :.L- " ;-:- ~ " 

~".. .. .,.':. . . .- ....."i .. L 
. ' . . . . . 
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.. _ .i~:.?.:! i-:; " 

......,.~ ~.// I 

February 17, 1977, Introduced by Reps. McCollough, Hertel,  Bennett, - - ' : -  

. ~ OlNello, Holcomb, Rocca, Legel Anderson, Richard A. Young, Kelsey, 
L . . .  

...... " " Spanlola, Thomas H. Brown, Stephen Stopczynskl ~nd Siets~?~ and ~L-,"-~:"..ii:""i;:i!iii~; 

. .  referred to the Comlttee on Judiciary. " . .  ~ :  

. . .  • 

. . / > .  

A b i l l  to ~mend Act No. )28 of the Public Acts of 1931, entit led . ..: 
.............. - " " " i • .- -"..:.'i - '<..: 

... T,.- ..... '.'!The Michigan penal code," - . ~ . ."-.i..i.i.":i..."i: .-i..:...!- -- - 

~s amended, being sect ions 750.1 to 750.568 of  the Compiled Laws o f  1970, by 
. • - : i . , .... ,. .-., ' ... .... .: . ~ . - :  , , ,  " ':-~./ . . ." : . . .. T.- ,,' ".. 

>"":"~ ::~ ..- addIng section. ]60a. " . ....... . :.: - .' " ~:"-.,:;?i.~ii • - .;- 
. ... -. 

• . - .  . ~ " "  THE PEOPLE OF THE STATE OF MICHIGAN ENACT: . - .  

" " 1 .Sect ion  i .  Act No; 32B of  :the Publ ic  A c t s o f  1931, as amended, being sec- 
. C 

2 t ions 750.1 to 750.568 of the Compi led Laws of  1970, is amended by adding sec- 

t 3 t ion  )60a to read as  follows: - .  

~ /"::14 -;- ": : $:EC.""360A; (I) AS USEDIN THIS SECTiON:":-':. 

S (.A) "MERCHANDISE'! MEANS PEF~SONAL PROPERTY CAPABLE OF MANUAL DELIVERY, 

6 WHICH IS DISPLAYED, HELD, OR OFFERED FOR SALE I~Y A MERCHANT. 

I ~  7 (B) "MERCHANT" MEANS AN OWNER, MANAGER, OR OPEPJ~TOR OR THE AGENT OR 

8 EMPLOYEE OF AN OWNER, MANAGER, OR OPERATOR OF A STORE OR RETAIL ESTABLISHMENT 

9 WHERE MERCHANDISE IS DISPLAYED, HELD, OR OFFERED FOR SALE. 

BZ9 '77 
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• . .  . - .  

• . /  • 

:'"~ ';-L". -' ~ '- :. , '." - '- , " 

' % "  " " ~ " 2 

' ,  • . ', . . • 

. .  "" . -  I " .  (2) A PERSON SHALL NOT WILFULLY TAKE POSSESSION OF MERCHAflOISE WITH THE 

i : INTENT TO PERMANENTLY DEPRIVE THE MERCHANT OF POSSESSION OF THE MERCHANDISE 

" . : 3 ~OR: ITS PURCHASE, PRICE. IN.WHOLE OR IN PART, . . . .  

" " (3) A PERSON SHALL NOT WILFULLY ALTER A LABEL, PRICE TAG, OR MARKING ON 

. . . . , -  

, 4 

• " 5 

% ,•.. • . 

8 

• 1 0  

11 

1 2  

• 1 3  

I •- •• • 16  • 

: 1 7  

H. 4156 

. ,  . "  . • . .  • • • ,  : • 
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MERCHAIIDISE WITH THE INTENT TO DEPRIVE THE MERCHANT OF THE PURCHASE PRICE IN 

• WHOLE OR IN PART. 

• ( 4 )  A PERSON SHALL NOT WILFULLY TRANSFER MERCHANDISE FROM THE CONTAINER 

IN OR ON WHICH THE MERCHANDISE iS DISPLAYED TO ANOTHER CONTAINER WITH THE 

INTENT TO DEPRIVE THE MERCHANT OF THE PURCHASE PRICE IN WHOLE OR IN PART. 

• " (5) A PERSON WHO VIOLATES THIS SECTION IS GUILTY OF SHOPLIFTING, WHICH 

I~J ' A MISDEMEANOR, •PUNISHABLE BY IMPRISONHENT FOR NoT MORE THNI 90 DAYS, OR 

A FINE OR NOT MORE THAN S300.00,  OR BOTH. 

(6) IN ADDITION TO THE PENALTIES DESCRIBED IN SUBSECTION (5): 

~14 " (A) A PERSON, OTHER THAN A MINOR, WHO VIOLATES THIS SECTION IS CIVILLY 
, . .  • . 

1 5  : LIABLE FOR THE RETAIL • VALUE OF THE MERCHANDISE, PLUS DAMAGES OF NOT LESS THAN 

' $|00.00 NOR MORE THAN $250.00, COURT.COSTS, AND REASONABLE ATTORNEY'S FEES 

OF THE-MERCHANT. • 

18 (B) THE pARENTS OR LEGAL GUARDIAN OF A MINOR WHO VIOLATES THIS SECTION IS 

1 9  CIVILLY LIABLE FOFt THE RETAIL VALUE OF THE MERCHANDISE, PLUS DAMAGES OF NOT 

2 0  LESS THAN $I00.00 NORMORE THAN S250.00, COURT COSTS, AND REASONABLE ATTORNEY's 

FEES OF THE MERCHANT. ~ . 
• . .  
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STATE REPRESENTATIVE • 
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. . .  • . • . . 
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5834 
December 15, 1977, In t roduced by Reps. H e r t e l ,  M c C o l l o u g h , F o r b e s ,  .. " 

Cushingberry, Geralds, Legel and Defebaugh.and referred to t h e  . .  

Com~nittee on J u d i c i a r y .  

A b !.I to amend Act No. 328 of  the P u b i i c  Acts o f  1931, ent i t led . . .  . .  i ' . i  i " 
• . .. .. ' . - . .. .-:... ~i '~ . i /  

• . " " :: : " :  . " " " i - : : : . . i  
,'The. • Michigan. ..penal code," . . .  : • " . . . . . . . .  . " i  / . . :  ~ . .  " : . / " .  . . . . . . . .  '~=i..:i '~:! :'I~ 'ii:iiiiiii::i:~'ii:":!": 

-as amended, being sections750.1 to 750.568 of:the Compiled Laws of i970, by. 

. " • ... • -.I..THE .PEOPLE OF. THE .STATE OF. MICHIGAN ENACT: . . . . . , , :  . . :  : 

] S e c t i o n  ! .  Ac t  No. 3 2 8 o F  the P u b l i c  A c t s o f  1931, as amended,. b e i n o  ' : : , - ' .  - /  

2 sec'.ions 750.1 to 750.568 of the Compiled Laws Of 1970, is amended byadding 

3 c h a p t e r  89 to read a s  f o l l o w s :  . . . .  : " 

4 :I.LI:". " . ' . " " i : . .  " c H A P T E R 8 9 . : :  ~ . i : . " !  : : ; i : . . . .  . . . . . . . . . .  .: ~ ; :"-i! " 
i 

5 SEC. 571. AS USED IN THIS CHAPTER: ' 

6 (A) "CONCEAL" MEANS THAT, ALTHOUGH THERE MAY BE SOME NOTICE OF THE . . . .  

7 ~ MERCHANDISE'S PRESENCE, FHAT MERCHANDISE IS NOT VISIBLE THROUGH ORDINARY 

8 OBSERVATION. 

9 (B; 

5288 '77 

"FULL RETA!L VALUE" MEANS THE MERCHANT'S STATED OR ADVERTISED PRICE 

5i I 
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"" - H. 5834 
, • 2 

• . . . , . . . . . . i  . 

• . , . . . . . . . .  . . . : . 

) :: : :) /.: ,~ ,- :=::! !i :).iDa;. :, MERCHANT'" MEAI'IS AN OWI'IER OR OPERATOR OF: A RETAIL MERcANTiLE ESTABLISh- .... / i  

" 4 MENT OR AN AGENT, EMPLOYEE, LESSEE, CONSIGNEE, OFFICER, DIRECTOR, FRANCHISEE, 
; . '  ' . . . .  , . .' • : -  . . .  

• " : "  " . . '  i " ~  " ' • - . .  

" 5. OR INDEPENDENT CONTRACTOR OF AN OWNER 01-, OPERATOR. ;I . . . .  .... . :. : : , .  : - :  ~i:~. 
" . , ,. " . . '  . . , .  

6 (E) "PEACE OFFICER" MEANS A LAW ENFORCEMENT OFFICER OF THE STATE, OR OF A ~ ~.~,. 

~ ; " " 'i: " V l G E  WN L OF T H E  sTATE:; i::: : :~:: ):"i'.i , :  : ::::) , : .  ..:"::::":.: :"r"~' :i) ;:) :: ' ): :"7 : C T Y '  LLA : ! T O  S H I P  " OR COUNTY ' : :::: 

• : " - B " (F) "PERSON" MEANS A NATURAL PERSON OR INDIVIDUAL. ~ :  ~ . - -  .. • . : , • . . , :  . -  - .  = , . .  

9 (G) "PREMISES OF A RETAIL MERCANTILE ESTABLISHMENT" INCLUDES THE RETAIL "' 
• :  : j  : . . . .  : 

: : . :  " " . 10 MERcANTILE EsTABLISHMENT; CoMmON USE AREAS INsHoPPING CENTERS,-AND ALL. PARKING "":: 

: : i)11 .AREAS SET ASIDE BY AMERCHANT OR ON BEHALF oF A /'I.ERCFIANT FOR THE PA~KiNG OF :.:i 

• 12 VEHI.CLES FOR THE CONVENIENCE OF "I'HE P/,TRONS OF THE RETAIL MEII.CANTII.E ." ":~ 
. • .. . . .  

. .13 ESTABLISHMENT. .". " 
" : "'• . . . ' .  : . • , • 

• • : , , , . . , . .  

. ) i : i )  / i ) :  : :  - 14 .... (H) "RETAIL MERCA;'TIL,= ESTABLISHMENT"MEANS A PLACE WHERE MERCHANDISE IS . . .  

.... i :  i: j .I~:: : : 
.. ; ~ .  :: , ; . : :  " :  . , :  . ' . "  " - :  . : : " : : '  : :  " " : • " " . . .  ' i ' ' .  • . . .  . : , "  " " :"" . " . . "  ; ' '  : ": : " ~  

.",.. ' ::": " ' :?::.. ' i . : .  : . : . . . .  . . ' . .  ' ' . . . . .  " . . ; , : " :  .... " " 
" :":::i:::.i: :,:.: : -  1 6 - '  ( I ' )  "SHOPPING CAP, T" MEANSA-PUSH CART OF THE. TYFE WHICH IS COMMONLY PRO-:-:::: 

. . '  . . . . ' . 

~ :::~::~i ::':-' : :!:~::"'17: VIDED BYGROCERY sToREs,. DRuG.STORES; OR OTHER RETAI'L MERCANTILE ESTABLISHMENTS::". ~- 
• , . , " . .  • . • , - . . . .  • . . . ,  ' . . .  • 

. . . . . .  " : 181 FOR THE US'.:" OF THE PUBLICIN TRANSPORTING COMMODITIES IN STORES AND MARKETS 
" ' -  . ' r - ;  ' . :  ' .  . . . .  - . ,  . " : . : . 

• . : - .  . : ~  • . ~ . .  , ' , . ,  , . . , .  . . . .  : • . . . . . .  

.: :. ::.:L : " . . 1 9 '  AND FROM THE STORE',TO A PLACE:OUTSIDE THE. STORE; 
. • , . .  

' . . . , . . 

' .  . - 20:: (j) ';UNDER-RING" MEANS TO CAUSE THE CASH REGISTER OR OTHER SALES RECORDING 
' . • . 

: :  ! j 21 DEVICETO REFLECT-LEss THAN THE FULL RETAIE VALUE OF THE MERCHANDISE . . , • * • . . • 

:i:i'i: ::!. : 22 :: SEC,"572I PERsoN Col'!M ITS THE oFFENSE OF";RETAIL THEFT WHENTHE PERsoN .:! ' -. • : "  
' . " . .  . • :  " .  

' 23. KNOWINGLY DOES ANY OF THE FOLLOWING: 
: • . , • • : 

24 (A)' TAKES-POSSESSION OF, CARRIES AWAY, TRANSFERS, ORCAUSES TO BE CARRIED 

25 AWAY OR TRANSFERRED, MERCHANDISE DISPLAYED, HELD, STORED, OR OFFERED FOR SALE 

26 IN A RETAIL MERCANTILE ESTABLISHMENT WITH THE INTE~-TION OF RETAINING THE 

27 MERCHANDISE OR WITH THE INTENTION OF DEPRIVING THE MERCHANT PERMANENTLY OF THE 

5 2 8 8  ' 7 7  
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'-" 1 POSSESSION, USE, OR BENEFIT OF THE MERCHANDISE WITHOUT PAYING THE FULL RETAIL 

- / " i I " / 2 1 " V A L U E  OFITHE MERCHANDISE. .. . 
. . -  . . ' .  : .  ~ • 

'i :3 (B) ALTERS, TRANSFERS, OR REMOVES A LABEL-; PRICE TAG, MARKING, INDICIA 

" 4 OF VALUE, OR ANY OTHER MARKINGS WHICH AID ~N DETERMINING VALUE AFFIXED TO A 

5 ~ MERCHANDISE DISPLAYED, HELD, STORED, OR OFFERED FOR SALE, IN A RETAIL MERCAN- 

. 6 TILE ESTABLISHMENT WITH THE INTENTION OF DEPRIVING THE MERCHANT OF THE FULL 

7 RETAIL VALUE OF THE MERCHANDISE. 
] 

8 ' (C) TRANSFERS MERCHANDISE DISPLAYED, HELD, STORED, OR OFFERED FOR SALE, 

9 |H A RETAIL MERCANTILE ESTABLISHMENT FROM THE CONTAINER IN OR ON WHICH THE 

I 0  MERCHANDISE IS DISPLAYED TO ANY OTHER CONTAINER WITH THE INTENTION OF DEPRIVING 

I 1 THE MERCHANT OF THE FULL RETAIL VALUE OF THE MERCHANDISE. 

12 (D) UNDER-RINGS WITH THE INTENTION OF DEPRIVING THE MERCHANT OF THE FULL 

"17~ -'/ SEC. 573. A PERSON WHO CONCEALS UPON HIS OR HER PERSON OR AMONG HIS OR: 

13 RETAIL VALUE OF THE MERCHANDISE. 

1'4-' (E) REMOVES A SHOPPING CART FROM THE PREMISES OF A RETAIL MERCANTILE 
• . - .  - 

. ~ . -  . 

: 1 5  ESTABLISHMENT WITHOUT:THE CONSENT OF THE MERCHANT GIVEN AT THE TIME OF THE 

": 16 REMOVAL. 
. .  . . . . .  • 

~ 18 HER BELONCI~IGS, UNPURCHASED MERCHANDISE DISPLAYED. HELD, STORED, OR OFFERED 
- i , .  ' : . . , • 

". . 19 FOR SALE IN A RETAIL MERCA;ITILE ESTABLISHMENT; AND wHo REMOVES THAT MERCHAt~- 

. . . . ~  . . 

20 DISE FROM THE PREMISES OF THAT RETAIL ,~.ERCA~ITILE ESTABLISHMENT OR BEYOND THE 

"~ ":.'~I LAST STATION FOR RECEIVI.NG PAYMENTS FOR THAT MERC~ANDISE IN THAT RETAIL MERCAN-. 
• . .. .. 

' 22: TILE ESTABLISHmENT.SHALL BE PRESUMED TO HAVE POSSESSED, CARR]ED A~,,AY, OR TRANS- 

. 23" FERRED THE MERCHANDISE WITH THE INTENTION OF .RETAINING IT OR WITH THE INTENTION 

' 24 OF DEPRIVING THE MERCHANT I:ERMAI"IENTLY OF THE POSSESSION, USE, OR BENEFIT OF 

25 THE MERCHANDISE ~.ITFOUT PAYING THE FULL RETAIL VALUE OF THE MERCHANDISE. 

26 SEC. 574. ( l )  IF THERE IS SUFFICIENT EVIDE.'~CE OF THE FACTS WHICH GIVE 

27 RiSE TO A PRESUMPTION TO GO TO THE JURY, THE ISSUE OF THE EXISTENCE OF THE 
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• I PRESUMED• FACTSHALL •BE-SUBMiTTED TO THE JURY,"uNLEss THECOURT IS SATISFIEDTHAT 

""" 2 THE E V I D E N C E  A S  A.'w'HOLE CLEARLY•NEGATES :THE IFREsUMED FACT. - v  " , • . • . " " • "  ""," r:~*" 
. - .  , . . . .  : ..' . • . .  . . " . . . . . . :  . . " . :  . : . -. . . -  . . . . . .  i -. 

"' . 3 .... (•2) " IF THE•ISSUE OF THE ExISTENCEIOF THE PRESUMED FACT IS SUBMITTED TO THE - . : i  

" '" 4 JURY, THE COURT SHALL CHARGE THAT WHILE THE PRESUMED FACT SHALL, ON ALL THE 

5 EVIDENCE,. BE PROVED BEYOND A REASONABLE DOUBT, THE LAW DECLARES THAT THE JURY . - . 

6 MAY REGARD THE FACTS GIVING RISE TO THE PRESUMPTION AS SUFFICIENT EVIDENCE OF 
" ,  . . . " :  

7 THE PRESUMED FACT. " - 

8 SEC. 575. ( I )  A MERCHANT WHO HAS REASONABLE GROUtIOS TO BELIEVE THAT A PER- 

9 SON HAS COMMITTED, OR IS IN THE PROCESS OF COMMITTING, RETAIL THEFT MAY DETAIN 

1/0 THE PERSON, ON OR OFF THE PREMISES OF A RETAIL MERCANTILE ESTABLISHMENT, IN A 

1 |  REASONABLE MANNER AND FOP, A REASONABLE LENGTH OF TIME FOR ANY OF THE FOLLOWING 

12 PURPOSES: 

13  (A) TO REQUEST IDENTIF!CATION. 

14 (B) TO VERIFY IDENTIFICATION . . . . . .  . , -  , . : ~  .. ~. 

. . . .  - - " =  ' . -  " . , - 

15 (C) TO MAKE REASONABLF. INQUIRY.AS TO WHETHER THE PERSON HAS IN HIS oR HER ' : "  _ 

10 POSSESSION UNPURCHASED MERCHANDISE AND TO MAKE REASONABLE INVESTIGATION OF.THE 
• . " . . . . ,  . . : -  " . - 

• -.. : . . -  

17 OW~JERSHIP OF THE MERCHANDISE. • . . . . . .  - . . . . .  " : : :  

i " ' -  

1FJ (D) TO INFORM A PEACE •OFFICER OF,THE DETENTION OF THE PERSON.AND SURRENDER 

19 CUSTODY OF THAT PERSON TO A PEACE OFFICER. 

20 (E), IF THE PERSON IS A MINOR, TO INFDRM A PEACE OFFICER, THE PARE~iTS, 

21 GUARDIAN OR OTHER PRIVATE PERSON INTERESTED IN-THE WELFARE OF THAT•MINOR OF -- 
• ' . . . . • , : . .. . ." : .  ~ . i . . i  - . . . , . . :  

2 2  THIS .DETENTION AND TO SURRENDER CUSTODY OF ThE n:INOR TO TH~,T PERSON.. 

2 3  (2) A MERCHA.~IT HAY MAKE A DETENTION AS PERMITTED IN THIS SECTION OFF THE 

2 4  PRE~tlSES OF A RETAIL ~ERC,a.NTILE ESTABLISHMENT ONLY IF THE DETENTION IS PURSUANT 

25 TO AN IMMEDIATE PURSUIT OF THE PERSON. 

2 6  SEC. 576. A DETENTION AS PER/~ITTED IN THIS CHAPTER DOES NOT COtiSTITUTE 

27 AN ARREST OR AN UNLAWFUL RESTRAINT, AND ITSHALL NOT RENDER THE MERCIIANT LIABLE 

5288 ' 77 
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. . . . .  ': ."' i ~ ~ ~ " ~ t t , ~ ~ . ~ ~ ~ ~ - ¢ ~  ,~ ~ ~ . . ~  , 
i'.:~i~ ~,~, ,L ~:-. .. : 

• . . . ~ ' : ~ , : '  . . . . . :  . . . . . . . .  . . ,  . , . .  . . . . . . 

" I l l l . i ; " : ~ : " I . , ~ l : 5 H .  5 8 3 4  

. .  . ., 

'L::,,: -.", ii;-i:.i.:i'1-i: ~ :-TOTHE.PERSON DETAINED, EXCEPT AS PROVIDED IN SECTION 2917 OF ACT NO. 236 OF 

" " " - "  1 I / I =  ,,~ ' " I F A N  ARREsTIS MADE-AS ARESULT OF A DETENTION AS PERMITTED IN THIS CHAPTER, " 

" "  ' }::!::: ': 4 'A  MERCHANT INDUCING, MAKI'N~:, OR cAuSING THE ARREST SHALL NOT BE LIABLE FOR THE 

, "' " I :''~:" ,: 5 ARREST, EXCEPT AS PROVIDED IN SECTION 2917 OF ACT NO. 236 OF THE PUBLIC ACTS 

i/" .'-:" "'i.: ~:':.'/1''I:.I ' . -::. ' ' '6.- OF 1 9 6 ' .  "" ~ " .  : " " " " " • " " '" 

"Ii' ,~7 SEC. 577. (l) AN ADULT WHO COMMITS THE OFFENSE OF RETAIL THEFT SHALL. 

I ' 8 BE CIVILLY LIABLE FOR ,~LL OF THE FOLLOWING: 

: •  Ii ...9 . . I ( A )  THEIFULL RETAIL VALUE, COST OF REPAIR, OR COST OF REPLACEMENT OF THE 

1 . ' - i 0 ~  MERCHANDISE. 

• . / 

, . , • • ~ . .  L "  

. '  • .  ,~ . -  

.. . .  . 

1 1  

1 2  

1 3  

(B) ACTUAL. DAMAGES OF NOT LESS THAN $I00.00 NOR MORE THAN $500.00 HEA- 

SURED BY THE TIME AND EFFORT EXPENDED RY A MERCHANT IN RECOVERY OF THE MERCHAN- 

DISE AND IN APPREHENSION AND PROSECUTION OF. THE OFFENDER, PLUS COSTS OF THE 

• ' "!4"i ACTION AND REASONABLE ATTORNEY'S FEES. 

. 1 5  

" . : 1 6  

.... I ~ ~ 20 
' ~. - ' ..... 2 1  

. . . .  2 2  

". (2) THE PARENTS OR LEGAL GUARDIAN GF A HINOR ~JHO COMMITS THE OFFENSE OF 

RETAIL THEFT ,HALL BE CIVILLY LIABLE FOR ALL OF THE FOLLOWING: 

17 ~ '(A) THE FuLL RETAIL VALUE, COST• OF REPAIR, OR COST OF REFLACEHENT OF 

• ' ' " E 18: THE MERCHANDIS ~ 

1 9  ( B )  ACTUAL DAMAGES OF NOT LESS THAN SIO0.O0 NOR MORE THAN $500.00 MEA- 

SURED BY THE ~IME A!~D EFFORT EXPENDED BY A MERCHANT IN RECOVERY OF THE MERCHAN- 

DISE. AND APPREHENSION AND PROSECUTION OF THEOFFENDER PLUS COSTS OF THE ACTION 

AND REASO~ABLE ATTORNEY'S FEES. 

2 3  (3) A CONVICTION, OR PLEA OF GUILTY TO THE CHARGE OF RETAIL THEFT IS NOT 

24 A PREREQUISITE TO THE. BRINGING OF A CIVIL ACTIOh AS PROVIDED IN THIS CHAPTER. 

2 5  (4) RECOVERY U~iDER THIS SECTIO~I MAY BE HAD IN ADDITION TO ANY OTHER 

2 6  REMEDY AT LAW. 

2 7  SEC. 578. (1) A PERSON WHO CO~IMITS RETAIL THEFT OF PROPERTY THE FULL 

52~38. ' 7 7  , ~  
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• . . .  

I RETAIL VALUE OF WHICH DOES NOT EXCEED$150.O0 'IS GUiLTY OF A MISDEMEANOR. 
. . . . .  . . . .  . . - . ' 

.'~2 . ( 2 )  A PERSON WHO COMMITS- RETAIL THEFT OF .PROPERTY THE FULL RETAIL VALUE 
. . . . .  - . . .  . . - . . . 

3 ~FWHICH EXCEEDS.$150.O0 IS GUILTY OF A:FELONY. - :  " . . . . . .  : 

4 (3) A PERSON WHO IS CONVICTED OF A SECOND .OR SUBSEQUENT OFFENSE OF RETAIL 

5 THEFT IS GUILTY OF A FELONY. 
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SANDY SHOPLIFTED LAST 
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" " U 'S. Stores lose a total o£ $2 
::../~. . . . .  - " : ' - "•  .: ~:~ •billion a year frcm shoplifting.(: : 

"-•~ -~ " '-"-~ More than50~ of shoplifting is.done ":. ".:, ":", "il . "- . . . . . .  

, ~ : ; .~" : N ~ "  "--" . . . . . . .  r = ~ . ~'f__:+ . ~  b y  t e e n s  . . .  m o s t l y  g i r l s .  " .... / 

Shoplifting raises p r i c e s  ::~::  
.. - - a s  m u c h  a s - l O ~ .  
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. •small losses are felt. When some people 
steal, we all make up the difference out 
of out pocketbooks." 

~ .  E-STO 8 .EJ$ .WATCH|N~ 
"'!t's my business to know about teen- 

. a.....~ shoplifters." says William Meehan. 
"Because it's my business to prevent 
losses in our stores." Mr. Meehan is Di- 
rector of Security for 58 Korvettes stores 
throughout the East• He's a large, calm 
man who speaks in a nonihre alenm G but 
firm voico. 

"I 'm not talking about hardened luve- 
nile delinquents: A lot of basically go"Jd 
kids try to take our merchandise In most 
cases they have more ;ban enough 
money to pay for what they smtch. But 
they want something. They think nothing 
will happen if they take it. Well, I've seen 
a lot of very race young people, very 
sorry and shocked after we see them ,n 
our office. 

" "The fact ,s. shcplifting is steal ing, . . . . .  

In some larger cities, major  r e t a i l e r s  i i : ',.:! 
keep shoplifters on a computer. If you " - 
snitch Store B, they can fird out :!/ 
you 've  alread~f sni tched at Store A. ~,  
They'll know it s not your first time. I n  : : " ' : ) ' :  
smaller towns, word gets arour~d. Young ., ~, 
people who go around ripping Off the -i .-. "" ', ').:. 
local merchants find their  reputat ion ( ~ : " 
precedes t h e m . .  : " : ' , : i j  i: 

Many people bel ieve the courts are 
too busy to bother with st~ol i f ters, or • ' " . .  
that police prefer to be lenient with ju re -  • "~i ) -  
niles. To '~n~ extent thars true. In many. , 
cases a luveni le between 16 . r id  19 / .  - 
years of age will g e t .  Youth Offender . .  : ( ;  '.i!. 
conv ic t ion,  i n s t e a d  of  . p e r m a n e n t  - . / .  i•. :i': 
police r~,~cord, or it will be s,~aled. 

But William Go~,  a I~wyer who h~¢ : '  .... " 
repres,~nted young shoplifters, advises, 
"'It's not a good idea to have any kind of " " 
record. If y o u  have even ,~ juveni le-  :" 
dehnquency  •notation, peop le  k n o w  : 
about you. They cannot readasealed : 
record, but they'l l know it's there'." 

: . . . .  

Shoplifting cames criminal penalt ies, 
" including fines and jail sentences. Even • " " " :  
if you  get  off on p robat ion ,  conse.  
quences  fo l low you.  A t t o rney  Gold  
points out, "Many job applications ask .  
whether you have any kind of police whether' it's a 79-car:" belt or a 79-dollar 

" record: If you do. tibet's a tough quest ion camera outfit. And in shoplifting, teens 
are the amateurs. We're professionals. 
We know how snitchers operate. Often 
we can spot them before they move."  

Every major retailer has stepped up 
prevention. Uniformed guards are visi- 
ble. Less visible protect ion includes 
plainclothes detectives, closed-circuit 
TV scanners, and clothing tags that set 
of f  an alarm if they're taken past the door. 

John Powers, Director of Security for 
the Jordan Marsh stores in the Boston 
area. says, "You  may hear peop!e 
around your school bragging about what 
they've lifted. But remember, you don t  
hear them talking after they get caught, 
If you shoplift, we'll be watching Sooner 
or  later you will get caught." - 

And when you are, the days of lecture 
and warn ing  are over .  Mr Powers  
echo~a store managers  across the 
country who say, "We're not fooling. 
Shop~iffing is stealing• We'll prosecute." 

Getfin~ caught steal ing---even the 
first t ime---~ a Ilumiliating experience. 
The~e are also consequences.  Your 
parents will surely be informe6. The 
store will have a record and never want 
to hire you. Plus you might feel too em- 
barrassed to shop there •again. Try ex- 
plaining that to your friends. 

. . . .  T .  

. . . .  • to answer .  Banks,  insurance corn-  . • . . . .  

panies, .and government of f~es c h e c k  : /  ; :\i: 
past records especial ly c a r e f u l .  N o w ;  

dent is going to ruin your life. But if an 
employer has several qualif ied people to " :i i • i • ) 

. . . . .  choose from, and you've got a record,  : : : : : 
who do you think will get picked?" : 

At those prices, is shoplift ing worth, 
the risk? 

o Don]  play along with the crowd that 
thinks shoplifting is smart. Want s o m e  
good  coun te r  s logans?  Try  these :  
"Shoplift ing Is Steahng"; "Shoplif t ing Is . 
Not A Game, It's A Chine";  "'Shoplift ing 
Doesn't Pay - -You  Do";  "Shopli f t ing Is ' 
Dumb." 
= If you see someone shopUfting, report 
it to a store clerk or secunly guard. • 
e When you buy something, make sure 
you have a receipt. Thet'~ your  protec- 
!ion against being suspected of shoplift- 
=ng or being accused by mistake. 

In many cases shoplifting should be 
treated as a symptom, not just a crime. 
It's a dangerous way  of deal ing with per- 
sonal frustrations, it makes more sense 
to sit down v,/ffh a fr~enO, adult, or  coun- 
selor you trust. Better to talk out bad 
feelings, than act them out 

wANDREA FOONER 
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i f :  . i - "11 :. 1' :. ' S ~ . E C T ~ . R E A C T I O N S  OF : STUDENTS TO S H O P L I F T I N G  UNIT. . _ . i T "  . : : ,  i /-.~i 

-~ 11"1~ 7!-) -. ~ : '" . " T h e  ~ . !  ' - f e e i . a b o u t ~ i ' t ~ e f t s " ( i S : : . t h e  s a m e  way. I .. f e e l  a b o u t  ' a .  r a p i s t  . " o r . . .  :-.. ; .  ,:- 

~ murderer. i h a ? , e t h e m ? a l i i  i i . ; I t " ~ i S " ' g o 0 a - t h a t " ; t 0 d a y  they have cameras ~ d  ~ . : 1  : ' ' i : - / :  

- security guards and-other equipment_ to. catch.the theives running lose in 

• our s o c i e t y . "  " " " '  - -  --': . . . . . .  . - "  ' - =  " " : " - ?  ' ~ '  =-"" . ' .:" -:. ."" " . " ' ": : ( i . , i  

I~i " " ...... ~ '!-':~:??:??::~I!!?!U' ~?ii!? "~-G ;~?~ : "  " " : . . . .  .... 
" "  " " "i think t h a t - s h 0 p l i f t t n g - i r e l e 0 t l  I On, the : f i l Y ,  ,I if' I had a son or-L.. :  .i '..' L ... i 

• daughter that got Caught: shopiifting,"l ~ould,feel bad about it. All they " 
. >. . :  - [, . - . . - . : . . ? .  .~. . : i : . : . , . . . .  .- _ . . . . 

would have to. do is'ask me.for".the..money, and i~ I could I would give itltO .= . 

--- them or they would.have-to wait-(until: l.coul . -. . . : - . .  
. . . - , ?  :. . , , ? -  , : . . . .  _ . .  % . . = ~  " - . .  . i . .  _ - . . . . ,  . .  

• . .  - ] . 

"What do youget out •of. shoplifting', nothing at all but a prison ~e~n. - - 

It's bad for you andthe stores.because you shoplift, and make some busi. 

"In my heart I. find"it tO.,.beja good influence: :on high school students " : :  ~ ... . .  

to think before . i t hey -  .ac t  ~19.1"::? i-~i>%..i.!ii/:~i""?i:i"ii:"ki/.! L! ,iiiii:"~i:%/":ii-':L:!i:i,.iLi::.iiL":'.ii:: .. ' ' . . :  ,: . i i . :  111 I. ::...?':/!i~ :.i?':'-:!/.ili:~::-!~ii.:..i~'.Ji: I i : / : :  

-:" " "When t h e y  . catch:LiYQu":Ls:hoPiifting.;:L:::ithey put" yO u ion . r eco rd  and t h a t  :,. :"1.:.; ': 1"17 i:i..1..!,:: '-:,!.},.:>::'i. " 1'~: 

r e c o r d  w i l l  f o l l o ~ / y o u ,  f0 r  the  res t : " :o f ,ybur  l i f e .  ~:t can p reven t  you  f rom :..-:- ii." ::Y: ::i" ..1-" ./. 

..tti . ii , i ii  i   !ii   iiii i, ' !il 
• . • - ~ , .  . .  = ~ , . "  :" . " .  • ) . . ' -  : "  " . ' 4  ~ - = " - ' : . ~  , ' ; , "  : L  " - .  " : ~  . " "~  

"I feel that Sh0plift.ing~ihaSL~)notHing to do with Economics because of L '~ '?:' .... ': 
• . ?.:.- > > ..... 

the simple fact that EcOnomic~s/iS~the.~ay.i:you handle money , ~nd in shoplifting. ' 

you don't use no money:" 

"I think everyone should study this topic. It could lessen the lifters." 
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